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Presentation 1:
Title: Key concepts in value-added agriculture, recent development and global trends
Resource person: Mr. Chan Seng Kit, Managing Director, K-Farm Sdn. Bhd., Kuala Lumpur, Malaysia
nsa¥syarduimMsinens Inquszasdiiiesnseiudnmuannsavesnanunsuazgnamnssuluviosiy
TnsiluunAnivsiudsunuasnslinaeudugussnounsienues Bududnsmzgnuédmninussuauduagm
Fosmadiesmauiesnisvesnain IngasasiamaazEuanaanuasdundn uenandudadunisliusslond
nniwensluituiivuunifioaiuayuniainuns NMAgAAMNTTILUIIU WAENIANTTAAIANTTIMLUNE RABATUNTT
yuds vliAnnsienu afengldliunguu annsofuedldiliandu “Agi-Business” Tuyumu n1ALnuns
ansaduinnudeansvesuilnauazannsandnduinumiudesnisldlaeilifesinunedaunans saudanns
swsmdeyaiiethuninszinionsimeluladuuszgndlititeliiAansiaunisadnuas asassanan s
u3nslmaie wazerdeyrainsidanuddiunisnain mMsudmsdnns stununsnsnisaitegafaluiainnisly
ninensluviesiu nmsfiuUnansudlnnduinasluviedu uardaaiuunugsia Tnsnsiiuyadidud a3y
fufleszminnianinnuas-gitanisi-magaamnss ilerudiiusedndlndlaniinstereuuulninly Sy
PeliAnnsasmandast waruinslmle Mhaulafuduwezifonsiremiluiesiu

Presentation 2:
Title: Promoting value-added agriculture in Pakistan: Chanlleges and opportunities
Resource person: Dr. Muhammad Saeed, Former Director, Agriculture Department, Asian Productivity
Organization, Japan
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Presentation 3:
Title: Quality, safety, and quantity assurance certification for value addition
Resource person: Mr. Chan Seng Kit, Managing Director, K-Farm Sdn. Bhd., Kuala Lumpur, Malaysia
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Presentation 4:
Title: Innovation value addition technologies for food packaging and marketing
Resource person: Dr. Nadeem Akhtar Abbasi, Faculty of Crop and Food Science, PMAS-Arid Agriculture
University, Murree Road, Rawalpindi, Pakistan
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Presentation 5:
Title: Identification of successful marketing strategies for values added agricultural products with regional global
experiences
Resource person: Prof. Dr. Rohana Pandukabhaya Mahaliyanaarachchi, Department of Agri Business
Management, Faculty of Agricultural Sciences, Sabaragamuwa University of Sri Lanka,
Sri Lanka
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Presentation 6:
Title: Successful example of value-added agriculture
Resource person: Mr. Chan Seng Kit, Managing Director, K-Farm Sdn. Bhd., Kuala Lumpur, Malaysia
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Presentation 7:
Title: Branding of value-added agricultural products
Resource person: Prof. Dr. Rohana Pandukabhaya Mahaliyanaarachchi, Department of Agri Business
Management, Faculty of Agricultural Sciences, Sabaragamuwa University of Sri Lanka,
Sri Lanka
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Presentation 8:
Title: Niche and direct marketing strategies for value addition
Resource person: Prof. Dr. Rohana Pandukabhaya Mahaliyanaarachchi, Department of Agri Business
Management, Faculty of Agricultural Sciences, Sabaragamuwa University of Sri Lanka,
Sri Lanka
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Uistﬂﬁuwjﬂlﬂ : Value-added agriculture in Cambodia
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Usewmand : Identify an enterprise that has been successful in VAA approach
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Uszinadulaii@e : Country cases : Indonesia
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UsemABNIIU : Iran experiences on value-added of agriculture
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UsenAAIadn : Value added agriculture country case study: Sri Lanka
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UsznALIgAUIN : Vietnamese coffee value added agriculture’s potential
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