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An overview of recent rural tourism development Us58181a8 Mr. Harro Boekhold
usseeis UseTanudumnvesnisieadien dausneassy 1950 nsvieadivaforudaduguiduss iausim
Q’Uszmaumsﬂauﬁm uiialaguugusznaunistour operator $1¢lney Usenaume 2 u3em Laun

1. TUI Travel Plc finiinanu 48,000 AU

2. Thomas Cook Group Plc iwiinau 14,600 Ay

fausnenssy 1960 mavteafleananeifugramnssuuiumni Yagtugpanunssumsviondien
fodu 1 lugramnssuiiaeneldnniigalulan fussensldasuisneumuiiddyianvenisviondion laun ns
vieafleafenisviedszaunis (Tourism is about selling experiences) LLazmnaﬁmﬁdmmgULmumiﬁauﬁmﬁ
Wavufesanmsdsamedamsssy (cultural visitation Beflgauszasdudniiientsiioud lugmsvieadioaile
AuTie (commercial entertainment) Asddnyasnisnisviesiiensuun Ao nsadreseldliunnseundilu
yuun \umanszneseldgiesiu ianmsairesnuluiuiivuun Ysevn slusuunlaifesewsmdnuludies Wa
Tonalseulddudaiadislusuun sliauludoadlaiifinvesdsnumuumanniy




Principles of and approaches to CBRT project planning and management:
sustainability framework Uss8181n8 Prof. Dr. Kalsom Kayat

nMsWagRE NI TIvioaisaLuuBu desdndss anmdnu anmiasugia uazazsedlsl
vanusTumAuarduandon mavieuiivuvadunatsuszion Wy mevieuflevnelanssa (Cultural tourism)
msvieafieadeiiiam (Ecotourism) msvieaiieauuudsiu (Sustainable tourism) M3viaaisNes55UA
(Nature tourism) n15viafiedinuns (Aeri-tourism) Wusy

e LieIguy (Community-based Tourism) 1ugunuunisvieadioawiands Adudunis
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1. Urban Tourism n1sviesifielumiios

2. Rural Tourism nsvesifienluwesuun

Tudlagtunisviesiieafidiiunislasuigningdalng (Junisvioailoanuu Mass Tourism Aenisviediiendi
yJatfuaudnilvy Wunsluuvunguuuelg wu iumaeesoda ldszoznalunsvieuiisusazanuiidy
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dulugaziiaunudening

USgywasnisvisaiiisayuvusuun (Philosophies of CBRT)
1. Mavieadteayuusuu deaduFesiieiunisvionden
2. myvipaiitvaiosiigarneUaneymaduiuilusuun
3. Mavieaiendeddninennsfiunanuun
a. Yszmmslugmudosddninlunisinfansamoaden
5. Feadunsreadieniiinsdanisiiontmavsslovinuuddulusszen wnnindviesiisawuuriaglu
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Workshop CBRT project planning and management Translating sustainable tourism

policies into actionable management U335818lA8 Ms. Silvia Barbone
msiangmamnssunisisafisrsnduseadulusgdiduneu sislusiaansviosdiss ganuny

Uanenns desiifimunuaznisinnisegiamangay tienswinanlugnisvieaiivregredsdu FEST (Foundation
for European Sustainnable Tourism) fe31T 2017 @ulannawiinsiamunnisviesiistesnsdsdu Tnemszning
unumdduesnsvienfistesneddu anfurdesdioddnlunisvinanueinau Yietnlemninwindey
WarnauA i uasiaduaisfnenmmaasygisveaniuasiony loamneegrsddlunguussmamdsinmg
Tnsthdvddyesmsanudiianaznmsusiulugnamnssuvieaiivafie Governance, Management, Skills Wag

Knowledge

KEY FACTORS OF SUCCESS AND COMPETITIVENESS FOR THE TOURISM INDUSTRY

GOVERNANCE MANAGEMENT

SKILLS KNOWLEDGE

ninnauaziUstduniesfienegnadsiu faufededdaensaty iwsugia deauamussa
uay Awanden Tnsulvunsvesnsvieaiisasg iy Usznededdevia (core vision) AuA (values) LazNg
AnuANTeU (provides a framework) miﬁﬂaqwﬁ‘ﬁazﬁauﬁqmmé’uﬁuﬁ‘l,l,wamﬁﬂma (a two-way relationship)
dsidndusenilunsnausumaeaiismuudsiu fe msaddeiad sonuuunagns Mausulusian @i
anuiudin afernulindauasanusiuile nevauswienudeanisvesgnd anuddyiunisandunu
(cost savings) $3n@uLUIN15AAIN (Market share) ARALUTUS (brand value) Mssnwdoidasasiusud M
ulsnneiidaauastglumaiauuagyilissiadulalilusuian



Sustainable Tourism Principles and Indicators

Social Cultural

The Golden Triangle

Ecomomic Environment

Planning of community-based agritourism enterprise key consideration in product &

service development U35818108 Mr. Harro Boekhold
laussenetisesAlsenauiugIuvesgsiaioniie Jellosdusenounugiuiies 3 du laun
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Basic components of a tourism product

Transport Activity Accommodation
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1. N13AA concept “Master-product” NM153196HY N1ITY
2. msad liud msaauaziaunanios mamsulls wag Msvisians
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a. msduln deasdievia 3 duneudneiu nandusiariininfiln sufseniasEudus dududedng
DoNNANA U IV Fuyifindiu mmﬁgamﬁa%’wu'?mﬂiﬁzﬂ,mjq%umm%uwamﬁm%lﬁuﬁw



SnuziidAyvasmavisaiisavuun

wiosiifanssuiiuanaddidvuuniinals faunsofsinvondsrngiiuivieadeals

tvieafierazdeddnuiuauiosiuluruuniug uarlfiFoudifeiuitsumumun

tinvioafieadiosnsiesfidusaluiiyuusuun

Fussenglaioniiedns unadsieaiies Te “Kahawa Shmbani” ludszmaunumiule vivuening dadu
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Additional tours Financial performance )

Gro.ssmmme Pilot Year1l Year2 Year3 Year4 Year5 Totals
(in USS)

Coffee Tours @ 16,570 | 17,715 | 77,619

Additional
tours

na. 430 1,415 7,500 2,980 5,195 17,520+

Restaurant n.a. n.a. n.a. 10,855 6,312 9,531 26,698

TOTALS 2,900 15,145 13,675 44,191 28,966 37,466 142,343
Product Pilot Year1 Year2 Year3 Year4 Year5 Totals

Additional tours (pax) n.a. ? 189 783 331 484 1,787+




Successful case studies of CBRT projects in Asian countries Us5enelng Prof.
Dr. Kalsom Kayat fussengldendiegndlonamdiivszauanudnsalulszmaniade Wawnsumsvilauandlu

Nufiwuunvewnae Ipsumsativayulag Ministry of Tourism and Culture Malaysia (MOTAC) 91ndayaves
Wounsngiau U 2017 Usemeniaidedsiuausieau 201 wis Tneillassaneiiugu Usznaudae

1. Tourism products (fiin, o15,Aan558)

2. Community (y3vu)

3. Facilitation (s1ursauazain)
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fsnuwsisy fanssuwtiuivvesanindeululsaseuvemytu. avshiemuddgdugusy mssgusude
Juwihilavesnsvilusunsulauaind (Community the heart of the programme) FaunugusuiosdIsmUsTY
funguidnlanaind aulummudosuiletuiieaissaunsalimiussrnnlugmuazinvieaiien iesan
msviendigafenisueuszaunisal Tourism is about selling experience Uszaun1svinvieuiisalduainnissau
Aanssuluguvu MsSeuFInTIngus
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Nw1vaIlsewegaann (Country Paper)
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YuuUN Eco-lodges (uftindidsogluiiufisssumi nsoonuuvasdieatrsazasnadosiuaniiinenssuiosiu
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Usinauiinyieaifisaussanas 60,000 au finsnaunuiiagiivdutuindsdnaliidu 2,000 uis Haussme
meludud .. 20218 sn5ufins o Eco-lodges Tuugﬁwuﬁﬂqqﬁaﬂiszﬂ gy lminnIsas1sulnensa 24,000
Fuidlusunisvisaiisuagnisvieaiivndsiing uazazduaiunislimudiasiineusuypansdnuvioniionds
fmdmsuiinvioaiierluiiufivuun 2000 Ay duaiunisadrsnudiuinanssa 30,000 au TagldRarsaniden
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ANSYRUNYINTAINUAY NE1AUAD 1.N157WNEMITRINSTSHRarUSeIRAEAS (Cultural-Historic Tourism)

)

2. Msvieaiiaiiunisdauszgy (Mice Tourism) 3.n13vioufiamst (Waterway Tourism) Lilesainuszine
Feauuifuiidaunaaiifuuiinaniie 4.nmsvieadiersuun (Rural Tourism) 5. nsvieadiondsiivami (Eco
Tourism) 6. N15vieasfiedefin (Sport Tourism) 7.nM5vieafieandaemng (Culinary Tourism /Food Tourism) 4
Lﬁumiviaat,ﬁsn‘ﬁ'L%T@ﬂﬂﬁiﬁﬁﬂﬂ@ﬂLﬁmlé"ﬁauiﬁmﬁ’ummwaﬂﬁmﬁuﬁfm I¥asflorhuarldausaenmsiivi
8. mMavieaisndanyns (Agriculture Tourism) Tuiilodlediu Wuanuivieaiisnde Cu Chi JefisUuuuns Farm
Tourism Wiinvieaiiedlduminfulaun Iiilenalwennisia finsvieniisavhfundeldl waesadl Cu Chi Tunnel
faduglusdigatuluavasanudoauiy fmnmemis 250 Alaiwns widwieadleavard Friduundaiiviiseld
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Tourist Village Waz Baraghan Village lﬂﬁﬂmamufué“ﬂmiﬁ 31 panAs 2560
1231 MsAnwIQawil Vardeh Tourist Village
\onvnantuiigauuisusn fie Vardeh Tourist Village (unythuvioailen egluiles
Savojbolagh §anin Alborz ¥1991niles Karaj fidauszan iumslaesatauszanal 1 v, InAmwunelumnydu
wazsaturesythuidalidwy Taefingihu fdiwvesunevesiisedn dwmiuudnistnvesiion uasiidy
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1.2.3.2 M3fn®19uil Baraghan Village
' 1 N = | A o . I v o . v
FIUIBLBHU LA ULSTIAD Ad Baraghan Village {Wunythuegluiiles Savojbolagh Fain
Alborz #sannifles Karaj dnUszaulumsiieme Sunnideante Ussanm 13 Alawns

v ° P s v od =
FIUIMNUIYAUAINTEAN
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Usraunglunnnwasituainng

1.2.4 M3n3mAINTIUNG (Group Discussion)

nseRUTIEngu(Group Discussion) ilefiansanmeuanilulssidiuvdng loun
1. Does it involve a rural based activity that attracts visitors to a rural area?
Does it contain the opportunity to meet local people and to get to know their way of life?

2
3. Are visitors will be actively involved in rural life?
4. What type of enterprise? (private or community-based)
5. What is the Unique Selling Point (USP) of their product?
1.2.8.1 wan1seiuseiieniu Vardeh Tourist Village
g3mefiuseiui unasvieaiien Vardeh Tourist Village Wunsvieuiieniioglusuunais usianssud

thiauslalldfanssuiiiertosiuduiuiuailugmuiesiuiiians lulssfiuinnisveuiieldnuiuauviosiu
violdB3oufifeiuiiTinvuunmielsl fmeAuneiiuiuisinmuivauluriesiu ududwestuidali
dnvienflentiey usdeldinilentanvaugurutiosnn lulssiiuiiinsviendlend dnvieafiadidindaaluia
yuunielsl fhungueAvneneunsatuiilil esinudfasdfanssuween fnjvngauiy Aanssudend 1218

Uszaunisaliuraynauiuuntnriesies uwivszaunisalniswwdliliasiowiadinvewisuunsinnais
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Usgneufuussianvesiansiidanisvieaiien uenanmytiuvesntuiilalidivudaduyuey Tudimves
$rupmnsuazianssufuthen feldihsuuuuianmaduianisdin geuldifbudmesianmading deali
nauslevililinduAudyusulaense udazdnisadienudng winfeimausslevililindudeuluguvusgrami
denty Tuussifiuvesgaiduiiedndu Unique Selling Point (USP) veauvasvieailond] iamefusieldsiuriu
TTeikasiiud fie ANEIBNUIIETIIYIRvEEMLIndexluvy ity

dwiudalausuusiifeAuseadiuioradulam wazesnlunadwisndivadisnanfiansuuiviy feo
Fuiiiumalufnmgauiingtiu Sunedudissdn sudsihuvdadugvessitulumgthulems Jgmans
fansvezvesanmuiiieadivufieadidvssindeunaialunine waranmesionhfivianisthysinm Sedodndu
dssnnearmazmnidnvieadfismansaulinnuddy Jamfinaiiasladunsuilauiulge ieaunlmdy
wiawieafieegadidulusunansely

mwuansdgymnadsuiulsaudly

14



1.2.4.2 wansefiuseieadiu Baraghan Village

HemeAuseniiuin undsvieaile Baraghan Village idhuuvisvisaitefiegluruunas us
Aonssuiitiauslilldfanssuiiiesdosiuduiusivail ugueuiesduiniinas luussfiuinnsviesienldnuiu
ﬂwamwidmLiauimmﬂmmnmﬂuuwmaiu F3meiuseiiuiusaginsmuiuauluriesiy Faduminmy
Yedufveaiiszdn wiihnuduemns wagninnuiinesasansihwusdsuuwiesiu uwifddelsiflemanuny
yuruties lulsuduiithinsviondend dnveafleafidusululfsuunnielsl f9mndueivsonounseiuiil
dosmnnusedfnssusuussmuswnaviestiu uwuifuiuluthuin uaznisyumsaisavhennsiosiu Aanssu
Fananldairsnniaulauitnvioniion uadsldldasieuiddinvesynvuuniinfiens Ussneududszinnues
Aamsidanisvieaiion ludauvesiuemsuazthusin feldiguuuuiamadufanisdiu yuulildidudives
Aan1saanas dealinaUselevililinduiudyurulaenss ulazdnisasanuing uiffedmauselevidlilindug
auluguruetaniniiontu  lulssiiuvesgaruiitotndu Unique Selling Point (USP) Tesusawmeadiend B3
afusldsidnsziwaziiuil Ao AuaisnuvisssurivesannwIndenlung i dwdnnquiiuii
Unique Selling Point fio Eco-lodge

Eco-lodge Natural Beauty
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1. Ms. Silvia Barbone (Nationality Italy)
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FEST (Foundation for European Sustainable Tourism), Jlag
26 Rue de la Loi
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e-Mail: silvia.barbone@gmail.com

2. Dr. Kalsom Kayat (Nationality Malaysia)
Professor, Resident Faculty

Othman Yeop Abdullah Graduate School of Business

Universiti Utara Malaysia
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e-Mail: kals932@uum.edu.my

3. Mr. Harro Boekhold (Nationality Netherlands)
Managing Director

F.R.E.S.H. Services Ltd

De Gom 30, 9356 EP Tolbert

The Netherlands

e-Mail: hbboekhold@hotmail.com
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3.1 eveditnriiulasansuazusemanidisiulasenis

Bangladesh 1. Mr. Fahim Bin Asmat
Manager
Small and Medium Enterprise Foundation (SME Foundation)
Royal Tower, 4 Panthapath Dhaka, 1215
Telephone: 880-2 8142983
Fax: 880-2 8142467
e-Mail: fahim@smef.org.bd

2. Mr. Shahidul Islam

Additional Secretary

Ministry of Industries

91, Motijheel C/A Dhaka, 1000
Telephone: 880-2-9563556

Fax: 880-2-9563564

e-Mail: shahid4534@yahoo.com

Cambodia 3. Mr. Chhay Sothy
Education Coordinator & Tourism and Hospitality Trainer
Paul Dubrule Hotel and Tourism School
National Road 6 (Airport Road) P.O.Box 93113 Siem Reap
Telephone: 855-63963671

e-Mail: ec@ecolepauldubrule.org

India 4. Ms. Prerna Joshi
Deputy Director
Ministry of Development of North Eastern Region
Vigyan Bhawan Annexe, Maulana Azad Road
Delhi, 110011
Telephone: 91-23022020

e-Mail: prerna.joshi@nic.in

Indonesia 5. Mr. Danang Handoko Belut Saputro
Junior Planner
Village Development of Planning Bureau
Ministry of Village, Development of Disadvantaged Region, and
Transmigration
JI. TMP Kalibata, 17, Jakarta Selatan
Jakarta, 12750
Telephone: 62-21-7994372

e-Mail: danang.handoko@gmail.com



Malaysia

Pakistan

Philippines

Republic of China

6. Mr. Adam Kamal Bin Ahmad Kamil

Honorary Secretary General

Malaysian Inbound Tourism Association

No.69-M, Jalan Mamanda 1, Taman Datok Ahmad Razali 68000, Ampang
Point Kuala Lumpur

Telephone: +603-42510351

Fax: +603-42510324

e-Mail: adam@mita.my

7. Mr. Syed Muhammad Ali

General Manager

Tourists Information Centres

Tourism Corporation Khyber Pakhtunkhwa
13-A, Khyber Road, Peshawar Cantt
Telephone: 91-9211091

e-Mail: kptourism@hotmail.com

8. Ms. Beverly Tudlong Pekas
Agricultural Center Chief |l
Regional Field Office- Cordillera
Department of Agriculture

BPI Cpd. Guisad, Baguio City
Telephone: 63-744454973

e-Mail: beverlytp@yahoo.com

9. Mr. Hsu Huan-So

Engineer

Rural Construction Section, Taipei Branch

Soil and Water Conservation Bureau, Council of Agriculture
No.10, Jingzhong Rd., Xindian Dist., New Taipei City
Telephone: 886-2-22125285

e-Mail: assen@mail.swcb.gov.tw

10. Mr. Jhuang Bing-Ru

Associate Technical Specialist

Council of Agriculture, Executive Yuan
37 Nan Hai Road

Taipei, 10014

Telephone: 886-2-23125802

e-Mail: brzhuang@mail.coa.gov.tw
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Sri Lanka

Thailand

Vietnam

Fiji

11. Ms. Jayalath Arachchillage Niroshani Jayalath Bandara
Productivity Development Officer

Divisional Secretariat - Kuliyapitiya (West)

Layanal Jayathilaka Mawatha, Kuliyapitiya

Telephone: 94-37-2281881

Fax: 94-37-2281083

e-Mail: niroshanibandaral@gmail.com

12. Mr. Pawat Rujiragonsgula

Strategic Planning

The Mae Fah Luang Foundation under Royal Patronage
1875/1 Rama IV Road, Lumpini, Pathumwan

Bangkok, 10330

Telephone: 66-2 252 7114

Fax: 66-2 254 1665

e-Mail: pawat@doitung.org

13. Ms. Rungthiwa Klangthap

Marketing Executive

Population Community and Development Association
6 Sukhumvit Soi 12, Klongtoey

Bangkok, 10110

Telephone: 66-2 229 4611 to 28

Fax: 66-2 229 4632

e-Mail: rungthiwa@pda.or.th

14. Mr. Truong Minh Hau

Deputy Director

HCMC Tourism Promotion Center

140 Nguyen Dinh Chieu Street, Ward 6, District 3
Ho Chi Minh City

Telephone: 84-28 38277371

e-Mail: truongminhhau2000@gmail.com

15. Mr. Ratu Pio Tini Loco

Assistant District Officer Macuata

Ministry of Rural and Maritime Development
Macuata House, Ground Floor, PO BOX 46, Labasa
Telephone: 8811439

e-Mail: pio.loco@govnet.gov.fj
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3.2 fMuuan1satuaga (Program)

Training Course on Planning and Management of
Community-based Rural Tourism Projects
28 October — 1 November 2017, Karaj, IR Iran
(17-AG-25-GE-TRC-B)
Program of Activities

Date/Time

Tentative Program

Presenters /

Moderators

Friday, 27 October 2017

DAY 0

08:30-09:00

Arrival of Participants

Venue : Imam Khomeini Higher Education Center (IHEC)
Hemmat Ave., Mohammadshahr Road 5th, Karaj, IR Iran
Contact: +98 9122135874 (Ms. Mitra Alipour, NIPO)

+982636704250, +982636705020, +982636700874-5 (IHEC)

Registration

Saturday, 28 October 2017 DAY 1

Opening session

Opening session

® Opening remarks by ( IR Iran )

Dr. Roya Tabatabaei

09:00-:09:50 ® Address by APO Representative Yazdi, APO Dir. for IR
® Introduction of resource persons and participants Iran&NIPO Head
® Group photo & coffee break Ms. Jisoo YUN, APO
09:50-10:20 Training course orientation Ms. YUN, APO
Presentation 1: An overview of recent rural tourism
development Mr. Harro Boekhold,
Managing Director
10:20-11:30
Key concepts, salient features, latest global trends, and F.R.E.S.H. Services Ltd,
approaches in rural tourism development, types of rural tourism, | The Netherlands
and Out-of-box-thinking for innovative rural tourism models.
11:30-11:45 Coffee break
Presentation 2: Principles of and approaches to CBRT project | Prof. Dr. Kalsom
planning and management: sustainability framework Kayat, Professor,
Othman Yeop
11.45.13:00 What is community-based rural tourism (CBRT)?; principles of and | Abdullah Graduate
approaches to CBRT project planning and management; definition | School of Business,
of tourism sustainability, areas to consider for assessing long-term | Universiti Utara
stability of a CBRT project, and roles of different interest groups Malaysia
for successful implementation.
13:00-14:00 Luncheon
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Presentation 3: Techniques for inspiring participation in CBRT

08:45-09:00

Ice breaking

projects
14:00-15:20 Prof. Dr. Kalsom Kayat
: Practical techniques to gain participation of community people
in CBRT projects.
15:20-15:30 Coffee break
Presentation 4: CBRT project planning and management :
Translating sustainable tourism policies into actionable Ms. Silvia Barbone,
management Director, Foundation
15:30-16:30 for European
An overview of a CBRT project life cycle, and a big picture of the | Sustainable Tourism
general process from project planning to implementation. (FEST), Belgium
16:30-16:40 Coffee break
Mohammad Reza
Presentation 5: The role of Eco-lodgers in developing Rezvani, Prof.
16:40-17:50 sustainable tourism in Iran Geography and Rural

Planning University of

Tehran, Iran.

Sunday, 29 October 2017 DAY 2

09:00-10:20

Presentation 6:Planning of community-based agritourism
enterprise : key considerations in product / service

development

Strategies in identifying and developing appropriate tourism
services and products in an agritourism enterprise; and e-
methodologies used for mobilizing customers and gaining

customers’ attention as attractive tourism destinations.

Mr. Harro Boekhold

10:20-10:30

Coffee break

10:30-11:40

Presentation 7:
Designing and managing sustainable tourism projects: project

breakdown for final output

: The presentation will provide a chance to participants to have a
small-exercise to structure down a project to find the best final

output.

Ms. Silvia Barbone
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Presentation 8: Saemaeul Undong (SU): rural revitalization
through community-based performance and collective

actions

Ms. Jisoo YUN,

11:40-12:30 : Key features of the SU and its importance for the rural :
Program Officer, APO

revitalization policy in ROK’s history; SU movement as a
successful example of changing community-based practice and

mindset for rural residents.

12:30-13:40 Lunch break

Presentation 9: Successful case studies of CBRT projects in

Asian countries:
] ] ) ) ] Prof. Dr. Kalsom Kayat
13:40-15:00 : Review of the various tourism products and service programs in
Asia to study strategies and useful models for income generation

for the benefit of local people

15:00-15:10 Coffee break

Presentation 10: CBRT projects and empowering women

workforce in Iran
Mohammad Reza

) ) ) ) Rezvani, Prof.
: How female residents can be effectively involved in the
15:10-16:10 ) o ) ) Geography and Rural
economic activities for rural community development in Iran. ) ) .
) o . Planning University of
Challenges for women engagement in public discussion and

) ] ) Tehran, Iran.
strategic ways for their increased participation.
16:10-16:20 Coffee break
Presentation 11: Simulation: Tripartite negotiation for Public-
Private-Community tourism project
16:20-18:00 . A case study will be provided for a simulation activity. The Mr. Harro Boekhold
' . participants will be divided into 3 interest groups, i.e., public,
private, and community. Each group will read the case study
carefully, and role play for hands-on exercise for negotiation.
18:30-19:30 Welcome dinner hosted by APO
Monday, 30 October 2017 DAY 3
08:00-08:45 Presentation by Mr. Abbas Barzegar, Founder of Residential
Tourism Village, Bavanat, Fars Province
Presentation 12 : The best practices of sustainable/ rural
09:00-10:10 tourism in Europe. ETIS (European Tourism Indicator System Ms. Silvia Barbone,

and PM4SD).
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The best practices of sustainable/ rural tourism in Europe
including ethical issues in tourism such as consumers’ awareness
and behavior in tourist destinations for sustainable production
and consumption and recommendations for handling possible

inconveniencies between rural residents and tourists.

10:10-10:20 Coffee break
10:20-12:10 Sharing of country experiences Participants
12:10-13:10 Lunch break
13:10-14:50 Sharing of country experiences Participants
14:50-15:00 Coffee break
15:00-16:40 Sharing of country experiences Participants
16:40-16:50 Coffee break
16:50-18:00 Sharing of country experiences Participants

Tuesday, 31 October DAY 4

Field visit to Baraghan village

® One of the most important tourist attractions in the city of Karaj.
® Historical and tourist village in Alborz province.
® Has attractive landscapes rich with greenery, freshness and charm

® \With the activities implemented in this village, the site visit will provide an attractive aspect for planning

and managing community-based rural tourism.

08.30 Leave Imam Khomeini Higher Education Center (IHEC) *All participants are
iall ted

9:30-10:30 Vardeh Tourist Village speclally requeste

to follow the

10:30-12:30 Baraghan tourist location (Bozorgmehr eco-lodge) instructions of

12:30-14:00 Lunch organizers*

14:00-15:00 Atashgah historical placement

15:00-16:00 Shahabbasi Caravanserai

Wednesday, 1 November DAY 5

Group workshop and closing

Group exercise: .
® Facilitated by Mr.

Harro Boekhold
® ALl RPs and Ms. Yun

will join.

1) Sharing insights and lessons learned from the workshop
08:30-10:30 2) Tourism service/ product development
3) Discussing successful models for CBRT project and their

applicability to APO member countries
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10:30-10:45 Coffee break

Group competition for presentation and discussion for exercise ® Participants
10:45-12:00

output ® Resource persons

® Participant

® Follow-up action planning articipants
12:00-12:30 ) . ® Participants, RPs,

® Course evaluation (participants & resource persons)

and NIPO

12:30-13:30 Farewell lunch

Closing session

1) Closing remarks

®  Representative from NIPO

13:30-14:30 " Ms. Yun, APO

2) Vote of thanks from participants

3) Certificate awarding

Thursday, 2 November Departure for home countries
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3.3 eNa15UsENauNsUsEYN/duuun (Training Materials)

3.3.1 Resource Papers

9.

10.
11.
12.

Presentation 1 An overview of recent rural tourism development.

Presentation 2 Principles of and approaches to CBRT project planning and management
sustainability framework

Presentation 3 Technigoes for Inspiring participation in CBRT projects

Presentation 4 CBRT project planning and management Translating sustainable tourism policies
into actionable management

Presentation 5 The role of Eco-lodgers in developing sustainable tourism in Iran

Presentation 6 Planning of community-based agritourism enterprise key consideration in product &
service development

Presentation 7 Designing and managing sustainable tourism projects project breakdown for final
output

Presentation 8 Saemaul Undong rural revitalization through community-based performance and
collective actions

Presentation 9 Successful case studies of CBRT projects in Asian countries

Presentation 10 CBRT projects and empowering women workforce in Iran

Presentation 11 Simulation Tripartie negotation for Public-Private-Community tourism project

Presentation 12 The best practices of sustainable rural tourism in Europe

3.3.2 Country Paper

0 o N oA WD e

—
o

11.
12.

Presentation Bangladesh-Shahidul & Fahim
Presentation Cambodia-Chhay Sothy
Presentation Fiji-Ratu Pio Tini Loco
Presentation India-Prerna Joshi
Presentation Indonesia-Banang Handoko
Presentation Iran-Masjedi

Presentation Philippines-Pekas
Presentation ROC-ZhuangHsu

Presentation Sri Lanka-Niroshani

. Presentation Thailand-Klangthap

Presentation Thailand-Rujiragonsgula

Presentation Vietnam-Truong Minh Hau
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3.4 9799UNBUNTLAUNIINTITUAITEUNTS (Country Paper-Thailand)

Community-based Rural Tourism at Ban Lorcha, Chiang Rai Province, Thailand.

The Population and Community Development (PDA) is one of the largest and most diversified NGOs
in Thailand, with seventeen branches throughout the country, including the northern city of Chiang Rai.
The initial activities of the organization centred around the promotion of family planning and contraception.
Elaborating on this, it has since diversified its activities to include broader community development goals
including provision of some health care services, job training, relief supplies, and some basic infrastructural

facilities such as water system for villagers.

As a big segment of Thailand’s hill tribe population resides in the province, Chiang Rai is the only one
that has large program specifically for hill tribes. The PDA operates the Hill Tribe Museum and Education
Center where tourists are given an introduction to the hill tribe populations and offered extensive
information about their arrival in Thailand, architecture of their homes, their cultural tradition and farming
practices.

In the late 1990s, PDA integrate tourism in to broader community development strategies. After
developing an alternative tourism model for hill tribe communities, PDA looked for villages to undertake
the project based on accessibility, and the willingness and readiness of villagers to participate in tourism
project. As Ban Lorcha already received many tourist and fit the rest of the initial criteria, it was chosen to

undertake the project.

Rationale:

For a long time, tourism activities to hill tribe villages in Thailand have been characterized as short
stops to a group of houses and stalls selling souvenirs that are not even made in that village. The kind of
tourism activity is so contrived that tourists feel they are not learning anything about the people they are
visiting. Often there is no contract between tourists and villagers.

In this type of activity villagers selling trinkets and souvenirs often harass tourists. Taking photos of hill
tribe people is often followed by upturned open palms asking compensation for the pictures taken. This
kind of tourism is neither pleasant nor educational. Tourists learn little about their culture and villagers are
not benefited by the tourism activity. Why therefore should they preserve their culture?

The Community-based Tourism Development Project which is being piloted at the village of Ban Lorcha
hopes to provide an alternative model of tourism to hill tribe villages. An entrance fee for Baht 80 per
person is being charged to pay for all development costs, maintenance and operating expenses. Tour guides
and tour leaders are exempt from paying the entrance fee, Income earned from this activity will be
deposited into a village development fund to assist orphans, widows and the elderly. A fraction of the
Income will is set aside for a hill tribe Tourism Development Fund so that this project can be replicated in

other villages.

Objectives:
- Strengthen the community organization.
- Create a new model of village tourism that is community managed.
- Preserve endangered hill tribe cultures.
- Generate community income and create the villagers livelihoods.

- Replication this model of tourism in other hill tribe villages.
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The PDA conducted several meetings with the villagers regarding the potential of having a community-
based tourism project in their community. At every stage the villagers played a major role in developing
the project, deciding how to share the benefits from tourism and assigning tasks to those involved in working
with the tourists. In the Akha village of Lorcha there is a pool of sixty-six families who share the duties
associated with tourism. The entrance fee to the village is 80 Baht, roughly $2 U.S., which entitles tourists
to walk through the village accompanied by one of the village hosts. The village tour starts with tourists
observing a welcome dance performed by village members before they move on to look at weaving, rice
pounding, embroidery, the Akha swing a ceremonial well, traditional Akha games and other aspects of Akha
life.

Ban Lorcha used to be visited by mass-tour companies, disrupting village life without any benefits to
local people. The community-based tourism project give villagers more control over tourism activities at
their villagers. The project made the villagers owners of the tourism activity. The villagers regained control
of tourism, developed an interpretative trail introducing visitors to defining aspects of local culture and
livelihoods, such as traditional weaving, the sacred swing and village gate. Thai and English information
boards explain the interests of each station along the trail. Local guides work with Thai guides to provide

accurate information about Akha life.

The PDA helped villagers to establish homestay, food, massage, porter and interpretation groups, on a
rotation system. Ten percent of villagers’ income is donated to the village bank. Visitors also pay an
entrance fee. Local participation, improved management and the village fee, give local people a proud role
representing their culture and community, along with fair compensation for their efforts. As a result, visitors
are no longer harassed to buy souvenirs.

The PDA works to develop and manage tourism which maximizes benefits to local people through
training, improving local management, supporting community members, and establishing Village Banks
which guarantee the broadest distribution of benefits. The community-based tourism project at Ban Lorcha
is owned by the village bank. This form of management makes sure that nobody in the village can dominate
the tourism activity for selfish purposes. Through this CBT project all households at Ban Lorcha has equal

opportunity for participating and earning money from tourism activities.

The PDA has been able to use the lessons learned from implemented the community-based tourism
project and apply them at other villages. As of the year 2009, another six villages have benefited from
community-based tourism activities, such as the project at Ban Kiew Karn has a Lahu section and a Hmong
section. This juxtaposition of two tribal villages provides visitors with the opportunity to learn about two
tribal cultures in one go. A typical day at the village would include a visit to the local Shaman (either Lahu

or Hmong), a batik demonstration (a rare opportunity for visitors), or a short trek at nearby hills.

The Project in Ban Lorcha generally can be seen as successful of Community-based Tourism Project
Trekking tourism to hill tribe and ethnic minority community is a lucrative industry and all of revenue
generated through the tourism activity stay in the village where tourism takes place “Instead of leaving

behind just footprints they (tourists) leave a few baht as well”

Rural people in Thailand, especially from ‘hill tribe’ communities, are often looked down upon, and
regarded as ‘undeveloped.’ Experiencing the daily life of rural communities has increased understanding
and respect between urban and rural people. Positive feedback from visitors, including tourists, government
workers, students and academics has strengthened community pride and fostered a proud sense of shared

cultural identity and group-consciousness.
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The community-based tourism concept could help create a degree of immunity against outside
influences, resulting in long-term survival and more sustainable communities. The Akha community has
higsh potential to be developed as a tourist destination for cultural tourism so that the members of the
Akha community should invest their time into planning cultural tourism strategies and utilizing their existing

resources consciously, the benefits of which could be stable incomes and more a self-reliant community.

AWARDS: Ban Lorcha was awarded the Kinnaree Award for its culture-based tourism activity in Northern
Thailand during the 7" Tourism Awards of the Tourism Authority of Thailand (TAT) for the year 2008. This

award is testimony to this successful model of tourism in which villagers are the owners, operators and

leaders in their own destiny.

3.5 1ONaNTUANINANUNAINNTINAINTIUNEGY (Group Presentation)

1. Site Analysis Group 1
2. Site Analysis Group 2
3. Site Analysis Group 3
4. Site Analysis Group 4
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