S1849°1UN15UITIUTATINTTLON 1D
25-CP-04-GE-TRC-A

Training Course on Tourism 4.0 for Inclusive, Productive Rural Development

sewineuil
30 Hquneu 2568 - 4 nsNHIAN 2568

M NJUNNNAIUAT Uszidlne

Anvinlag
o o S
w1l Iusni 29dassalnena
AN WAILILIANTTY FNUETUEYUNITRULIANTTUTIENUN

A1UNUUIANTTULAIVIA (BIANITUNRVU)

Sudt 1 fluneu 2568



GUEITY

1584 MU

Mz dnguszasAvaslasinisinege

3

Lﬁam/aaﬁm'mé’ﬁlﬁmnﬁansiwhq 9

174 a = o/ ] 4
N DULANIAIUAALAUNS D8NA2DE 19
Uszauf arursardruidsuldlusedns
visausemdlng
UselouuNnlasukazn1sv818aNaaIn 15
A15LU15UTASINS
LNENTHUU 17



dauil 11len1/29AAnuiNNsid1sulasams
1.1 Muvsainguszasdvaslasenisinege

1ASINIT 25-CP-04-GE-TRC-A:Training Course on Tourism 4.0 for inclusive, Productive
Rural Development 4ntulag efmstiiunananuineids (APO) sy @atuliunananunei o
Tsausuyyaunnd dau ngammwamiuns Sidrsameusuionun 20 au 990 15 Ussinaiiegluauidnves
Asian Productivity Organization %30 83fnsiiunandnuiaeide (APO) fio a3fnssenineUseineves
fguralugiiniaeifouasuddiin Sakadulull a.a. 1961 iHuesdnsiidunatanenindes liuarils
waglduvsuenideninionnuuanene ssdnsiunandauviseide Sqaswmneifiefiundnnmuay
Wesansiaumaasegialuginnae@enasuldiin lngordearusiudesenitaUsewmaaunnuas
sudunisiftelviussginguszasd lnesuunumidusadnsgliduinvuazusmgnaisnsuss
MM uRaanm Usznouludie Uszine Bangladesh, Cambodia, the Republic of China, Fiji, Hong
Kong, India, Indonesia, the Islamic Republic of Iran, Japan, the Republic of Korea, Lao PDR,
Malaysia, Mongolia, Nepal, Pakistan, the Philippines, Singapore, Sri Lanka, Thailand, Turkiye L@ ¢
Vietnam
TgUseasArainIsinnanssuausy
o oduasulifitrsuldidlawnin Tourism 4.0 wagumumsensRALYYY
FuUMagEE
o lednasuasuinurlunisldinaluladiasta wu Al, loT, Big Data, AR, Robotics

Tunsindseansnmlunisvieaiiendaguwu Tourism 4.0

o ialiinednnuinineitesiuuleuty NsHALNYNTUILUNOENSEIEY

). () Training Course on Tourism 4.0
for Inclusive, Productive Rural Development



https://tourism4-0.org/tourism-4-0-for-inclusive-productive-rural-development-special-training-in-bangkok/?utm_source=chatgpt.com
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COUNTRY

SITE

/LOCATION

AA51NUN TnelieToeilonanlAsun19aUusy SNUavLRunnuElan lNISUNLEUDsall

AVAILABILITY OF
DATA RESOURCES

lasansdnumsviesiien nsensusedliudeyaileswuluniswamniui iludu lnesieazidenveans

Thailand Maeka canalin Municipalitydatais Tech-providers for
chiang mai available but not site management of data Al
province specific data available Tools

Malaysia Gua Batu Maloiin Empiricaldata available, Data Space and Tools (IT

Ste p 1: Negeri Sembilan needs to be expanded Experts)
. state covering more criteria
Mapping
Pakistan Hunza Valley data sources are available Dataon Touristenterprise
Data SO U rCES but infermation on other and service providers
0 stakeholders is needed needed
and Providers
Philippines Province of Provincial Data, list of Data Spaceand
Isabela Tourist i No.
of Touristand Visitor
monthly data available,
MICE attendees
India Adalaj Stepwell Empirical Data, Site Data Management, space

and Al Tools

monthly Data

Impact of Tourism Needs/Action

Sodial Environment

Enhance Cor i icipati i liversity and  Creation of new Jobs, Business
improve urban resilient to ities and
L g

Malaysia  [g ity pride, Cultural iationand  Biodi , River Creati Jobs, Business
enhanced community participation Upskilling  pollution, waste ities and
and knawledge transfer issues
Safety management in place
o i waste Trade increased in gemstones.
increased cost of living, social conflict, crime,  management challenge, water
Cultural Erosion pollution
Upskilling and knn\ul!dgz transfer

Econamic

Technelogy and Al based solution for effective

Step 2:
Assessing the
Impact of
Tourism on Key
Locations

Impraving in safety management, weather
monitoring, create more tourism products,
increased awarenes of sustainable tourism

Technology and Al based solution for effective
management of Site

Technology driven Tourist Site management, law
and order maintenance

Technology and Al based solution for effective

management of Site
Creati Jobs, Business Need more policy for sustainability, making
and nanuga ities and ,  tourism a Key y Region
MSME increased related to Tourism
Upskilling and knowledge transfer ‘
Heritage

Technelogy and Al based solution for effective
management of Site

Aware about the culture Site q ion for effective

management management of Site
Increased cost of living,

Creation of new Jobs, Business
e

Upskilling and knowledge transfer
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data sources are

working well
Step-3 Local
Enhancin i i
e g Thailand Lo Data space, data capturing & analyzing
Existing Data tools, IT Expert, Data on Tourist
Source.:s a_nd Malaysia National spending
Establishing
New Ones Pakistan Local Data
Philippines Local and National
India

Are tourist flows
being tracked in

your area
Thailand

Step 4:

Monitoring Malaysia Sensor System,
Tourist Flows No GIS, Traffic
Pakistan Monitoring system
Philippines AT Il
Training

Alternative Tourism
Destinations

Philippines Available sites but hard Develop more
to reach destinations  tourism circuits,
tourism mobile app

Step 5: to promote tourism
Identifying sites
Alternative

Tourism India Inclusive community Expertise support

Destinations for

Flow Redirection Pakistan based tourism
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Country Use of Digital Tools Needs building as
well as Al based

upgradation
Thailand

Developing New
Tourist Attractions

Malaysia Sensor System,
GIS, Traffic
Monitoring system
, knowledge and
Training

through
Digitalisation of
Cultural and
Natural Heritage

Partially related to
Tourism 3.0

Pakistan

Philippines

India

A9 8 FINNNSIAUDTRLANINTTHIUNGY
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BUSINESS PLATFORM
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