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A NTUNNUNIUAT Uszindlng
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lAssn1seusueaulatluiide Conference on Productivity Enhancement in the Hospitality Industry
snfiunislasesdnisiiunandnusiseids (Asian Productivity Orsanization: APO) Saufuaa 1 utiunannin
wiiaw® (Thailand Productivity Institute: FTPI) TnguUsgwmalneaidudrnmlunisdafinoususinudemnseaulall
(ZOOM) ﬁi’mqﬂizmﬁlﬁaﬁ%auau,mmamiL‘ﬁmmémmw‘l,uqmmmimmivimLﬁaaLLasu%mimwé’aamumsai
nsunsszunvadsafadelafalalsu (COVID - 19) msuiuugsgmsaaninisiuiuau uasmsdunalulad
wUsuldilermuafirniansiauegsdidy Saenndostunnfsvetasinmsmaveuiislanuiiany sz
(United Nations World Tourism Organization : UNWTO) tud 2020 Tustade mnuawwidaluiiiieadunis
vioaLfien vide “Rethinking Tourism” fisjatiunsiaunnuninuaswazduasunsvieaieog19dsdu

msevsueaulatfindn dntulutunsd 7 Squisu 2565 a1 12.00 - 16.30 u. (u a1Uszmndlne)
lnedidnsimeusd 91U 39 AU 50 14 Useina Usgnaume a1s1sassguszansudenane 51901a03nsiunen
a1515uTENe a1s1sausgdude a1s1susdulaiiide Ussinannialy Useinaueslnide aniusaisisusy
Uszsulngiulia arsnsasdaauunfianu a1s1susgiauTud aissasguserivudu assussdenuiey
Usz1dUlneaddn Ysswalne wararssudgdauiondoauin nedivensdidersgainieniasguay
AMAeAYU 533 4 v (4 Yseine) "?NL‘Uu@L%S?%W@qummﬁﬂiiumiﬂadL‘V]EJ’JLLau‘UiﬂWi swdeUsEnaunITAY
msfmunszuumaluladansaumadiolflugsialsawsunazuinig sudadalemaligidrsmeusuldiidlunis
lueANuiuLazdednaudng o WeliAnanuianudilasazamsathluinmudesenluuiunvemieny
aasguazmalensuilieatomesasssmaiidsmmssusundsilfoguiszavsamistu agUaseddyves
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#atafi 1: Tourism for now and next: A case study of Thai practices
INe1ns : Dr. Chuwit Mitrchob, Deputy Director-General, Designated Areas for Sustainable Designated Areas

for Sustainable Organization), Thailand

aszdfny :

n3ging fasvou s03fB1uneMs esdmsuImsmataiuifiewiioniseaiieregiadidu (eadms
wnew) n5e onm. Iadliiudsennensieadismesssmelnglugasneuaaumsainsunsszuinveslsaind o
a5alalsun (COVID - 19) %ﬂwuiﬂﬁﬁfmauﬁﬂviaaLﬁaafﬁ’wmumﬂLLaza'mWsaa%ﬁiwlé’mﬂmsviauﬁanqﬁﬂéuﬁu
171 10 90slan wAvnNTwuRanIsTRsuiuinauansalunisudsusunisviendien 3 2019 (Travel &
Tourism Competitiveness Report 2019) 993 World Economic Forum UisL%ﬂlwﬂﬂﬁugﬂ{fﬂiﬁa@uﬁ’lﬁuﬁ 31
Tnanzlusruanuduiuvesduinday (Environmental Sustainability Rank) aeﬁuﬁwéfvﬁ 130 @zvouliiiud
Anuilsiaenndesfiurasguasd (Demand side) wazgunu (Supply side) lugnanmnssumsvisadisvesdszinelng
Fadunannnmzthreniisrduiiefidnssnunaseduindsunaranuidonlnsuvesanuiivioniion

)

http://www.thaibuddytrip.com/forum/showthread.php?tid=2242&page=2 https://www.prachachat.net/news_detail.php?newsid=1446705891

a84l5fif IngAladn-19 fdsmalviduiutinieniisrananduialutisarddyiendningaidulonalunis
U%’ULU?{auLLazWyungﬂLLUU%aamsm"wL‘Duﬁjﬁﬁm'auﬁaﬁﬁlﬂéaamﬁﬁumm%u Imamiﬂ%’uLﬂﬁauﬁﬂmaqmafmmm
mMsveafigranifuigatudulnadaveaiivaazseld Tugnsgadutnveadistnanings (Hish quality
tourism) tetimulugmsvieadisauuudsdu (Sustainable Tourism) Tng ovm. 11 Global Sustainable Tourism
Criteria: GSTC) wlfiiuaTesilolunsimuavdninasi inuaz dnseduganmusaunasioniion Ingthuusulsls
dhfuudazyurunazdnvinduinueinisieuiisalasyuyu Seninnmsi Community - Based Tourism (CBT
Thailand) Taesjatiulvigurusiuusesnlafulunsimuinisvieadiedlagbidesndnuaivesyuy S mangluns
“a¥adamnuannsalrifugueuiesiuliannsadidmwsmuazldsulsslovianmvieaiion”
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Global Sustainable Tourism Criteria (GSTC)

oQ:GSTC

Global Sustainable Tourism Council

1

A B: Delivering local |

- . : economic benefits |
Sustainable Socio-economic 1
1

:

management sustainability Social wellbeing

and impacts

D:

Environmental
sustainability

own

wonand anv. delduninalulagdarsaumeuildusslovilunisdnasy GSTC wag CBT WU N153nUsEYULaE
fenenssdauieeulal n13duggsia nsfinmudszliune MIUsyyduiug msiauiuseundindu Wudu
Fauszavanudnsalunateiiud wu gurudiulinesds Jwindusdul gyunzifouis Sviaways gusuies

TusamnTif gves dwingnssans Wudu

Fatty own. Fafmunuuimisnisiaunlugnsieaiisnuudsdu (Sustainable Tourism) Fuifuntsrioadion
il Tagduaiunsdanisnisveaiistegnsfuiinvey nisadunnuswilosenitemiiss mslfgusudy
Audnans msadrsmseensulusziuana msarsanufimelautnvieaiion uarnsaienrndilasudesns
YoUsaLlaUUBLTTY (UL ILEN)

Understanding
generations

Experience
management
/ORM/CTA

Tourism for now and next*

GSTC/
responsible
tourism
management

Sustainable

tourism

International
recognition

Strategic
partnership

Present and future direction of tourism

Supply based
marketing/
community

centric

Tools for the future direction of tourism
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hail 18 2022 ingann Sfann Teumstasudulhduansenundsiondiordsti 100 wisadlan lud 2565
(2022 Green Destinations Top 100 Stories) #sfaduinezdunuuuvusnvesusemnelng druaruvasnds way
aun1sinniseee Laelul 2023 lasusieda 2023 GREEN DESTINATIONS STORY AWARDS a1na2ulanLay
fumsdansdunndendususudu 9 veudledlve

Koh Mak Island listed among the “2022 Sustainable Top 100 Destinations”

https://www.dasta.or.th/th/article/1403

own

DASTA Granted GREEN DESTINATIONS STORY AWARDS 2023 @ ITB Berlin

T
KOS

GREEN DESTINATIONS STORY AWARDS 2023

*
* ok

WINNERS

SECOND PLACE

NORMANDIE

OGUNITOWN
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Watad 2 : Rethinking tourism in Fiji
IN8IN3 : Ms. Jotishna Reddy, Principal Tourism Officer, Ministry of Tourism and Civil Aviation, Fiji

dszdnAny

Ms. Jotishna Reddy létuadlidiuinnmsvienfienduundselindnvesassassild dddunanseny
a8 19N INAnILN1TeIlATA-19 wRAEUIINaa uNsainanateas Tudaed 2022 - 2023 Usunainvieuiivals
Lﬁﬂ%%ﬂé’%ﬂﬂﬁﬁﬂﬂﬂ%adauamumiaﬁﬂ%m 19 ag19lsin mﬁ'ﬁm%’ﬁ?\l?ﬂﬁﬁmimmuummamivimLﬁﬂﬂﬁ
mLuumiVImm&J’JLLUUENEJu (Sustainable Tourism) A1elenanns “Building back Better,” with an emphasis on
a more sustainable, inclusive and resilient tourism sector” IﬂaiﬂﬂﬂﬁﬂuﬂﬂiauLL‘m‘VIwaauwﬂ’gaﬂwmﬂu
W1aYH (The National Sustainable Tourism Framework) @%sun1saivunuleune Ep/lﬁmammiwwml,l,az
N13AY wazuHuNTUFTRIL S8y 3 U eifindaanuanuisalunisudedu Tneausuiieveianindy
LaENIALINTY

RETHINKING TOURI

‘Building back Better,” with an emphasis on a more s
s usive and resilient tourism’secto

Presented by ”{a Reddy

_Ministry of Tourism and Civil'Aviation

1A8NTBULLININISN B NEIDE19598ULNYR (The National Sustainable Tourism Framework) lafiununnsau
AMIE AN 4 AU Usenounie

(1) msUsudgailunguunenasseilouiiieddas : WeadraszuuinaliidedognaInnisunis
MR LERNIS )

2) myduasunsvieniedlagyuyy : duaSun1sidiusmvesyuyy swfamsiauiusinglunis
A uazUIRNISUTAEITRY el uadiauansalun1suydy

(3) MIwenlyINITVBLNEINUNAAILDY ¢ : ANESUNTVIOUNBATINEAT LALaNIZINEATDUNII LA
DWNTNUDU

@) Wauunsgumsiuingg  AMUANMYNIATEIUNSIUING kavduasunisnainivasnde
8fisIIY wazuwUItuld

]
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Sustainable Tourism = the only future for tourism

Legislations and Community
Policies Based Tourism

National
Sustainable
Tourism
Framework

Sectoral Linkages Standards

s - Code of Conduct for
= Agrltqunsm Tourism Service
- Creative Arts providers

viell @157150u55W3LATn v The Tourism Fiji Corporate Plan 2022-2026 Tnginuadavunslunisiduanidn
aninsvieaiignagedatiuseaulan (Global Sustainable Tourism Council Members: GSTC) NM135US8UIRIIU
uarAIaT AN IEelunTs leAavey
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TR Leveraging Technology to Enhance Operations, Revenue & Guest Experience in the new normal
N8INs : Mr. Joseph Ling, Founder and CEQ, Vouch, Singapore

aszdfny -

Mr. Joseph Ling \udiafsuaznssunisgdanis ¥eausm Vouch Fuimunmaluladidiadmiunis

'
a

Tiusnsvedlsausueineg luaginiae@e-wlada lneyadunisidusslevdanmaluladiieiuusednsam
msanfiua asuseld wardnneanuazanuiglduinig

Our Transition to
Menu-based Interface

B .
= ]
x =

Easy-to-use Back—end . Direct & Intuitive Visually Elegant

Mr. Joseph Ling a5unefisdodninvasnisiaunnalulagluldlugsiauinig (Hospitality Industry) Ly A3u
vannuanedudeuresurazunun lassaisiuguildidedemaimaluladinuszgndld nsdilaisannuduavos
amuiumnalulad msfneusunagnisdanismsidasuudas anuataniawagnisaiieaudseivlaun
fid3uuinis Wudu uidny Teiauissvumaluladaisaunanaziu weundinduwuunsuieas (All-in-one
solutions) LiteLfinyszAnSAmNNTUINS andunu waziinsoldliuilsususing 9 lngdumaluladasauna
wnldusglomilunnduneunesnisuinis Wy msvesiivin mswdsurentn nstessoiu-ds mvesdssiuaeany
a2MINANeY MIT0Y/AIeMsiaziAiesiy MahaNazeavieunsesindus maidaeni iusu

The Fypieat Optimised Hotel Guest Journey

Asks s 3
Concierge Makes Request . 5
: nbo?:t' thro:;\ IS
4 Attractions Housekeeping o Check-out
Check-in
Jack books what's fun 1x Bath Towel, See you soon. Jack!
please

around here?

hotel online
Welcome

Jackl Have a great
stay.

Breakfast at
Cafe across-

g in hotel
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1nA15U AL ULATU AN UTLANTAINNITIHUSNN9A9NE daRaliaIu1saiuensIN1SN159099A L ULR 70 %
WuseliueIuinIsemMnTuasesemu 100% andINIUYAAINT 3 - 6 AN KATTANIINTTVBIETINIEANNALAINETT 9
98% anTILUIN1SYIN9IY 1,100 F3lae/tieu

High Guest Use Rate =
More Manpower Savings
for Hotels

AUTOMATED OVER INCR E£D FaB REDUCES HANDLES UP TO

70% ORDERS BY 3-6 98%

OF ROOM REQUESTS 25 /0 HEADCOUNT OF FACILITIES

REQUIREMENT BOOKING

Reduce front desk calls by

)
over 40%
) . . . B L ;.w Day City Tour With Hotel
Provides consistent information on facilities and amenities Frongt
in and around the hotel so staff can reduce time spent on 4 "
handling similar enquiries repeatedly e
A X Private food tour - 10 tastings with
Integrates to messaging platform of your choice ocals

Saves time through automation when handling room item
requests and room service orders

Time savings are channelled to more impactful services and o e b
creating service excellence

a,

Gardens by the Bay admission ticket

I L 4 famity bundie

HYATT
house
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Watad 4 : Challenges and future of the aviation and tourism industry after COVID-19
INEINT : Mr. Akihide Yoguchi, Senior Research Fellow, Industry-Academia Research and Cooperation, Japan
Airlines Co., Ltd., Japan

GUYERALLTE

Mr. Akihide Yoguchi nanfisnansznuveslain-19 fifidessAanisiunagnsvioniiondadumalsidls
anasni 81% Fausinmigaslianutiemdelumsan Asssudouauudularatvayuiiuugnidy uivaisane
msfufdndudesuiuanduuninnuuazandunuailidiesng 4 1lenrwegsonvesgsia usiaenisdu Japan
Airlines (JAL) @lsinnuddgyiuurainsiduegaunn Jadianuaanansenureminauununisiandie Wy n1san
Flasnsviau msdheyaansidmenududunsdaas Hudu

(o) The Challenge of Aviation industry during COVID-19

———

JAL had to suspend Busan (South Korea) and Kaohsiung (Taiwan) route during COVID-19.
Employees in the Pusan and Kaohsiung continues to work remotely for HQ or other JAL branches.

JAL did not permanently lay-off a single employees for COVID-19 reason.

Narita(TYO)

Haneda(TYO)

“Human capital is our most important asset”

o

amsumamsuuam vLG]Mﬂ"]iLW@J‘UENV]'Nﬁiﬂ‘\]LWE]?mL"UEJﬂ’ﬁ‘U']G]i']EJIG] LU Singapore Airlines IAUINITA 991913
AU AirAsia Group WGL.IU']LLE]‘U‘WE’ILﬂ‘l]ﬂﬂ’]ﬁiUﬂﬁ]ﬂ?iﬂﬂu@uﬂ Lwammma’mmammuﬁh WHudu

wiflu®) 2023 anuzvesgsionisluasUsuimity uignamnssumsussasiinnuiimielunats q Ussidiu
nsrakAauLsRy maiwalilafasaunanliununssnuey anusuisveudedsndon a1 uenani &l
mTud “n1svisaiiengalua” (New Tourism) fidenasengAnssunazanudesnisvestdnriowiier deldlasie
Asuanden Tausssuiesiu uazsjutiulsvaunsanndsiy
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) Issues to be challenged after COVID-19, and the trend of “New Tourism”

The trends of “New Tourism”

5"

@ Caring for the Natural Environment e . B
(Tourism with minimal impact on nature) o
Responding to the growing awareness of "Environmental Protection” 5DGs -

@ Participation in the Local destination u»é ' ﬁ "
(Interaction with Local Communities) A5 c;.,.» .1.2’3 2 D
Responding to the needs for “Real and New experiences” through travel, — & == '

(3) Sustainable economic benefit

(Secure the economic return to the local community)
It may also contribute to “Resolving Social issues" in the local community.

@ Experience-Oriented

r uil I I
(To promote physical and mental health through activities, or to &
deepen cultural understanding through interaction with local

community) w . ' !

Responding to the desire to “earn experiential benefit” through travel.

Tnelul 2023 JAL Tanumuunun1sinn1sszezUiunals (Medium Term Management) U 2021 - 2025 Tagin
ESG Strategy unduiwmunguumianmsiauiednsdadu lnemilsfannusuiingey 3 a1undn fe duindou
(Environmental) #smsl (Social) MsmAugia (Governance)

“JAL Medium Term Management Rolling Plan 2023”

ESG Value creation sto

“JAL will create social and economic value by building
Relationships and Connections through air transportation”

@ Secial Environmentally-friendly travel and connecting people and culture to
revitalize regions and enrich people’s life

o i
- -
- -

<=Social-Values—>

---------------------
P e B e O Ry My i s 0 o o g

o &g Preserve the global environ
- Movement of Societal & ! oS
‘goods and people . connection ¢ 9

-~

- Poople  Enrich the level of contentment ==

————————
o o o e . S

- -
-~ -
—— -
-

Become a Company that enables “Relationships and Connections”
‘~JAL Group through Air Transportation

Social-Values <*Economic*Values=
Sustainable ﬂow Expand customer base and
of people, sales Stimulate S oppor to use services
and N interacting communlty" > Regional -+ E y for value
distribution CRma—— creation and productivity
channels Pespte. JAL Expand and grow business
Initiatives to solve social issues
by building nla‘t‘lons and connections
hoi: PRI c rpose Enhance Corporate Value
o"‘;,m S-O-CO‘ X constraints >< n‘r}:ﬂp:n- (JAL Brand/Aggregate market price)
By everyone
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Uszlevirenuias : lasaniseusuesulatlusiade Conference on Productivity Enhancement in the
Hospitality Industry HreUsuiiruafliiiuin “aningadeniilonia” dwsiiuldannisusudvesgnamnssunis
vieufieauazgsianistu Ainsuiuiliansansufufvanumsafingauaznansznuanlein-19 Widueg1sd
TnatanigmsusugnsaansnisaniununaznisiinalulagasaumanildUsslevd su81n150Usuang 1
duguuedumssuiunulididdmanssudedsauuaraundenliinaruddudeiu nudinmsuaonanug
dindvethwiaideudieliinnundenwarauisasesiunisiasuulaiionnnintuldegdiussansam

Uszlevildonulssududena : ddnsuuszanalugiugnuisanunansisulingeudiunisaulssuiu
YOWMUINUNIATTAN 9 dnsaiyuneazkfnfinauiultlunsadunuretedng saufmisdavin
sulsEIuImiesusuUsEUng o Tuanusuiiaveuls Ly

- msAnwnagiazianudululalunisii ESG Strategy nuSultlunisdmviaudssunusiedns
Uszanl TiudnulTzanaszesUIuNa LA 2L Y7

- Anwaduiienadwansenulussezen ionauwusunsiuUssInuuarnsamun1nisldogng
fiusvavsnmuazdidudeiu wu wwiliiilasedsoglssansfazdssaromaammuniagaainasy
LazA1ANITAsNsagy wunliumsiauvesszuumaluladasaumnafiozdsnasonisamusiiu
Tssaseiugu wnliumslfanatuitvaiivvdmadeulouvisniaiasusio mamdvd wasnands
WJusiu

- mstauekuzkuImslimiisauluausuiagey andunisAnvinuimisdunisiauissuy
waluladarsaunanldluniafisssAnsammssiiuau antuneu LATARAUNUNITANTUIY
Wi MsimuseUndindudmsussuunsiusmsiuasisagy (Wu nsaangideuinmang 13
Fndrdumsnsaalsa msdaassomazviue madhszTuazinmuoinmsvesiiie ma=) tiean
FuyuMIAUN19TDIUTEIITY AntunBULATFUNLNISALTLIUTSYAANTANSTAEY TINEARY
Uszavsamnsliuinseenamie iusiu

a

- ﬁﬂmLmeams%’maﬁwﬂszmmﬁ'aslﬁtﬁmmsgimmﬁ'wﬁuazmﬁﬂizam%mwswdwwmamu
LU mﬁmaﬁiawwmmﬁaﬁwmmiﬁauﬁm@amﬂmwéumqﬁﬂiyiyﬂﬁaq?{u Lﬁ@iﬁlﬁﬂﬂﬁpﬁﬂﬂmi
SaufusEninamuassu (nsun1svewdien - NIENTWAITITINAY - NIUNTUNNSunulneuas
msunmgmaden - sadnsunasesdmiosiv) Wudu
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