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1.1) Productivity in the service sector (Ing Ms Shalini Sunder) ﬁd‘mﬁﬁ‘auf Ao

1.1.1) AUWNIBYBY Productivity Fefinansainunuiedennununeildfuiilie
Output/Input Taglun1su3uUss Productivity finszurunsdudaud 1) nsaadimanelunsuiuuse 2) nns
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1.1.2) m3fmuadidiavanves Productivity Snainvaneduegiuingusvesd iy
- s¥iuUsEIe 213l Tn GDP/workforce

- S¥AugRaIMNgI  ©19ldMAIn Value Added/workforce

- szaUfanIs 91319A2%In Value Added/employee
- SEAULNUA 213196 Voume of work/Hours of work
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1.1.3) Msmmuaiidingeswayisn1sin ieilginiavan wu

indicator Formula
Labor productivity Value added/No. of Employee
Sale per Employee Sales/No. of Employee
Value added-to-sales ratio Value added/sales
Profit margin Operating profit/sales
Profit-to-value added ratio Operating profit/value added
Labor cost competitiveness Value added/labor cost
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Labor cost per employee Labor cost/No. of employee
Sale per dollar of capital Sales/fixed assets

Capital productivity Value added/fixed assets
Capital intension Fixed/No. of employee
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1.2) Smart technology: the future of service organizations (Im& Mr. Tan shu jie)
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1.3) Service design for smart technology (Ine Dr Jawn Lim) 30‘171'15111,'%814'35 Ao LUIAn
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1.4) Business Model Canvas (Ing Mr. Gregory Bernarda) ?%dmﬁﬁsmiﬁa wadalunig
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ﬁﬂizuauﬂﬁﬁ‘u&?ﬂ el Identifying Customer Jobs, Prototyping Business Model, Pitching Business Model,
Talking to your customer, Testing Business Model, Where your business model lives IL & ¢ Reinventing
business model inside companies
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The Business Model Canvas
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2.1) matdeumaianisuaznsiFeunisaeues Nanyang Polytechnic (NYP)
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