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1.1 5%& 19-IN-45-GE-WSP-A
Felasenis Workshop on the Use of Smart Technology to Raise Productivity in the

Service Sector
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1. Dr. Greg Bernarda APO Specialist for Singapore
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1. Value Proposition Design ( Dr. Greg Bernarda )
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workshop by Dr. Greg Bernarda )
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3. n15Uszandly Value Proposition Design Tuyuy Smart Technology uazldinmuainiy

a1z ( Leading workshop by Dr. Greg Bernarda )
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Leading workshop by Dr. Greg Bernarda )
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5. N5 Value Preposition Canvas ( U55818 by Dr. Greg Bernarda )
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6. 1aNN15 89U Business Model Canvas ( U55818 by Dr. Greg Bernarda )
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2. 13RI Service Sector luuszinagaalys

2.1 tduenalwdwmaiia ( By : William LIM | Assistant Director & APO Liaison Officer

for Singapore )
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2.2 vioayauieyIAgealus ( By : William LIM | Assistant Director & APO Liaison
Officer for Singapore )

_... NATIONAL
READING
w@&LLEMﬁ

“ WIN A PAIR O (e,
SINGAPORE AIRLINES TICKETS TO BRISBANE =
& OTHER ATTRACTIVE PRIZES!

lasunnuuazisous Tunsduahasmdquasnispilalissanaunasindnuw saudadnuas
Wwvd Waulaniseny TINinsiseuInsInsruuNsSeuslarin TSN sAnwaz N TIavIIAvYLaENTS
Ualulagadslnuduldlussdnsuaznisuinig



duh 3 Uselguinlasuannnisidnganlaseanisg

Uselewilsoniuadlasunisinausuniu Smart Technology waliasufung Inelusunsy

nsneusuazlimguijneunse i duiiugiu lunsiBeusy wiieeu Service Sector Lo WLAUNINITY

F3NaenAR I UNG ¥ a9 N8 Smart Technology  WAtiaxNUszendldvinlianunsaiteules

Mgl fuufUalaedned Uselosunenhenududsio/dsglon doasnurionsmsluiitetiug

Y] Y] I~ 'y} d‘ Y a % =2 1 [y} o ¥ =2 dll Y a
anrdulve-wesiu Wuandunliusnisauineusuguiu viliguuuulunisiineusaiialviie

UsednSuauniian wazlusiu Smart Technology  maliAdzi unUssgndldiuiussuudnludi

- o N a a A Yo = = 1y
LWEJIM&WM‘JOLW&JU?%GVISmWIuﬂ’ﬁNaGﬂuEULL‘U‘U“UEN ﬂ’]{[,ﬁﬂqﬂﬁﬂwq ASNNBUTY LLaBIﬂNmi‘WGMm

1ASR4ANT AINTsuNsveeraflanniunsaglussesian 60 Futuaniuanievedasanis

Aanssu

Jul
19

Aug
19

Sep
19

Oct
19

Nov
19

Dec
19

Jan
20

1. US5918998 Value Preposition Design nallan1sla
wesdlonseanwuuly guiynsaadulne-lwessiu Sunsu

2. U35818%U9 Value Preposition Design tnafiansld
WIpalion1seanwuuly Answastranaiia vasan1vulne-
LaTIU

3. TiAusnuivlssuenamnssulusnu Value Preposition
Design wAlANSIEAT09laN1S00NWUL [oWRIUILAZIN
Smart Technology 1nUszandlda




