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2.1.2 ISO 14020 Standards

AneNT: Janine Braumann (Federal Environmental Agency, Germany)
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®  Environmental Management Systems @LL@IM ISO/TC 207/SC 1
®  Environmental Auditing gualag ISO/TC 207/SC 2

®  Environmental Labelling aualnat ISO/TC 207/SC 3

®  Environmental Performance Evaluation @LL@I@E ISO/TC 207/SC 4

®  Life Cycle Assessment @LL@I@E ISO/TC 207/SC 5

ISO 14020 Environmental labels and declarations
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» Juldsunsunimpannasiagla (Voluntary nature of the program)
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B 019RRNTERNNATTIRTSH ARSI U (Life cycle consideration)

" ggresdenivunuazsazina lun1IMunay (Period of validity/ review period)

Tudaunisnsaadsziiunas 19in175u5091U A99AHUNNTANN ISO/IEC  Guide 65 General

requirements for bodies operating product certification systems
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2.1.3 The Evolution of Environmental Labelling and History of Sustainable Consumption

ANeNT: Liazzat Rabbiosi (UNEP) lag Linda W.P.Ho (Green Council, Hong Kong, China)
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2.2.4 Introduction of GEN and its function

aMe1n9; Linda W.P. Ho (Green Council, Hong Kong, China)
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9. St. Petersburg Ecological Union Uszinafade
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11. China Environmental United Certification Center Co., Ltd. mmm%gﬂwmmufm
12. The Standards Institute of Israel UszinFaasiaa

13. Japan Environment Association (JEA) ﬂaxmmﬁﬁu

2.2.5 The structure and mechanism of a Type | Ecolabelling scheme

aneng: John Polak (Expert, Former GEN Chairman, Canada Eco-labelling Programme)
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2. Lay the foundation
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2.2.6 How to develop and revise product criteria

Aneng: John Polak (Expert, Former GEN Chairman, Canada Eco-labelling Programme)
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2.2.7 How to certify products against product criteria
Aneng: Dr Chaiyod Bunyagidj (Vice President, Thailand Environment Institute)
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Product Certification Process of Thai Green Label

Producer/distrioutors suomit the application fo
GL Secratariat (TEI, PC Unit)

|

Verfy relevant evidences against TGL Criteria

|
l l

Certificate of 150 9001

and 150 14001

On-Site Assesament

A 4

Verification committee review and approve the report

|
l )

‘ Me=t all requirements

‘ MNeed more information |

Reguest producer/distributors

Issue cerificate

— Surveillance at least once a year

|
| l

Re-contract once

Re-contract each year
for 3 time fior three year

Re-assess all cerification

process after 3 year
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2.2.8 Life cycle thinking and assessment

anenng: Nydia Suppen (LCA and ISO Expert)
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-+ Ecotoxicity
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Durable goods, (e.g. appliances) Single-use, (e.g. diaper)
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History of LCM

Life Cycle Management

Life Cycle Assessment

Improved Corporate

Environmental Performance
Early
Environmental
Movement

Increasing number & complexity of expectations

Time

nsiszanald LCA nuaain@winaanilssinniinis
= | cAdlunimnaesangsiiu wazlugareanistiugusioaaainidian (Green label declaration) 1l
ea b . e e oA o Y w2 e o
mMeEgasndsdnategdiu analdsalaresndnsnsindudnsiudanedaniuiludd Ay

mMlinaAnUdene lunisazilasunisnansa idlull lusuonteiduinsiudswi adening

b

ANATUARWAZNNT MEARA U LCA psaslaNa nisaauandnfuaa n@awanfanyscnnd

4 oA . 4 o . I R - o o
mNLw'aﬂmﬂumim@'aumﬂﬂﬁymiﬂmqwmmu@uj mnawue doyundaianaenau UseimaAau
LAZAUNAB

" LA dlwesasiiadaainvuaiianigluiivuaulaung Inelfinosawladuununleung gnsanans

' 1%
A o

NN9NARLAZNNTUs TNARLINaESEY wananifis LCA flailan

a

anasegluuunIINanLazLzinAasng

#9814 [UN1INARTNAZA1A (Clean production) RANNAIMIAGEN naflugrinlunananandou 1as

AAMNAWUINRNTIATNYTZNNANBUNTHNIATFIU ISO 14020 HAduwmdeuriupeiilunisliideya

a
o A

FLRIWIARN F9uaAINRIWIARaNY s AN ANN19U89N1TNANTTUNINATTIAUDI N AR T U 113D

a

Life cycle thinking (LCT) Astiunnsinaaindswindennnandmsiniiunisdeanshldeizinada

pad)}

NAB

e e3¢

o Y o o Aa A o oy o a v PRI o
NI1TAANITATURANLIANDNFAADAINATTIFAUDINRARNUN m@ﬂﬂl’a\‘i’ﬂ@qﬂﬂ\ulﬂﬂ@@NﬂTZLﬂmwuu\?ﬂ@ﬂqﬁ‘I 14N

ngnaisungizinadeazdosvin s inaansnsndndulanentedusnlisaniiaan

Tuannnglsd AneinadmineaiuyarInisae@udi (Sales value) lfinnsiusasaanduanfantlszinn
71ile (@810 EU-Flower) tngiaztiulfansausitl 2005 iusiunn dyapiugendndumindadansauimey

o

il 19098

1941 19 U849 36



* Example of diffusion: Evolution of sales of EU-Flower labelled products

Ex-factory sales value (€ million)

BEfaciory aee valus (€ milier]
1808
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2.2.9 Quality management of and standard procedures for a Type | Programme

Ane1n9: Janine Braumann (Federal Environmental Agency, Germany)

ENNUINRARA T LENN75UsasRa N A Ada Nl udiuanties FeRaNUszanaulinsunAendiay

IFnganansineinidulinsiudunsfesiuiitadtuaznszuaunissineunnedesnnuie

neelean@auandentssinninilaesssmeeasni (Blue Angel) 1inauludl 1978 Blue Angel

@ a o A dda L 2 \ A o a v
Lﬂu'ﬂﬂ’mmLLQ@@@N‘U?ZLJ’WWIWLA\‘IV]LﬂmluﬂNLLiﬂTLﬂ@ﬂ IﬂﬂﬂquTQNNﬂﬂuT@Q@VuQﬂﬂquimLLﬂ

131 21 U89 36
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FroductGroups - Climaie protec
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Haous=hold Ensrngy Meters

Wood peliet boilers

2.2.10 Introduction of the Korean Eco-labeling system and green procurement

AneNng: Ju Yeong Kim (Environmental Standard Management Office, KEITI, South Korea)

1l523RAMNITIUNIUDS Korea Eco-label

Korea Eco-label Aasalael Ministry of Environment 111l 1992 siasn11dl 1994 IHRN13nuA
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Certification of eco-products ]

1. BAN Korea Eco-label
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Certification of carbon footprint
and low carbon products
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3.New Excellent Technology (NET)
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4. Green Certification
Green Certification
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and green projects
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By 2011, 7,777 products (by companies) had received certification.
- The number of certified products has rapidly increased since 2005
(the “Act on the Promotion of the Purchase of Environment-Friendly Products” is introduced)

STUUNIFANTRR UL (Green Procurement System)
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4+ Flowchart of On-line Green Purchasing Result
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Service
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automatically
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2.2.11 Greenwashing: How to identify false claims
Ane1ng: John Polak (Expert, Former GEN Chairman, Canada Eco-labelling Programme)
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3. Be specific, avoid vagueness i:‘iﬂﬁﬁmﬂixlﬁu lainnnan
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AnsnnalinaANNALALUTENININ L1

" Natural

" Chemical-free

®  Sustainable

" Non-toxic

"  Green

" Environmentally friendly

191 26 U89 36



4. Ensure relevance #a9xuladniszidunnanasnesiuinendesiunanset anfiasneity
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2.2.12 The process of equivalency, confidence, mutual recognition, and needs of markets where

established Type | eco-labels already operate
Aneng: John Polak (Expert, Former GEN Chairman, Canada Eco-labelling Programme)
Equivalency and mutual recognition
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2.2.13 Policy issues related to international trade and WTO

Aneng: John Polak (Expert, Former GEN Chairman, Canada Eco-labelling Programme)

Government perspective
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World Trade Organization (WTO)
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2.2.14 Ecolabelling experiences in Sweden, coexistence of different schemes

AMgNg: Eva Eiderstrom (Good Environmental Choice Ecolabel, Sweden)
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2.2.15 Marketing of the label
Aneng: Dr Martin Lichtl (Marketing Expert, Germany)
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