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1. %ada The experience Sharing of Agriculture E-commerce Promotion in Taiwan by using the
example of Wonderfulfood.com.tw/
ussenalng Meggie Chen filsznaunisidinaasianis Wonderfulfood
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2. %a?@ : Sales Channels in online markets in Southeast Asia : Selling through B2B and B2C
ug5enelag Fione Tan, CEO, eOneNet.com
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B2C Platform
® | ocal marketplace
® |nternational marketplace

® Closed market/ exclusive platform

fiaeeing Local marketplace 114 Southeast of Asia Nitlszauanugnzataslsting
® Malaysia — Lelong.com.my, Mudah.com.my
® Thailand — Tarad.com

® |ndonesia — MatahariMall.com

Fineeing International marketplace Aszauminudndaiiaslsting
® Ebay.com waziiultiuanumazilszimng Ebay.co.uk
® Amazon.com waziulafuenusazlszing Amazon.co.jp
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