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Usvanm 31.50 udu intudesay 0.59 Wedleuiud a.a. 2021 luvasfinsdweendufinuasiiutuiesas 36.43
38 4.24 fuduwsegaeaansansgliul a.a. 2021 waziutuedhadeiiosdesas 6.79 v3e 4.69 WMuduvisgymneaans
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HARVESTED AREA'AND = National Rice Pmduuinn_ln_l:reasell
NﬂTlﬂNﬂl RIGE PRODUCTION , . to 31,94 millions Ton

gl Y “; X Harvested Area
2021 2022
Increased by 0,04
IMW‘ Mllllon Ha I m’f Y

Luas Panen i! i Produksi - Konsumsi

(Ribu Ha) : i q 10,41 10,45

2,46 y : 1,00 Million ha Million ha

Februari 767 4,08 235 251 0,16 - -
Maret 1759 954 549 251 298 Paddy Rice Production
Apri 1419 Azl 445 251 194 2021 INereaseaby0as 2022
Mei 830 413 238 251 013 - et
Juni 870 436 251 252 001 N ©0.61%) e
Ju 26 47 27 252 019 - 'y .és
Agustus 813 408 235 252 017
September 841 434 250 252 0,02 54,42 54,75
Oktober 790 421 243 252 0,10 e Milli
illion Ton GKG
November 606 33¢ 19 253 -0,60 Million Ton GKG
Desember 363 197 114 253 1,39 i .
Jumlah 10.453 54,95 31,66 3020 146 2021 Rice Production
KSA Amatan Januari - Desember 2022 3 '“”r:ﬁlsiz: 1‘;{‘“ e
= There were around 10.45 millionha of rice harvested area in 2022 increased by 0.04 : (0.59%)

milliorha or 0.39% comparedto 2021 which were around 10.41 milliorha.
= There were around 31.54 milliontons of rice productionin 2022 increased by 0.18
milliortons or 0.59 percentcomparedto 2021 which were around 31.36 milliontons. 31,36 31,54

sumber: (g% 8ps Million Ton Million Ton
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wagmnAulaaasTegha 5 du ldun maiiamdinisuanegiedidu mduaiuanuvainvangvesensluviosiu
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Fauumndlunisdaaiulifinunsnssuludd 3 wuamafidrdy Ao Smart Farming, Micro credit programme,
Networking

o
#
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SMART FARMING

*+ Bio science seeds/seedlings

* Nutrition (fertilizer, fertifizing and
feed), organic fertilizer, biological

0 1 fertilizer, soil enhancer

« Utilization of agricultural machinery

* Utilization of the Internet of Things
{leT)

+ Utilization of Smart Irrigation

SMART
FARMING

PROGRAMME
jior

MICRO CREDIT PROGRAMME (KUR)
0 2 Optimizing Millennial Farmer

financing through Micro credit

programme with low interest

NETWQORKING /
OLLABORATI

o e o e e o o o o o o o
e e e e e

e < S T i NETWORKING/COLLABORATION
TANIAKUR 03 Business networking with offtakers,

extension workers, farmers, etc

= Productivity Improvement
= Ensuring the National Food Availability

* Increasing Commodity Exports q

TANI AKRU tian1siausasenszauanudupslasndsvesermsiaziasugiavesUsema Jadulusunsy
msfnevsuliduduszneunisieduniadunguaddglunisasisnu Junvasnssulnifiiiunisinesuaglasuns
FusoensPnuNgUsEnaun1s

K=R
~
CROPS
#" ¢+ Rice, Corn,
\S.J;f Cassava, Sweet
potato, mill, and
others
HORTICULTURE
Vegetables,

Shallots, and
others

-

Millennial Agripreneur
LIVESTOCK contribute to increase
n. Beef Cattle, businessactors in the

Sheep|/Goat, agricultural sector
Poultry, and others| |\ ¥,

PLANTATION  ENTREPRENEURSHIP PROGRAMS ARE ONE OF THE MAIN KEYS TO JOB CREATION
alm Oil, Rubber,
Coffee, Sugar L : s ! :
Cire,Coves,an¢ | Quallfied Millennial Agripreneurs will encourage entrepreneurial activity s0 as

others tﬂn&ceb .. ;ﬂb hohiion

Temo fiemier Fatem il Mk rprstescal et indocese hgurtac g < — === T

1 Juemiah gelak
. dengin propom S8,7% dar) tetal une usaka
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wenaniidaiinisduady Pro-Organic Movement (GENTA ORGANIK) ilufianssufilileBuvsd Jedanm ns
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U3uUgaiu wagduaunats Jedanim uagmsuiuussiuiiinensnsites nanfe Genta Organik LWuASnsuAtym
dwsudeeduvidnnundasiitdmuneiioaisfuiioauanysal iiuwandn annslideedunid uazifleatuayu
inwAsNIsUAISBuLazANLdI TN NGINTEI IRV IMNILANIBIMNUATANEANANY AN WNT UAYNS
atfuayunsvhhiufifinnuuiueuiefuyunsHaRTisi (Precision Farming)

L PRECISION FARMING {-I -

s
Collecting the temperature, soil nf'?ahil:oring waterand
moisture and soil nutrients data nutrient requirements
' ‘ LT A—
L 3 ] A

-T- . . | —
it =
ol il L=

Processing data as a notification Composition water and plant
of plant conditions fertilizer appropriately

ANUTIMIBYBNYAINIABIIANAUAT AN luUsTmAs Ul dide 017 FununiHARf Aoudiags A
pindunlumsdsundasnisiuiveanunsns dedrinlumsitiddunesidn uazauduteuvesmalulad dmsy
mswuaseeuduuddiiantumsiuveanunsns Wy msuulsegunin Uiinauazaseldewwosman s
NAUNBATNT MINWUIFIAAATEYIY AaR Lazyu naenIumugnaBwunguededsdulun1sdmienuasaIn
Yosan Uy

MnuwnlengLasnagnsiunm I LATYgiagIuTINiunANSINYRsvelssmadulailide sWiuinuseiu
nsanAuEINIuLazNInsEateelidyurunateduulouiefiddyuesszuia uaznisaminIngaamn s
msinuasmeauiulmieziuedesilevdsifdnddylunaiuseldlfivasiFeu Suhlugmsmuumaddam
ANEINIULAENIINTEAET8LARI8N1TNTEAT18Ag YUY (Pro-Poor Tourism) W¥aue AUNITAMUILATYFAR
AINTINVRIUTTLNA
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Youth Leader for =
Agriculture

91nMsussEeasy wuin Jymamsauvesnisugnlalideudnsin Inednananlnliifies 600 Alansuse
ienans usfinisiudundalnliaeds 3 uaudusod Anduldu 650 rumdsyansgied uenand inwnsnsaugulad
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Povasmumomarlimsatuayulunissidunuauiedagtu uenand Seldinsiaundndasinldlismiouas
deoondnie Jalssnunananunsaaianuuazaisednlvunnuluiosiuldegieann

My Son Kenshi As
Millennial Farmer And |
Am Support Him To Be

More Then 170
Employess
More Than 100 Cacan
Farmer Partners
How Is : : &
Impact :
Company
For The

People &

Wore Than A
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What Is Cau Chocolates Doing At The
Future?
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iwsesiiolunisaiaaznszanesels erathuwAnnsimunsvisafleileanaiuenau Pro-Poor Tourism %3e PPT
sgaeliunnmstaunsveaiiodliinanudsdu (Sustainable Tourism) wagdagsuiuuuAnmsviondioand
9u3n% (Eco-Tourism) wagn svieafisndswamunyuvu (Community Based Tourism) 3nuszgndld 1whunnsiidausy
(Participation) Ao AugnIuvienguauifiTeldiessdosddmusunlunsdndulamenisimuinisiouieluguwy
waztasuasrsnnudueguuuesdsin (Holistic livelihood approach) nduassaslianudidyiuaueinaulusu
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v a < N 1Y) a v . o & Y a v 1 & a o
aiwmaﬂswwmaamuiuizazmam‘uqlﬂﬂ‘ummaug (Learning) Tngdnusositas1zilisousu yIn1susnIsInnIg
PUALINADUFITUIAUIARALAITHAIUIAMAVUIALEN

2.6 myszanaNsANUAMiuYaIngy (ndu 4) Tunsdlnw wuiluudazUssmananndnanunsaduwanig
nsenwgeuluasiiludszgndldluwiaznpdiuresUseinanuies dmsuusendlng sdnouufanisvieaiedlag
YPIUUAZNIVDUTEUTI@39a33A (Creative tourism) snUssendldlunsimunmsviesfieliifianisnszanesel

Which learning point could be applied in country

TUsing technology to make
Using digital farming better
LSRN Y A Using permaculture
Creating a community Using education
:’,‘,’,:fff;?;if,‘;"'a"e Creating Champion
. Creating glamping areas

=L . b « Promoting environmentally-
Stakeholder and S N\ friendly agricultural
partnership and development
techonology to

« The youth leaders and
promote agricultural partners have demonstrated

productivity I/ : (4 e excellent trust and
5 y collaboration.

Supporting a
great leader for
management
farming

« Creative and develop
high-value markets for
agricultural products.

« Using innovation for
agricultural

Asking government
have more support
the young enterprise
not only the financial
but also policy for the
rural area.
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