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Country Paper on Green Tourism
THAILAND

Aphirom Promchanya, Ph.D.

Prince of Songkla University, Phuket Campus

Mr.Chaturapat Chaowalit

The National Economic and Social Department Council (NESDC)
Mr.Nirut Borkerd

The Designated Areas for Sustainable Tourism Administration (DASTA)

Current state of green tourism in Thailand

The current state of green tourism in Thailand is deeply influenced by the ongoing challenges posed
by the COVID-19 pandemic and the associated recommendations and activities. Central to this transformation
is the Bio-Circular-Green Economy or BCG model (Thailand Investment Review, 2021). Thailand is reopening to
international tourism creatively and in line with the new-normal direction towards safe and sustainable travel.
The Thai government announced in January 2021 that the BCG model would be incorporated into the national
agenda, to help steer the country’s economic recovery through uncertain global times with increased
investment towards sustainable development and addressing worldwide environmental concerns. Tourism and
creative economy, sustainable energy, healthcare and food were identified as the four sectors to be focused
on in the action plan for BCG strategic development spanning 2021 to 2027. Under the BCG Model, the Tourism
Authority of Thailand (TAT) plays a pivotal role in helping empower and improve the quality of life for local

communities, better protect the environment and strengthen tourism sustainability.

The Green Initiative Program has been developed by the Tourism Authority of Thailand to motivate
tourists to realize the importance of environmental conservation and sustainable tourism. This program
operates under the conceptual framework of the Seven Green Concept, which includes Green Heart, Green
Logistics, Green Attraction, Green Activity, Green Community, Green Service and Green Plus, all of which

emphasize the country’s sustainable development goals (SDGs).
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of “Security, Prosperity and Sustainability.” Both strategies emphasize the participation of all levels from
occupational groups, sectors, and the entire country. There are many programs in place that the government
supports on a national, regional and local level, such as those in place to educate farmers on sustainable and
organic methods of production, and encourage hotel managers to purchase the food from the local
agriculturists. Clearly, the future direction of the Thai tourism industry will continue to focus on sustainable
tourism, in line with the national strategy based on three key concepts: security, prosperity and sustainability.
Security means the ability to efficiently drive the tourism industry even in times of crisis both domestically and
internationally. Prosperity means the tourism industry can generate revenue and create economic stability for
the country. Lastly, sustainability means to satisfy the tourists without negatively affecting the social,
environmental and local community. Sustainable tourism is not just a global trend, but also a movement that
the Thai government takes seriously. The Thai government has seen the impacts of tourism in recent years,

both positive and negative, and has taken a firm step to improve sustainability throughout the country.

In Thailand’s current National Economic and Social Development Plan (2023-2027), sustainability in
tourism is one of its central focuses. Acknowledging past growth challenges driven by quantity rather than
quality, the plan prioritizes enhancing tourism sustainability by increasing tourist spending, improving income
distribution, and fostering eco-friendly practices. Key strategies involve promoting high-value tourism products,
supporting community-based and eco-friendly tourism, and revising laws to encourage environmental
responsibility. Overall, the plan aims to position Thailand as a sustainable and quality-oriented tourist

destination, emphasizing both economic growth and environmental conservation.



Thailand has a tourism development plan, based on the National Economic and Social Development
Plan, that highlights the identities and uniqueness of Thai local cultures. Projects included are One Tambon
One Product (OTOP) related tourism, tourism clusters development, and tourism based on market demand
such as Community-Based Tourism, health tourism, cultural tourism, etc. It also focuses on improving the
administrative structure of the country’s tourism and encouraging participation of all sectors: public, private,
educational, and civil in order to promote Thailand’s tourism industry and to help it grow with stability and
sustainability with a fair benefit distribution. Therefore, so as to encourage learning about sustainable
Community-Based Tourism development through an example of a model community with a participative
development plan, the Designated Areas for Sustainable Tourism Administration or DASTA under the Ministry
of Tourism and Sports of Thailand has conducted a case study of ecotourism and low carbon tourism at Koh
Mak village of Trat province. It explores the community’s sustainable tourism management, Community-Based

Tourism development, and problems and solutions regarding the issue.
Green tourism certification activities in Thailand

Over the last few years, the dual threats of climate change and the COVID-19 pandemic have caused
significant disruptions to the tourism sector in Thailand (TDRI, 2023). The Tourism Authority of Thailand (TAT) is
driving the sustainable tourism concept for the Thai tourism industry by uplifting the “Amazing Thailand Safety
and Health Administration or SHA” standard. Thailand has also set new standards for implementation in
accordance with the United Nations Sustainable Development Goals (SDGs), the international sustainable
development framework that focuses on growth in the environmental dimension (carbon emission reduction,
water management, and waste management), community economy, as well as local culture to promote
Thailand as a global sustainable tourism destination. The government agencies cannot operate without

cooperation with the private sector, as demonstrated through the following examples:

1. The Tourism Authority of Thailand (TAT) is joining forces with Asset World Corp Public Company
Limited or AWC, and its partners to enhance Thailand as a global sustainable tourism
destination, together with the announcement of AWC’s sustainability framework and goals,
reinforcing the company’s commitment of “Building a Better Future” to create value for all
stakeholders and Thailand’s tourism industry in a sustainable manner. The cooperation from all
sectors can contribute and drive Thailand to become a global sustainable tourism destination,
which is an important part in driving and being a center for all entrepreneurs to build sustainable
value in tourism together. The sustainability goals, shared with private sector partners, leading

financial institutions, and international hotel chains such as Marriott, Banyan Tree, Okura, Hilton,



IHG, and Melia, all emphasize the importance of sustainable tourism in driving Thailand's
sustainable economic growth, and they incorporate the involvement of people and communities
in ongoing projects aimed at long-term sustainability. The AWC has been committed to
implementing its sustainable development strategy throughout its operations and projects. The
Athenee Hotel Bangkok, a Luxury Collection Hotel under AWC, for example, is the first hotel in the
world to be certificated ISO 20121, a sustainable management standard. AWC and its partners from
various sectors will also join forces to create sustainable value together under the 3 pillars of the

sustainable development framework in 6 dimensions, known as “3BETTERs,” which include:

BETTER PLANET - A transition towards Carbon Neutrality and Circular Economy business
operations from planning, construction, management, and administration processes. AWC
collaborates with partners to integrate the international framework into the project development
in accordance with green building standards, including materials manufacturers, contractors,
project consultants, etc., and works with partners in operational management to efficiently reduce

its environmental impact.

BETTER PEOPLE - The improvement in livelihoods through people development, both
internal and external, of the organization to enhance Occupational Health and Safety Operations
and promote the well-being of society and communities. AWC cooperates with local communities
to enhance knowledge and career development, aiming to generate sustainable income through
“The GALLERY” a project that provides a marketplace to feature the products created by Thai
artists in the local community. AWC intends to invite partners and communities to contact “The
GALLERY” to feature more artistic creations as a distribution channel, reaching customers from

around the world.

BETTER PROSPERITY - Stimulating the broader economy by planning corporate strategies in
line with the National Economic and Social Development Plan. Through investment in and
management of various real estate projects, AWC aims to create more career opportunities for
people, generate income for communities and local businesses, create more value and strong
ecosystems to elevate Thailand as a global sustainable tourism destination, and promote the

country’s exponential economic growth.

The Tourism Authority of Thailand (TAT) has launched the STAR: Sustainable Tourism
Acceleration Rating project to move forward with Shape Supply, upgrading the supply chain in

the tourism industry to meet high standards of sustainability. Sustainable tourism under the



concept of “Come join us in creating sustainable Thai tourism” in line with the sustainable
development goals Sustainable Tourism Goals: STGs, is ready to push for balanced change in every
dimension towards becoming High Value and Sustainable Tourism. The creation of a new tourism
ecosystem that emphasizes quality tourism, along with creating sustainability standards, has
become the key to “revitalizing” the Thai tourism industry. And, in order to achieve this goal, TAT,
therefore, places importance on accelerating and driving the shape of the supply chain to develop
on the basis of safety and sustainability under the concept of “Come together to create
sustainable Thai tourism” toward High Value Services & Standards by creating sustainable tourism
standards. From the concept of sustainable development Sustainable Development Goals: SDGs
17 goals of the United Nations towards all 17 STGs (Sustainable Tourism Goals) that reflect
sustainability in order to deliver “Valued Experiences” to tourists. This also creates a ripple effect
and raises awareness among tourists to pay attention to the environment through responsible
tourism in the face of changing environmental conditions, including the escalating global warming
issue and the degradation of various natural resources, which is increasing in intensity day by
day, leading to biodiversity loss. Additionally, the El Nino phenomenon affects many countries
worldwide. The STAR (Sustainable Tourism Acceleration Rating) project is an upgrade to the

Amazing Thailand Safety and Health Administration health safety standards project.

Through Thai tourism products and services, it also reflects the cooperation between partners to
jointly create the image of Thai tourism that is both valuable and sustainable, thereby
enhancing Thailand’s competitiveness as a Sustainable Destination. Under the project, a certificate
known as “Sustainability Stars” will be awarded, valid for a period of 2 years, to tourism operators

who meet the self-assessment criteria, consisting of 3 levels as follows;



28 STAR

inarinisus:iiu STGs Eosy (Sustainable Tourism Gools : STGs)

3 stars for entrepreneurs who achieve STGs 13, 16, and 17, totaling 3 goals.

4 stars for entrepreneurs who achieve STGs 13, 16, 17, and any other 6 STGs, totaling 9 goals.
5 stars for entrepreneurs who achieve STGs 13, 16, 17, and at least 9 other STGs, totaling 12

goals or more.

In addition, the group of entrepreneurs participating in the project and continuously
maintaining sustainable tourism standards will be eligible for selection to participate in TAT

promotional and marketing activities both domestically and abroad in the future.

The Carbon Footprint Monitoring for Climate Friendliness Project, led by the Designated Areas for
Sustainable Tourism Administration (DASTA), aims to integrate climate change considerations into
the tourism planning and management, in order to promote climate-friendly tourism in the target
area (DASTA,2018). The aim is to enable project stakeholders to apply carbon footprint tools in
decision making processes and formulate effective and practical regional and master development
plans for Koh Chang and towards community-based waste management on the islands of Koh Mak,
serving as a role model for Low Carbon Tourism of Trat Designated Area. This effort will contribute
to greenhouse gas emissions’ reduction. Primary and secondary data collection through
questionnaires was carried out. Collected data included energy consumption (both quantity and
sources), types and modes of transportation, meals, lodging and tourism activities in the project
areas. The data collection considered the type and quality of services, tourists’ behavioral patterns

and satisfaction levels. The data collection was conducted to compile primary and secondary data



for the carbon footprint baseline calculation in the target areas and to raise awareness about
climate change. The results of the baseline study indicated that the largest energy consumers are

households and tourism operators (such as hotels, resorts and restaurants).

4. The Green Leaf Foundation promotes existing green hotel standards and labels and collaborates
with the Tourism Authority of Thailand (TAT) and the Ministry of Tourism and Sports to support
the dissemination of sustainable tourism concepts (e.g. through the 7 Greens concept in tourism)
and create linkages to tourists and tour operators who are interested in green destinations in
Thailand. The foundation facilitates access to environmental protection-related financing schemes
and funding to the target areas. The Green Leaf Program results and experiences will also be taken

into consideration in other tourism activities and in the formulation of the green tourism policy.

5. The Tourism Authority of Thailand ( TAT ), together with the Foundation
for Sustainable Tourism Thailand (TT1) and the “Thailand Sustainable Tourism Foundation” (TSTF),
are actively working to transform Thailand into a sustainable tourism destination. This effort begins
with the development of environmentally-friendly tourism businesses in Thailand, as part of the
“Establish Thailand as a Sustainable Tourism Destination (ESTD)” initiative. The goal of this initiative
is to enhance tourism management capabilities, create a low-carbon model and provide guidelines
for designing and developing tourism businesses that reduce greenhouse gas emissions in a
concrete way. As part of this initiative, participants engage in the Low-Carbon Tourism Camp, where
they gain insights into operating environmentally friendly tourism business and learn how to

calculate their carbon footprint. (The Tourism Authority of Thailand, 2023).

Future prospects for green tourism certification in Thailand

The COVID-19 pandemic has increased awareness of environmental issues, offering a stronger
motivation and opportunity to address them across the tourism industry. This disruption has created significant
opportunities to rethink the tourism sector and accelerate the shift toward more eco-friendly and sustainable
tourism approaches through innovative policies. It's also crucial that recovery plans align with the Paris
Agreement and the Sustainable Development Goals (SDGs). Achieving these goals necessitates the

implementation of proactive tourism policies and recovery measures aimed at promoting the transition to
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greener tourism business models and value chains. These efforts aim to enhance environmental outcomes in

tourist destinations while also benefiting local economies and communities. Key areas of focus include:

Decarbonisation: advance sustainable production and consumption by increasing energy efficiency,
promoting circular economy models, and reducing tourism’s greenhouse gas emissions (GHG), to reach net-zero

by 2050.

Climate change adaptation: build tourism resilience to respond to and prepare for climatic hazards

and related environmental and socio-economic impacts.

Ecosystem restoration: preserve biodiversity and destruction of fragile habitats, and actively contribute

to improving the health of ecological systems.

Inclusiveness: improve equality, and empowerment of individuals, communities, and cultures in line

with the SDGs.

Before the pandemic, tourism development in many countries and destinations suffered from
economic, social, and environmental imbalances, often stemming from the rapid and unplanned increase in
visitor numbers. Now, the tourism industry has a unique opportunity to gather broader policy support for driving
the transition toward more environmentally friendly tourism models. This effort also involves promoting
sustainability across the entire tourism value chain, engaging a wide array of processes and participants.
Significant transformations are required across businesses of all sizes within the tourism ecosystem. For instance,
transitioning from a linear to a circular economy, which aims to establish a sustainable economic system by
significantly reducing resource consumption and waste, while disconnecting natural resource extraction from
the growth of economic activity and well-being, is among the essential shifts needed. (OECD, 2021[1]) (UNEP
and World Bank, 2021[2]).

Global Sustainable Tourism Criteria (GSTC)

[ ]
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Global Sustainable Tourism Council . .




The green tourism certification in Thailand follows the criteria of The Global Sustainable Tourism
Council (GSTC), which establishes standards for sustainable travel and tourism as well as provides international
accreditation for sustainable tourism Certification Bodies. The DASTA’s Thailand Sustainable Tourism
Management Standard has been created to manage tourism systematically and sustainably, aiming to assist all
types and sizes of tourism-related organizations in achieving a level of performance higher than the basic legal
requirements. These standards, therefore, can be challenging for organizations that want to improve the
efficiency of their operation in pursuit of “Sustainable Tourism.” By gaining GSTC recognized status for Thailand’s
Sustainable Tourism Management Standard for Destinations, another step has been achieved in aligning national
sustainability standards, as set by DASTA, with global sustainability standards, thereby providing clarity in the
management and market-facing communication of the application of these standards. The integration
encompasses the four pillars of sustainability: sustainable management, social-economic, cultural, and

environmental sustainability.
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Session 8: Green Tourism Certification: Its Challenges, Opportunities, and Benefits
us3818lA8 Dr.Mihee Kang

Assurance Director Global Sustainable Tourism Council (GSTC)
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Session 9: Best Practices of Green Tourism in Fiji

u33818lA8 Fantasha Lockington
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Session 10: Best Practices of Green Tourism in the ROC

us5818la8 Dr.Tian Fu Mei Chiang
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- Makmg optimal use of en\nronmental resources
. Taking public transportatlon ;
. Respecting the culture of.low_l communities
. Buying from .and supporting local businesses
6. Traveling slow
. Saying "NO“to single-use plastic
. Eatinglocal food
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A group of young people have transformed this island into a popular
tourist destination comply with many good practices.
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Heping Island Park has a world-class and marvelous landscape.

The Visitor Center provides tourism information, diversified food
and beverage services and souvenir shop.

In addition to tourism and recreational services, we care for the
land of Taiwan and the marine environment. We hold
environmental education and sustainable use in high regard.

In the Park, we hope you can experience the aesthetics of life, and
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Session 11: Briefing on the Site Visit

u358181A8 NPO and Fantasha Lockington
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Session 12 Visit to Sabeto Hot Spring & Mud Pool
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Session 13 : Strategic Planning and Approaches to Develop Green Tourism Certification Programs
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Approaches to Develop Green Tourism Certification Programs
us5818laY Dr.Tina Fu Mei Chiang @uus Manager, Toucheng Leisure Farm
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Session 15: Green Tourism Certification Requirements and Implementation Criteria
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Implementation Criteria
Us5818laY Dr. Mihee Kang AU Assurance Director, Global Sustainable Tourism Council (GSTC)
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Session 15: Briefing on Group Exercise ﬁ%niimﬂﬂﬂzju
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Session 16: Group Work by Participants
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Session 17: Group Work by Participants
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National Sustainable Tourism Framework / Acts/ Policies

38 GSTC Criteria

Sustainability management (11/51)

Social economic (8/32)

Cultural (7/26)

Environmental (12/65)
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