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1) Introduction to Creative Economy

u35818lA8 Edna Dos Santos-Duisenberg

International Policy Advisor Creative Economy

(Former Chief, Creative Economy Programme, UNCTAD)
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Policy Initiatives to Enhance Digital Economy and Creative Product

ussnelag Riwud Mujirahayu

Secretary, Deputy of Digital Economy and Creative Economy

Ministry of Tourism and Creative Economy Republic of Indonesia
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Accelerating Indonesia Content Industry
ussenelay lvan Chen
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Case study of Creative Economy in India
uss88lag Jairaj Mashru

International Advisor Global Creative Economy Council
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Advertising as a Creative Industry
ys5818laY Prof. Izabela Derda Assistant Professor

Media and Communication Department Erasmus University, Netherlands
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Case study of Creative Economy in Japan
yssenelag Prof. Nobuko Kawashima Director,

Center for the Study of the Creative Economy Doshisha University, Japan
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Case study of Korean Wave, Hallyu
ussenelay Prof. Dal Yong Jin

Distinguished Professor Simon Fraser University Canada
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Future of the Creative Economy
u55818lA8 Edna Dos Santos-Duisenberg
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UNCTAD classification of creative industries
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