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A 1 159013 Hotel Less Sugar Campaign

HOW IS IT BEING DONE?

2. Clear labels indicating calorie and sugar content for F&B offerings

%

1. Displaying the Less Sugar Campaign Infographic Cube on table

Rather than enforcing a strict blanket rule, this 'nudging' approach subtly guides guests toward healthier
choices by shaping their decision-making environment — a strong example of how behavioral insights
can positively influence public behavior in policy-making.
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REVIEW

The behavioural gaps and its context

‘ Methodology

Structured interview, survey and observation were the methods used to understand the
behavioural gaps.

Level of compliance, Trust Issues between traders and authorities + Status Quos Bias were
identified
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BEHAVIOURAL SCIENCE IN MALAYSIA’S HEALTH PROMOTION INITIATIVES

Social capital and community

) Behaviour based ownership of healthy lifestyle
Disease based through setting practices
: l |
] 1 1
] 1 1
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B Hoalth For Lifs
[ ]
1
1
1
1
Behaviour based Behaviour intervention

and empowerment
« Initially, the health campaigns were centered on raising public awareness about diseases, cardiovascular conditions, diabetes etc.

+ Following this, the focus shifted to promoting healthy lifestyles to reduce risk factors, with specific efforts in workplaces and schools to
foster healthier behaviors

+ The strategy then evolved to focus on behavior change interventions by mobilizing communities through programs like Doktor Muda,
PROSTAR, and COMBI.

» Currently, under the Healthy Malaysia National Agenda, the focus is on empowering communities to take ownership of their health and
creating supportive environments for sustainable healthy living through a whole-of-government approach.
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CINCO’S PROJECT PORTFOLIO
v Antisludge for user experience in digital channels Vv Adherence to supplementary pension plans in RJ
v Sustainable public procurement vV Timely payment of state level taxes (R))
v Family Foster Care Service vV Access to digital pension services
vV Agroecological transition V' Adherence to Simples Nacional program
v Obesity prevention V Satisfaction survey of the MGl Relationship Center
V' Choice of electricity tariffs V' National Policy to Combat Human Trafficking
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A 5 Tasennsiuszauaudnsaninaisni Sludge Audit

Case Study | A low Ease rating in the Customer Experience ‘\_'\‘42,
Survey prompted an audit on registering a death NSW

Registering a death scored low on ease in the Customer Insights survey, 31% of people said the process was difficult
We conducted a sludge audit...
L anolicant act| udi In response to this sludge, we
- map all applicant actions, inctuding recommended solutions, including...

= Make repatriation instructions salient

mistakes and enquiries

Estimate time - to complete each step and complete the process « Provide status updates
as a whole, including time waiting

+ Make medical certificates easy to submit

Assess ease - using sludge scales to measure the effort for
applicants |mpact

69%

Access and equity checks - shows steps that are not inclusive

m Results - 20% of death registrations are not registered automatically,
leading to a 3-day delay. Each error takes 20 mins to resolve

They drive over 90% of BDM's death related enquiries, with Ease of ordering a death certificate
W Pre-audit W Post-audit

7068 calls and 14,425 emails annually to resolve issues e e e T

{ ? Deck Title | 11

Ap

£

°

wiadla Sludge Audit uansliiiudisdneninuesnisld Behavioral Insights lunsuiuugauinisninigedia
Husruu Tnenmsjaiiufinsanguassailisniuuas nmsassUssaunisaifintudwmiudssevu Svlidfisaudaoe
Ussndanauaziunu uidedsanlindauazeruiimeladeuinisniady feu nisld Behavioral Insights 33
HganudAglun1sWauIszuuTsn T IRl Usz@nS nnlazn o uauoIn oA INA0IN1TU0IUTZVIBUDE1UNAI
Tnaangluusunvesuszmengu Non-WEIRD saufisuszwmelng

U9 TIBNIUMIEVaIN TSIl TINsiole (aTUUSUYsY aA. 2568) v 9 ves 11



nalnn1sld Behavioral Insights Tun1stianannw

Behavioral Insights asnsaifisndnnmldegaitoddnsitunisidloasdaninanoisiaudauas
UfuRass deanudilalungfnssuuyudlulanuisannuluaie nefildienfinieanudn dvswansdiny was
Hadumuuiundngg weuiumsesnuuuulursuazaniuivihauliaenadesiunginssuuyed Usslowduos Bis
Tunsifismannin liun

1. an Sludge lnenann1s Bls vilviaunsavusey 7 wagidn 939 Sludge Flyusniu Fednuanenis
Wrfawaranuazainlunislduinisvessy msvinlinszuiunisired unagnisannisenianisuimsivae
Uszndanatazdun udmiu wssrgunagndniuniady Jeddiutaelnsnsaiendnnin freg1aigu
msns19dey Sludge lu NSW seawnside vilvunedneaasnsusssduss fuformnmeussnuiiaty 35% dael
audusauszudanalunstuvelusygatusadals 1 $2lus wazannisasunudnnudmivlueyginnisinag
32%

2. 89UV Choice Architectures uaz Nudges ag1aiuszansam unuiozdsduldnginasinitune

¥
=

BIS ﬂiaaaamwuaﬂTwLmaauu,asazgzgmmwumﬂﬂalﬂqwqmmiwmﬂisammwmﬂw Inglddiruniediia
naden Fesawiensilinisdnauladnedu (Bounded Rationality) n1sann1sen1eaman (Cognitive Scarcity)
NM99ONUUUANTNLINABNEMSUNTNDUEUDIOALUITATNIANTT (Dual-process Thinking) n1sladyqadfauiviuian

wazNIASANSUAUBaTIUAYWNIuGRN AN WY SEU "opt-out” dmsumsameideunsemsaamneiloudnlulb

3. U$uugedmsnisufianiuuazniseeusudclmig Ty Bls daeifiunisufoinmngseidouuasuun
UATARA warnszdunisseniumaluladluld fussansamaundu lnennsdanistugUassanemginga
f8 919U Pasar Patuh dadulassnisiiunaideld Bis lumsaugunisiamandudlunanesediuszansam
mensidmsiidiusiuidvauaznisfnaiudu Nudges Lwal,wmmsﬂgummmﬂuumaumsﬂgummmmmu (SOPs)
Y031 Bereusuugemnilindavesgnéuarihlugmaiiuduaugnéuassonunefigedu

4. \inUsEansamnissnasImsnensuazusEaniuna [Usunsy Bls Paeliussrvunaresdnsaieg 14
V387 WMWY daeyueg e liUsEANSAMINNUY

5. dadsuguanuazadannisinenalselevimaasegna ndnnmianudenlesiugunined1un
wu nsvslaaumageddiwiliiinlsalidfnseisoss (NCDs) Avlug nsuianuiudy n1svinauildd
Usedviznn wazAldanedmuaua ey J9dmansenusanann ML sRIuaINNsiannsanatazanuiiosd

wuwamumsImsIeumevsimsiisulasimsels (aUvUsuus ua. 2568) v 10 ved 11



dquil 2 Useleninldsunaznisve1enaannnisnsinlasenis
Uselovisanuag

o lASeuiumidn Bn1s wasiadesdielnl 4 TunslinssvingAnssuuywdluuunvenleuigassas
o lAFHUSLUIMIINTOBNLUUNTUNI NLBUTMANTIU (behavioral interventions) Mianunsaluldiu
Yeymnmsinnslueeans

Uselevisanulgaududana

o aansnuuImie Bis Wssynaldlunisesnwuuulovienigluesdng wu nmsduasunisyjianiu
ng MaiuusednEnmauuing viemaiUdsundamainssumiinay

e dauwmslunisiin Customer / Employee Journey Map

o oonuuuiiesiiodmivlilumsidsulamginssuvesyrainsuazgnanliiaenndesfuiinniues
BIANT

Uselavifada9unsaivIdn

. Lﬁ%ﬂ@ﬂﬁmmiﬁm behavioral public management W8y behavioral policy design Faraalasu
arwaulavilan

o duaSuunuimvesinidulusiuniseenuuuulevienienumiansusmsiiaussansanuazidile
uywaniy

o ANNMIRAILIBIAANUTUUVANEANUITENINNGRNTTUAENS LATUTANENT UAZNNIINNTTOIANS

fanssunsveeranlaanidunisntglussezian 60 Juliuaniuganievaslasenig
WeuunAaivINIsamsunIsmewnseedANslasuiutemewe 9

fanssun1sveneramzanliun1snielu 6 waundudrsaulasanig
wistuesdnnuiuasUselevunlasuliunguimsuasninauluesing i1 Townhall aeluesdng

wuwamumsImsIeumevsimsiisulasimsels (aUvUsuus ua. 2568) v 11 ved 11



