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nsieuananungulunisyin SWOT analysis: Useind Uzbekistan

ASIAN PRODUCTIVITY ORGANIZATION Introduction

Group Work 2 explore the potential of the destination for sustainable and
PREPARED BY ecotourism development.

Fiji: Zald Dean
Pakistan: Abdul Wahid Toor
Thailand: Dr. Pisit T
Philippines: Jehan M. Sallao

Meenu Mohan

address the development.

Uzbekistan Strengths

Population: 36 Million
Currency: Uzbekistani Sum, USD secondary
Major Industries: Agriculture, Cotton, Gold and Minerals

Menuments and architecture

Weather: Hot and Cold 40 deg C average hat -23 deg C Cold Region .
. . - «  Cuisine — has potential in terms of promoting their vast range of
Literacy Rate: 99.9% b~ o cuisine

Cuisine: Agriculture Based x Availability of unique geographical and natural resources such as

Government is supportive of increasing tourism,
Affordable- travelers find it fairly cheap

Opportunities Opportunities

1

Wadonal

This group activity is based on developing a strategic plan to

We have done a SWOT analysis on Uzbekistan as a group to

Cities like Bukhara and Samarkand are UNESCO World Heritage cities
which have a wealth of history associated with it together with its

Great Silk Road — flows through Uzbekistan making it a Central Asian

mountains, desserts, rivers, canals, mineral springs, manmade lakes

2. Eco-Tourism and Community base tourism Initiatives: Develop eco-fendly fourism

chrv se Uz L beauty, sucn a5

arts, and localcustorms, o aicact o Projecs, naure tours, routes,

pre—

conscious fravelers

Threats

+ Degradation of scotourism sites- Lack to absence of guidelines for tourists can
threaten the preservation and conservation of the site. Adoption of local
d isposal /mgt can help
Explaitation of natural habitat- Animals are taken-away from its natural habitat
tor the purpose of “attracting” more tourists such as caging.whale
i local e o if there sre
hose to protect specificall e

alrea
wildi

xisting rules, just strengt!

i v natural landscape istan (over-
populated pullution)

2

* Competition/rising new sites- With change as constant, sa as tourksts' Interests 5 =
Mare fun and interesting activities and experience should be Uzbekistan's main Ancient vialls of Khiva Corpet Weaving  Chimgan Mountsin Hiking
point [ ism promotion and

10 11
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Uzbekistan

Uzbekistan is a Central Asian nation and former Soviet
republ

It's known for its mosques, mauscleums and other
sites linked to the Silk Road, the ancient trade route between
China and the Mediterranean. Samarkand, a major city on the

route, contains a landmark of Islamic architecture: the
Registan, a plaza bordered by 3 ornate, mosaic-covered
religious schools dating to the 15th and 17th centuries.

Weaknesses
+ Infrastructure - tourism destinations should be accessible

therefore Government needs to ensure that improvements
are done to their roads and transports systems.

Accommodation- More investment needed to improve
capacity to handle tourism influx.

Promation of tourism- lack of awareness on the potential of
tourism in Uzbek.

Opportunities

s adoption of n
ROtess, GUESTOUSES, 3N 10003, SUCN 35 energy-2Mcient operations, waste feoucton,

ana Iocally Sourced ameniies, 1o offer 60-CONSCIDUS travelers comioriable and

Picture Gallery

12
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