
äóãÈóÚÿÃóä¬èâāÅäÈÂóäÿîßöāî 
äìòëāÅäÈÂóä 13-AG-24-GE-TRC-B 

ËøćîāÅäÈÂóä Trainning Course on Planning and Management of Ecotourism  
äñìè¬óÈèòÚØöć  Ƙƛ - ƘƟ ßåéÉõÂóãÚ ƘƛƛƜ 

Ô ÿâøîÈÚóÕö  ÜäñÿØéàõÉõ 
 

ÉòÕØČóāÕã ÚóÈëóèßæîãËâßú  ÑõÖõãóáäÔ° 
ßÚòÂÈóÚë¬ÈÿëäõâÂóäØ¬îÈÿØöćãè Þ¬óãë¬ÈÿëäõâëõÚÅóÂóäØ¬îÈÿØöćãè  

ÂóäØ¬îÈÿØöćãèĀì¬ÈÜäñÿØéăØã 
 
 
ë¬èÚØöć Ɨ ÃîâúæØòćèăÜÃîÈāÅäÈÂóä 
 Ɨ.Ɨ äìòëĀæñËøćîāÅäÈÂóä    13-AG-24-GE-TRC-B 
    Trainning Course on Planning and Management of Ecotourism  
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ë¬èÚØöć Ƙ ÿÚøĈîìó/îÈÅ°ÅèóâäúÉóÂÂóäÿÃóä¬èâāÅäÈÂóä 
 Ƙ.Ɨ ØöćâóìäøîèòÖ×ùÜäñëÈÅ°ÃîÈāÅäÈÂóäāÕãã¬î 
       āÅäÈÂóäîÛäâÅäòĈÈÚöĈ âù¬ÈßòÓÚóÃöÕÅèóâëóâóä×ÃîÈÝúÿÃóä¬èâāÅäÈÂóä ĂìâöÅèóâßäîâĂÚÂóäÜÐõÛòÖõÈóÚØöć
ÿÂöćãèÃîÈÂòÛÂóäèóÈĀÝÚßòÓÚóĀæñÂóäÉòÕÂóäÂóäØ¬îÈÿØöćãèÿËõÈÚõÿèé ÿÚøćîÈÉóÂÜòÉÉùÛòÚ äòÑÛóæÃîÈìæóãÜäñÿØéĂì
ÅèóâëČóÅòÎÂòÛÂóäĂËÂóäØ¬îÈÿØöćãèÿËõÈÚõÿèéÿÜĆÚÿÅäøćîÈâøîĂÚÂóäëäóÈäóãăÕĂìÜäñÿØéÃîÈÖÚ ĀæñìóÂăâ¬âöÂóäèóÈĀÝÚĀæñ
ÉòÕÂóäÂóäØ¬îÈÿØöćãèîã¬óÈäîÛÅîÛäñâòÕäñèòÈ ÂóäØ¬îÈÿØöćãèîóÉÂæóãÿÜĆÚëóÿìÖùÃîÈÂóäØČóæóãëõćÈĀèÕæîâÃîÈĀìæ¬È
Ø¬îÈÿØöćãèĀæñèõ×öÕòĈÈÿÕõâÃîÈØîÈ×õćÚÚòĈÚą ăÕ    

      āÅäÈÂóäâöèòÖ×ùÜäñëÈÅ° ÕòÈÚöĈ  
                    Ɨ) ÿßøćîëäóÈÅèóâäúÅèóâÿÃóĂÉĀÂ¬ÝúÿÃóä¬èâāÅäÈÂóäÿÂöćãèÂòÛĀÚèÅõÕ ØåêÏö ĀæñÅèóâëČóÅòÎÃîÈÂóäØ¬îÈÿØöćãè
ÿËõÈÚõÿèé (Ecotourism)  
       Ƙ) ÿßøćîÞ÷ÂîÛäâÝúÿÃóä¬èâāÅäÈÂóäĂÚÂóäĂËÿÅäøćîÈâøîĀæñÿØÅÚõÅèõÙöØöćÿÂöćãèÃîÈëČóìäòÛÂóäèóÈĀÝÚĀæñÉòÕÂóä
āÅäÈÂóäÕóÚÂóäØ¬îÈÿØöćãèÿËõÈÚõÿèé  
    
 Ƙ.Ƙ ÿÚøĈîìó/îÈÅ°ÅèóâäúØöćăÕÉóÂÂóäàòÈÛääãóã ßäîâĀëÕÈÅèóâÅõÕÿìĆÚìäøîãÂÖòèîã¬óÈÜäñÿÕĆÚØöćëóâóä×
ÚČóâóÜäòÛĂËĂÚîÈÅ°ÂäìäøîÜäñÿØéăØã 
      ëäùÜÜäñÿÕĆÚÉóÂÂóäàòÈÛääãóãĂÚĀÖ¬æñìòèÃîìæòÂăÕ ÕòÈÚöĈ  

     Ƙ.Ƙ.Ɨ ìòèÃî : ĀÚèÅõÕ ìæòÂÂóäĀæñÂäñĀëÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° (Concepts, Principles, and Trends on 
Ecotourism) ÛääãóãāÕã  Dr. Alexandra Coghlan Āæñ Mr. David Preece  

      ÜòÉÉùÛòÚ îùÖëóìÂääâØ¬îÈÿØöćãè×øîÿÜĆÚîùÖëóìÂääâØöćâöÃÚóÕĂìÎ¬ëùÕĂÚāæÂ ĀæñâöÂóäÿÖõÛāÖîã¬óÈäèÕÿäĆè ÉóÂ
ë×õÖõßÛè¬ó ĂÚÜö Å.é. 2012 âöÚòÂØ¬îÈÿØöćãèØòćèāæÂÂè¬óìÚ÷ćÈßòÚæóÚÅÚ ĀæñÅóÕè¬óáóãĂÚÜö Å.é. 2030 Ú¬óÉñâöÚòÂØ¬îÈÿØöćãè×÷È 
1.8 ßòÚæóÚÅÚ ÂóäØ¬îÈÿØöćãèÉ÷È×øîÿÜĆÚÿëóìæòÂØóÈÿéäêÑÂõÉ (key economic pillar) ĂÚÜäñÿØéÂČóæòÈßòÓÚóìæóãÜäñÿØé 
äèâØòĈÈĂÚÛóÈÜäñÿØé ÂóäØ¬îÈÿØöćãè×øîÿÜĆÚ growth engine ìäøîÖòèÃòÛÿÅæøćîÚÅèóâÿÖõÛāÖØóÈÿéäêÑÂõÉîöÂÕèã  

 ÚîÂÉóÂÚöĈ ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° (Ecotourism) ÿäõćâîãú¬ĂÚÂäñĀëÅèóâëÚĂÉÃîÈÚòÂØ¬îÈÿØöćãèØòćèāæÂâóÂÃ÷ĈÚ 
ë¬èÚìÚ÷ćÈâóÉóÂÂóäØöćâöäóãÈóÚ×÷ÈÂóäÿÜæöćãÚĀÜæÈëáóßîóÂóéîã¬óÈÖ¬îÿÚøćîÈ ÖòĈÈĀÖ¬ Å.é. ƗƟƚƟ-ƘƖƖƜ äèâØòĈÈâöÃîÿëÚîĂì
ÕČóÿÚõÚÂóäÖ¬óÈą āÕãÚČóĀÚèÅõÕÅèóâãòćÈãøÚ (Sustainability) Āæñ Corporate Social Responsibility (CSR) âóÜÐõÛòÖõÉäõÈâóÂ
Ã÷ĈÚ ĀæñâöÂóäÉòÕØČóâóÖäÑóÚÕóÚëõćÈĀèÕæîâÖ¬óÈą ÿßõćâÃ÷ĈÚÕèã  

 The International Ecotourism Society (TIES) ÜäñÿâõÚè¬óÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°Ú¬óÉñâöëòÕë¬èÚÜäñâóÔ 
äîãæñ 25 ÃîÈÂóäØ¬îÈÿØöćãèØòĈÈìâÕĂÚāæÂ ×øîăÕè¬óâöÅèóâÿÖõÛāÖîã¬óÈäèÕÿäĆè ÿìĆÚăÕè¬ó ĂÚÃÔñØöćÚòÂØ¬îÈÿØöćãèÿÃó×÷È
ÜäñëÛÂóäÔ°ĀæñÂóäÝÉÎáòãĂÚßøĈÚØöćÙääâËóÖõâóÂÃ÷ĈÚ ÂĆÂ¬îĂìÿÂõÕÅèóâÂòÈèæè¬ó îóÉÿÂõÕÝæÂäñØÛÖ¬îëõćÈĀèÕæîâ èòÓÚÙääâ
ĀæñëòÈÅâĂÚßøĈÚØöćÚòĈÚą Õèã ëõćÈëČóÅòÎÅøîÂóäìóÅèóâëâÕùæäñìè¬óÈÜòÉÉòãÖ¬óÈą ÃóÈÖÚ Ì÷ćÈã¬îâĀÖÂÖ¬óÈÂòÚăÜĂÚĀÖ¬æñßøĈÚØöć  

 The International Ecotourism Society (TIES) ăÕĂìÅČóÚõãóâè¬ó Ecotourism (ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°) è¬ó 
ÿÜĆÚÂóäÿÕõÚØóÈØöćâöÅèóâäòÛÝõÕËîÛăÜãòÈßøĈÚØöćÙääâËóÖõØöćâöÂóäîÚùäòÂê°ëõćÈĀèÕæîâßäîâØòĈÈãÂäñÕòÛÅèóâÿÜĆÚîãú¬ÃîÈÅÚĂÚ
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ØîÈ×õćÚ ("Responsible travel to natural areas that conserves the environment and improves the well-being of local 
people" (1990))  

 ÅČóè¬ó ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° (Ecotourism) âöÅČóØöćÿÂöćãèÃîÈĀæñĂÂæÿÅöãÈÂòÚìæóãÅČó ÿË¬Ú nature-based 
tourism, adventure tourism (ÂóäØ¬îÈÿØöćãèÿËõÈÝÉÎáòã), sustainable tourism (ÂóäØ¬îÈÿØöćãèîã¬óÈãòćÈãøÚ), wildlife tourism 
(ÂóäØ¬îÈÿØöćãèËâëòÖè°Ü¬ó) ÚîÂÿìÚøîÉóÂÚöĈ ÛóÈÜäñÿØéãòÈ×øîè¬ó ÂóäØ¬îÈÿØöćãèæ¬óëòÖè° (hunting tourism) ÿßøćîæÕÜäñËóÂä  
ëòÖè°ØöćëäóÈÅèóâÿÕøîÕäîÚĂìĀÂ¬ßøĈÚØöćÚòĈÚ ÿÜĆÚÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÜäñÿáØìÚ÷ćÈÕèã  ĀÖ¬ãòÈÅÈÿÜĆÚÜäñÿÕĆÚ×Âÿ×öãÈè¬ó       
ÂóäØ¬îÈÿØöćãèæ¬óëòÖè°ÚòĈÚÿÜĆÚÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÉäõÈìäøî 

 ÂóäØöćÉñßõÉóäÔóè¬ó ÂóäØ¬îÈÿØöćãèÜäñÿáØÚòĈÚą ÿÜĆÚÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ìäøîăâ¬ îóÉßõÉóäÔóÉóÂ
îÈÅ°ÜäñÂîÛìæòÂ ƙ ÜäñÂóä ăÕĀÂ¬ 

 Ɨ) Āìæ¬ÈØ¬îÈÿØöćãèØöćâöÙääâËóÖõÿÜĆÚîÈÅ°ÜäñÂîÛìæòÂ (Nature is main attraction.) 
 Ƙ) âöÂóäëøćîÅèóâìâóãÿÂöćãèÂòÛëõćÈĀèÕæîâ (Environmental interpretation.) 
 ƙ) ë¬ÈÝæÕóÚÛèÂÖ¬îëõćÈĀèÕæîâĀæñËùâËÚ (Positive outcomes for nature and locals.) 
 ÚîÂÉóÂÚöĈ ÿäóîóÉßÛëõćÈØöćÛ¬ÈÛîÂ×÷ÈÂóäÿÜĆÚĀìæ¬ÈØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° (Ecotourism cues) ăÕÕòÈÖ¬îăÜÚöĈ  
 Ɨ)  ØöćßòÂ (Accommodation) ÿË¬Ú ÂóäîîÂĀÛÛØöćßòÂĂìâöÝæÂäñØÛÖ¬îëõćÈĀèÕæîâÚîã ÂóäĂËĀëÈëè¬óÈÖóâ 
           ÙääâËóÖõ 
 Ƙ) ÂóäîÚùäòÂê°ßæòÈÈóÚ (Energy conservation) ăÕĀÂ¬ ÂóäĂËÿØÅāÚāæãöÿßøćîæÕÂóäĂËßæòÈÈóÚ ÿË¬Ú ÖúÿãĆÚ 
          ÜäñìãòÕßæòÈÈóÚ âöÂóäĂìÅèóâäúßÚòÂÈóÚ ĀæñĂËÿÅäøćîÈâøîÉòÕÂóä ÿË¬Ú room-light master keys  
 ƙ) ÂóäîÚùäòÂê°ÚČĈó (Water conservation) ăÕĀÂ¬ ÂóäĂËÞòÂÛòèÜäñìãòÕÚČĈó ÂóäĂìÅèóâäúÿÂöćãèÂòÛÂóäĂËÚČĈóîã¬óÈäú 
          ÅùÔÅ¬ó 
 ƚ) ÂóäîÚùäòÂê°ØäòßãóÂä (Resource conservation) ÿË¬Ú ĂËÛääÉùáòÔÒ°îóìóäĀæñÿÅäøćîÈÕøćâØöćëóâóä×ÚČóâó 
           ĂËÌČĈóăÕ 
 ƛ) ÂóäæÕâæáóèñØóÈÚČĈó (Reduce water pollution) ÿË¬Ú  ÂóäÛČóÛòÕÚČĈóÿëöãØöćăÕâóÖäÑóÚ æÕÂóäĂËëóäÿÅâö 
           ÜäóÛéòÖäúßøË ĀæñĂËÝÈÌòÂàîÂìäøîëÛú¬Øöćã¬îãëæóãăÕÖóâÙääâËóÖõ 
 Ɯ) ÂóäÉòÕÂóäì¬èÈāÌ¬îùÜØóÚ (Supply chain) ÿË¬Ú ÿæøîÂÂóäÃÚë¬ÈØöćëäóÈÝæÂäñØÛÚîã  ÿæøîÂĂËÛäõÂóäÃîÈ 
          ÝúÜäñÂîÛÂóäØöćâöÂóäÉòÕÂóäØöćÕöĀæñË¬èãîÚùäòÂê°  æÕÃãñ ÿæøîÂØČóÂõÉÂääâØöćæÕÝæÂäñØÛ 
 Ɲ) ÂóäæÕÂäñØÛ (Minimising impacts) ×øîÿÜĆÚìòèĂÉëČóÅòÎÃîÈÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ÿäóÉČóÿÜĆÚÉñÖîÈ 
          ØČóÅèóâÿÃóĂÉ×÷ÈÂæăÂÝæÂäñØÛÖ¬óÈą ÚČóÿØÅāÚāæãöĀæñÿÅäøćîÈâøîÖ¬óÈą âóË¬èãæÕÝæÂäñØÛ Ì÷ćÈÿìæ¬óÚöĈÿÜĆÚ 
           ÖòèËöĈèòÕÜäñëõØÙõáóßăÕÿÜĆÚîã¬óÈÕö 
 ëäùÜăÕè¬ó ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ØöćĀØÉäõÈ ÉñÖîÈÅČóÚ÷È×÷ÈÂóäîÚùäòÂê° ìóăâ¬Āæè ÂĆÉñÿÜĆÚÿßöãÈÂõÉÂääâØóÈ

ÿéäêÑÂõÉîã¬óÈìÚ÷ćÈÿØ¬óÚòĈÚ āÕãÂóäÉòÕÂóäÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ÅèäÅČóÚ÷È×÷ÈëîÈÕóÚ ØòĈÈĂÚâùâÃîÈÝúÝæõÖìäøî
ÝúÜäñÂîÛÂóä (supply-side approach) Āæñ ÝúÛäõāáÅìäøîÚòÂØ¬îÈÿØöćãè (demand-side approach) ÿË¬Ú ÚòÂØ¬îÈÿØöćãèÅèä
ăÕäòÛÂóäĀÚñÚČóĀæñëäóÈÅèóâÖäñìÚòÂ×÷ÈÂóäîÚùäòÂê°ëõćÈĀèÕæîââóÂÂè¬óÅèóâÖîÈÂóäëñÕèÂëÛóã ë¬èÚĂÚØóÈ
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ÝúÜäñÂîÛÂóäÙùäÂõÉØ¬îÈÿØöćãè ÂĆîóÉÞ÷ÂîÛäââòÅÅùÿØéÂ°Ăìëóâóä×ĀÚñÚČóÚòÂØ¬îÈÿØöćãèÿÂöćãèÂòÛÂóäÜÐõÛòÖõÖÚÿâøćîăÜÿãøîÚ    
Āìæ¬ÈØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ăÕîã¬óÈ×úÂÖîÈ 

 îã¬óÈăäÂĆÖóâ ÃîÅèääñèòÈÜäñÂóäìÚ÷ćÈÅøî ÛóÈÅäòĈÈ  ´Ecotourismµ îóÉÂæóãÿÜĆÚ ´Egotourismµ ìäøî           
ÂóäØ¬îÈÿØöćãèĂÚäúÜĀÛÛØöćÚòÂØ¬îÈÿØöćãèÖîÈÂóäÉñÿÜĆÚë¬èÚìÚ÷ćÈÃîÈÙääâËóÖõ ÿË¬Ú wildlife tourism, adventure tourism, 
volunteer tourism Ì÷ćÈëõćÈÿìæ¬óÚöĈ ìóÂÃóÕÂóäÉòÕÂóäĀæñÕČóÿÚõÚÂóäāÕãăâ¬äñâòÕäñèòÈÂĆîóÉÉñë¬ÈÝæÂäñØÛÕóÚæÛÖ¬îËùâËÚ
âóÂÂè¬óÕóÚÛèÂăÕ   

 Ƙ.Ƙ.Ƙ ìòèÃî : ÂóäèóÈĀÝÚĀæñÂóäÉòÕÂóäëõÚÅóĀæñĀìæ¬ÈØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° (Planning and Management 
of Ecotourism Products and Sites) ÛääãóãāÕã Mr.Joselito Bernardo Āæñ Mr. Rajendra Narsingh Suwal 

 ÂóäÕČóÿÚõÚÂóäĂÕą ÉČóÿÜĆÚÖîÈâöÂóäèóÈĀÝÚ  ÿßäóñÂóäèóÈĀÝÚØöćÕöÉñË¬èãÜäñìãòÕÿèæóĀæñØäòßãóÂä 
ìæöÂÿæöćãÈÅèóâÿÃóĂÉÝõÕĀæñÂóäØČóÈóÚÌČĈóÌîÚ ÿÜĆÚÂóäëäóÈßøĈÚÑóÚăÜëú¬ÂóäÜÐõÛòÖõÈóÚØöćâöÂóäèòÕÝæ äèâØòĈÈÂóäèóÈĀÝÚØöćâö
ÜäñëõØÙõáóßã¬îâÚČóâóÌ÷ćÈÅèóâëČóÿäĆÉÃîÈāÅäÈÂóäÕèã ĂÚÂóäÉòÕÂóäÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÂĆÉČóÿÜĆÚÖîÈâöÂóäèóÈĀÝÚ
îã¬óÈäîÛÅîÛÿË¬ÚÂòÚ āÕãÉñÖîÈÖäñìÚòÂ×÷ÈÜäñāãËÚ°ØóÈëòÈÅâĀæñÿéäêÑÂõÉÉóÂÂõÉÂääâÂóäØ¬îÈÿØöćãèĂÚèõ×öØóÈØöćãòćÈãøÚ 
ÅèÛÅú¬ÂòÛÂóäîÚùäòÂê°ëõćÈĀèÕæîâĀæñØäòßãóÂäÙääâËóÖõ Ì÷ćÈÿÜĆÚìòèĂÉëČóÅòÎÃîÈÂõÉÂääâÿìæ¬óÚòĈÚ 

 ĀÝÚÂóäØöćÕö ìäøîÿäöãÂè¬ó SMART plan ÅøîâöæòÂêÔñ  
 - Specific (ÿÊßóñÿÉóñÉÈ) 
 - Measurable (èòÕÝæăÕ) 
 - Attainable (ÜÐõÛòÖõĂìëČóÿäĆÉăÕ) 
 - Realistic (îãú¬ÛÚßøĈÚÑóÚÅèóâÿÜĆÚÉäõÈ) 
 - Time-Bound (ÅČóÚ÷È×÷ÈÂČóìÚÕÿèæó) 
 îÈÅ°ÜäñÂîÛßøĈÚÑóÚÃîÈĀÝÚ ÜäñÂîÛÕèã 
 Ɨ) Goal / Objectives ÿÜóìâóãìäøîèòÖ×ùÜäñëÈÅ°  
 Ƙ) Steps / Tasks ăÕĀÂ¬ ÃòĈÚÖîÚÂóäÜÐõÛòÖõÈóÚÖóâæČóÕòÛÂ¬îÚìæòÈ ÿßøćîÚČóăÜëú¬ÿÜóìâóã 
 ƙ) Resources ØäòßãóÂäØöćÉČóÿÜĆÚØöćÉñË¬èãĂìāÅäÈÂóäëČóÿäĆÉæùæ¬èÈ ÿË¬Ú ÈÛÜäñâóÔ ÿÅäøćîÈâøî ĀæñØäòßãóÂä 
           âÚùêã° 
 ƚ) Organization ăÕĀÂ¬ ÂóäßõÉóäÔóè¬ó ĂÅäìäøîìÚ¬èãÈóÚĂÕâöë¬èÚÿÂöćãèÃîÈĂÚāÅäÈÂóäÚòĈÚą ÛóÈ ĀæñĂÅäÿÜĆÚ 
           ÝúäòÛÝõÕËîÛÂõÉÂääâĂÚÃòĈÚÖîÚÖ¬óÈą  
 ƛ) Timeline ăÕĀÂ¬ ÂóäßõÉóäÔóè¬ó ÂõÉÂääâÚòĈÚą ÅèäÉñÿäõćâÖÚĀæñëõĈÚëùÕÿâøćîĂÕ  
 Â¬îÚÂóäèóÈĀÝÚĀæñÉòÕÂóäëõÚÅóĀæñĀìæ¬ÈØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ìæóãÂäÔöÿäóÉČóÿÜĆÚÖîÈØäóÛëáóßÜòÎìóØöć

ĀØÉäõÈÿëöãÂ¬îÚ ÿÅäøćîÈâøîØöćëóâóä×ÚČóâóĂËĂÚÂóäèõÿÅäóñì°ë×óÚÂóäÔ° ăÕĀÂ¬ 
 Ɨ) SWOT Analysis 
 ÿÜĆÚÿÅäøćîÈâøîØöćĂËĂÚÂóäÜäñÿâõÚë×óÚÂóäÔ°ÃîÈîÈÅ°Âä îùÖëóìÂääâìäøîÙùäÂõÉ āÕãÂóäÜäñÿâõÚĀîÈÅ°ÜäñÂîÛ 

ƚ ÜäñÂóä ăÕĀÂ¬ Strengths (ÉùÕĀÃĆÈ) Weaknesses (ÉùÕî¬îÚ) Opportunities (āîÂóë) Āæñ Threats (îùÜëääÅ) ÿÜĆÚÿÅäøćîÈâøî
ØöćĂËĂÚÂóäèõÿÅäóñì°áóßäèâÂóäØ¬îÈÿØöćãè/ë×óÚÂóäÔ°âóÂÂè¬óÖòèāÅäÈÂóä 
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 Ƙ) Problem Tree Analysis 
 ÿÜĆÚÂóäèõÿÅäóñì°ÜòÎìóāÕãĂËĀÝÚáóßÖÚăâ ÿßøćîëóèìóëóÿìÖùĀæñÝææòßÙ°ÃîÈÜòÎìóĀæñËöĈĂìÿìĆÚ

ÅèóâëòâßòÚÙ°ÃîÈîÈÅ°ÜäñÂîÛÖ¬óÈą ÿìâóñÂòÛÂóäĂËÅÚìó causes and effects Åèäâù¬ÈØöćÜòÎìóÿÊßóñÿäøćîÈ ÿÅäøćîÈâøîÚöĈăâ¬
ÿìâóñÂòÛÂóäâîÈáóßĂìÎ¬ ÿË¬Ú ÜòÎìóÿéäêÑÂõÉ ÿßäóñÉñØČóĂìÿÜĆÚÖÚăâÃÚóÕĂìÎ¬âóÂ 
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Öòèîã¬óÈÂóäèõÿÅäóñì°ÜòÎìóÕèã Problem Tree Analysis 

 
 ƙ) Fishbone Diagram ìäøî Ishikawa Diagram ÿÜĆÚÿÅäøćîÈâøîØöćÅõÕÃ÷ĈÚāÕã Dr.Kaoru Ishikawa ÝúÿËöćãèËóÎ

ÕóÚÂóäÅèÛÅùâÅùÔáóß ËóèÎöćÜù¬Ú  ÿÅäøćîÈâøîÚöĈÉñË¬èãĂìëóâóä×èõÿÅäóñì°ÜòÎìóăÕîã¬óÈÿÜĆÚäñÛÛ ë¬èÚĂìÎ¬ĂËĂÚÂóäÉòÕÂóä
ÅùÔáóßĂÚāäÈÈóÚ 

 
îÈÅ°ÜäñÂîÛĂÚÂóäèõÿÅäóñì°ÜòÎìóÕèã Fishbone Diagram 
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 Ƙ.Ƙ.ƙ ÂóäßòÓÚó ë¬ÈÿëäõâĀæñÂóäÖæóÕÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° (Ecotourism Product Development, 
Promotion and Marketing) ÛääãóãāÕã Mr.David Preece 

 ÂóäØ¬îÈÿØöćãèîóÉâîÈăÕè¬óÿÜĆÚÂóäë¬ÈîîÂîã¬óÈÚ÷È ăÕĀÂ¬ Âóäë¬ÈîîÂÜäñëÛÂóäÔ°ĀæñÅèóâØäÈÉČóĀæÂÿÜæöćãÚ
ÂòÛÿÈõÚÖäóÖ¬óÈÜäñÿØéÿÃóâó ëõÚÅóØóÈÂóäØ¬îÈÿØöćãè (Tourism Product) ăÕĀÂ¬ Āìæ¬ÈØ¬îÈÿØöćãèĀæñÛäõÂóä âòÂâöæòÂêÔñ 
ÕòÈÚöĈ 

 - ë¬èÚĂìÎ¬ÿÜĆÚëõÚÅóÖîÛëÚîÈÿËõÈÉõÖĂÉ ÿÂöćãèÃîÈÂòÛÝúÅÚ 
 - Û¬îãÅäòĈÈÜäñÂîÛÕèãÛäõÂóäØöćăâ¬ëóâóä×ÉòÛÖîÈăÕ ÌòÛÌîÚĀæñâöìæóãĀÈ¬âùâ 
 - âöÅùÔáóßĀæñâóÖäÑóÚìæóãäñÕòÛ 
 - âöîùÜëÈÅ°ĀæñîùÜØóÚØöćÿÜæöćãÚĀÜæÈÖóâåÕúÂóæ 
 Û¬îãÅäòĈÈÚòÂØ¬îÈÿØöćãèâòÂÖîÈÂóäëõćÈĂìâ¬ą îãú¬ÿëâî ÿäóÉ÷ÈÖîÈëäóÈëääÅ°ëõÚÅóĂìâ¬ą ÿßøćîÕ÷ÈÕúÕĂÉÝúâóÿãøîÚ     

Ì÷ćÈÿÜĆÚë¬èÚìÚ÷ćÈØöćØČóĂìĀìæ¬ÈØ¬îÈÿØöćãèãòÈÅÈîãú¬ăÕ āÕãëõÚÅóĂìâ¬ÚöĈ îóÉÿÜĆÚÜäñëÛÂóäÔ°ìäøîÂõÉÂääâäúÜĀÛÛĂìâ¬ĂÚ               
Āìæ¬ÈØ¬îÈÿØöćãèÿÕõâÂĆăÕ É÷ÈÉČóÿÜĆÚÖîÈâöÂóäßòÓÚóëõÚÅóØ¬îÈÿØöćãè (Product Development) îã¬óÈÖ¬îÿÚøćîÈ ĀæñÂäñÛèÚÂóä
ÕòÈÂæ¬óèÂĆÖîÈîóéòãÂóäâöë¬èÚä¬èâÖòÕëõÚĂÉÃîÈËùâËÚ (community visioning) Āæñ ÂóäèóÈĀÝÚÿËõÈÂæãùØÙ (strategic 
planning) Õèã ÚîÂÉóÂÚöĈ ãòÈÉČóÿÜĆÚÖîÈâöìÚ¬èãÈóÚÝúäòÛÝõÕËîÛìæòÂ ĀæñâöÛØÛóØÿÜĆÚÝúÚČóĂÚÂóäèóÈĀÝÚëõÚÅóØ¬îÈÿØöćãè 
ØòĈÈÚöĈ Ã÷ĈÚîãú¬ÂòÛÛäõÛØĀæñāÅäÈëäóÈØóÈÿéäêÑÂõÉ ëòÈÅâĀæñÂóäÿâøîÈÃîÈÜäñÿØéÚòĈÚą  āÕãë¬èÚĂìÎ¬îÈÅ°ÂäØöćâöÛØÛóØĂÚ     
ÂóäÕČóÿÚõÚÂóäØ¬îÈÿØöćãèÉñÿÜĆÚîÈÅ°ÂäÂóäØ¬îÈÿØöćãèÃîÈáóÅäòÑ ìäøîÛóÈÅäòĈÈîóÉÿÜĆÚîÈÅ°Âäăâ¬ĀëèÈÝæÂČóăä 
îã¬óÈăäÂĆÖóâ ÂóäßòÓÚóëõÚÅóÂĆÖîÈîóéòãÂóäØČóÈóÚä¬èâÂòÚäñìè¬óÈÝúâöë¬èÚăÕë¬èÚÿëöãÖ¬óÈą ØòĈÈÜäñËóËÚĂÚßøĈÚØöć ÝúÚČóËùâËÚ 
áóÅäòÑ ÿîÂËÚ ÖæîÕÉÚÝúØöćëÚòÛëÚùÚĀæñÝúØöćăâ¬ÿìĆÚÕèãÂòÛāÅäÈÂóä 

 ÕòÈØöćÂæ¬óèÃóÈÖÚè¬ó ĂÚÂóäÉòÕÂóäÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ÂóäìóÅèóâëâÕùæØöćãòćÈãøÚ (sustainable balance) 
äñìè¬óÈîÈÅ°ÜäñÂîÛØóÈëõćÈĀèÕæîâ èòÓÚÙääâĀæñëòÈÅâ ×øîÿÜĆÚìòèĂÉëČóÅòÎ ĀæñÅèóâëâÕùæÚòĈÚÂĆĀÖÂÖ¬óÈÂòÚăÜëČóìäòÛ    
ĀÖ¬æñĀìæ¬ÈìäøîÜäñëÛÂóäÔ°Ø¬îÈÿØöćãèÿËõÈîÚùäòÂê°ĂÚĀì¬ÈÚòĈÚą ÖòèÃòÛÿÅæøćîÚÿÛøĈîÈÖÚØöćÝæòÂÕòÚĂìĀìæ¬ÈØ¬îÈÿØöćãèÖ¬óÈą ÿæøîÂ
ßòÓÚóÿÜĆÚĀìæ¬ÈØöćĂìÜäñëÛÂóäÔ°Ø¬îÈÿØöćãèÿËõÈîÚùäòÂê° ë¬èÚĂìÎ¬âöîãú¬ đ ÜäñÂóä ăÕĀÂ¬ Đ) ÂóäîÚùäòÂê°ëõćÈĀèÕæîâ Åøî       
ÂóäßòÓÚóÿÜĆÚĀìæ¬ÈØ¬îÈÿØöćãèÿßøćîäòÂêóëáóßĀèÕæîâÕòĈÈÿÕõâăè Āæñ đ) āîÂóëØóÈÿéäêÑÂõÉ ÅøîÂóäØöćĀìæ¬ÈÚòĈÚâöîòÖæòÂêÔ°
āÕÕÿÕ¬ÚØóÈëõćÈĀèÕæîâĀæñèòÓÚÙääâ ĀæñâöéòÂãáóßĂÚÂóäßòÓÚóÿÜĆÚëõÚÅóØ¬îÈÿØöćãèßäîâÿëÚîÃóã ĀëÕÈĂìÿìĆÚè¬ó      
ÂóäëäóÈÅèóâĀÖÂÖ¬óÈÿßøćîÿßõćâÅèóâëóâóä×ĂÚÂóäĀÃ¬ÈÃòÚ (Competitive differentiation) âöÅèóâëČóÅòÎÖ¬îĀìæ¬ÈØ¬îÈÿØöćãè
ĀæñÜäñëÛÂóäÔ°Ø¬îÈÿØöćãèÿËõÈîÚùäòÂê°ØùÂĀì¬È ÿßäóñÚòÂØ¬îÈÿØöćãèÉñÖòÕëõÚĂÉÿæøîÂăÜĂÚØöćØöćÖÚâîÈè¬óăÕäòÛÅùÔÅ¬óâóÂÂè¬ó 
ÕòÈÚòĈÚ ëõÚÅóØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ØöćâöéòÂãáóßāÕãÙääâËóÖõÃîÈÖòèĀìæ¬ÈØ¬îÈÿØöćãèÿîÈ âòÂÉñëóâóä×ëäóÈÜäñëÛÂóäÔ°Øöć
ĀÖÂÖ¬óÈÉóÂØöćîøćÚăÕ ëõćÈëČóÅòÎÅøîÉñâöèõÙöÂóäîã¬óÈăäĂÚÂóäÝëóÚÅèóâĀÖÂÖ¬óÈÿìæ¬óÚòĈÚĂìîãú¬ĂÚÂäñÛèÚÂóäßòÓÚóëõÚÅóĀæñ
ÂóäØČóÂóäÖæóÕĂÚĀìæ¬ÈØ¬îÈÿØöćãèÚòĈÚîã¬óÈâöÜäñëõØÙõáóß 

 ÚîÂÿìÚøîÉóÂÚöĈ ĂÚÂóäîîÂĀÛÛĀæñßòÓÚóëõÚÅóØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ÅèäßõÉóäÔó×÷ÈÜòÉÉòãÖ¬óÈą ÕòÈÚöĈ 
 1)  ÂóäÿÃó×÷ÈĀìæ¬ÈØ¬îÈÿØöćãè (Attraction accessibility)  
 2) ÂóäĂìÜäñëÛÂóäÔ°ØóØóãÖîÛëÚîÈÅèóâÜäóä×ÚóÃîÈÚòÂØ¬îÈÿØöćãè (Desired rigor of experience)  
 3) ØäòßãóÂäØöćâöîãú¬ (Availability of resources) Åøî ÖîÈĂËØùÚĀæñÈÛÜäñâóÔÿØ¬óăä 
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 4) ÜäõâóÔÚòÂØ¬îÈÿØöćãèØöćÅóÕìèòÈ (Anticipated visitor traffic) ÿË¬Ú ìóÂÖîÈÂóäÜäõâóÔÚòÂØ¬îÈÿØöćãèâóÂ        
          ÂĆÖîÈâöāÅäÈëäóÈßøĈÚÑóÚØöćäîÈäòÛăÕ 
 5) ÅèóâÖîÈÂóäÕóÚëõćÈîČóÚèãÅèóâëñÕèÂ (Support facilities requirements) ÿË¬Ú ÅèóâÜæîÕáòã  
          ëùÃîÚóâòã  
 Ɯ) ÂóäÉòÕÂóäÝæÂäñØÛîã¬óÈãòćÈãøÚ (Impact sustainability) Âæ¬óèÅøî âöÿäóÖîÈÉòÕÂóäÂòÛÝæÂäñØÛäñÕòÛĂÕ  
          ĀæñÿäóÅèÛÅùâÝæÂäñØÛÚòĈÚăÕÿßöãÈĂÕ 
 
 ÜòÉÉùÛòÚâöÅèóâÖîÈÂóäÉóÂÞòćÈÝúÛäõāáÅØöćÖîÈÂóäĂìÿÂõÕÅèóâãòćÈãøÚÃ÷ĈÚĂÚáóÅÂóäØ¬îÈÿØöćãè ìäøîØöćÿäöãÂÂòÚè¬ó 

ÂóäØ¬îÈÿØöćãèîã¬óÈãòćÈãøÚ (Sustainable tourism) âóÂÃ÷ĈÚ Âæ¬óèÅøî îÈÅ°ÂäÕóÚÂóäØ¬îÈÿØöćãèÖ¬óÈą ÖîÈëóâóä×ĀÃ¬ÈÃòÚăÕîã¬óÈ
âöÜäñëõØÙõáóß ßäîâØòĈÈäòÛÝõÕËîÛÖ¬îÅùÔáóßĀæñÂóäÿÖõÛāÖÃîÈÂóäØ¬îÈÿØöćãèĂÚäñãñãóèÕèã āÕãĂÚÂóäÕČóÿÚõÚÂóä        
îóÉßõÉóäÔó×÷ÈÜòÉÉòãÖ¬îăÜÚöĈ   

 Ɨ) ÂóäèóÈĀÝÚĀæñßòÓÚóÉùÕìâóãÜæóãØóÈ  
 Ƙ) ëõÚÅó ÛäõÂóäĀæñÂóäÖæóÕÂóäØ¬îÈÿØöćãè  
 ƙ) Åèóâä¬èââøîäñÕòÛØîÈ×õćÚĀæñāæÂ  
 ƚ) ÝæÂäñØÛĂÚÕóÚèòÓÚÙääâ ëõćÈĀèÕæîâĀæñëòÈÅâ  
 ÜòÉÉòãØòĈÈëöćÜäñÂóäÃóÈÖÚ ÿÜĆÚÜòÉÉòãØöćÿÂöćãèÿÚøćîÈÂòÚ ÂóäÉñßõÉóäÔóè¬óÿÜĆÚÂóäÕČóÿÚõÚÂóäÚòĈÚą ÉñÚČóăÜëú¬      

ÂóäØ¬îÈÿØöćãèãòćÈãøÚìäøîăâ¬ îóÉæîÈÖòĈÈÅČó×óâÖ¬îăÜÚöĈÕèã 
 Ɨ) âöÂóäĂËØäòßãóÂäÖ¬óÈą îã¬óÈËóÎÊæóÕÿßøćîÜäñāãËÚ°ĂÚÜòÉÉùÛòÚĀæñîÚóÅÖìäøîãòÈ 
 Ƙ) ÿäóÿæĆÈÿìĆÚĀæñĂìÅèóâÿÅóäßÖ¬îâäÕÂèòÓÚÙääâĀæñëõćÈĀèÕæîâÃîÈØîÈ×õćÚìäøîăâ¬ 
 ƙ) ÝæÜäñāãËÚ°ÉóÂÂóäØ¬îÈÿØöćãèăÕäòÛÂóäÉòÕëääîã¬óÈÿØ¬óÿØöãâëČóìäòÛÝúâöë¬èÚăÕë¬èÚÿëöãØòĈÈìâÕìäøîăâ¬ 
 

 ÉóÂØöćÂæ¬óèâóÃóÈÖÚ ÃóßÿÉóÿìĆÚè¬ó îÈÅ°ÅèóâäúØöćăÕÉóÂÂóäàòÈÛääãóãë¬èÚĂìÎ¬ÿÜĆÚÿËõÈØåêÏöÿÂöćãèÂòÛ              
ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ĀÖ¬ÜäñÿÕĆÚìÚ÷ćÈØöćÚ¬óëÚĂÉÅøî ĀÚèÅõÕÿÂöćãèÂòÛÂóäèóÈĀÝÚĀæñÂóäÉòÕÂóäëõÚÅóĀæñĀìæ¬ÈØ¬îÈÿØöćãè
ÿËõÈîÚùäòÂê° Ì÷ćÈèõØãóÂäăÕĀÚñÚČóÿÅäøćîÈâøîØöćëóâóä×ÚČóâóĂËăÕÉäõÈ ăÕĀÂ¬ SWOT Analysis, Problem Tree Analysis Āæñ 
Fishbone Diagram  āÕãÃóßÿÉóâîÈè¬ó ÿÜĆÚÜäñāãËÚ°Ö¬îÂóäØČóÈóÚĂÚîÈÅ°ÂäĀæñìÚ¬èãÈóÚîøćÚą ØöćÿÂöćãèÃîÈĂÚÂóäÉòÕÂóä
ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° āÕãÿÊßóñëóâóä×ÚČóâóĂËĂÚÂóäèóÈĀÝÚĀæñÚāãÛóãÖ¬óÈą ÿßøćîĂìâîÈÿìĆÚÜòÎìóØöćĀØÉäõÈÃîÈßøĈÚØöć
ĀæñÂČóìÚÕĀÝÚÂóäÕČóÿÚõÚÂóäØöćëîÕÅæîÈÂòÛëáóßßøĈÚØöćÉäõÈăÕîã¬óÈÿìâóñëâ Â¬îÚÂóäßòÓÚóĀìæ¬ÈØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°
Ö¬óÈą ÿßøćîë¬ÈÿëäõâĂìÿÂõÕÂóäØ¬îÈÿØöćãèîã¬óÈãòćÈãøÚØöćëóâóä×ëäóÈäóãăÕÅèÛÅú¬ÂòÛÂóääòÂêóëõćÈĀèÕæîâÃîÈßøĈÚØöćÚòĈÚą  
 
 Ƙ.ƙ ÿÚøĈîìó/îÈÅ°ÅèóâäúØöćăÕÉóÂÂäÔöé÷ÂêóÃîÈÜäñÿØéëâóËõÂ (Country Paper) (×óâö) ßäîâĀëÕÈÅèóâ
ÅõÕÿìĆÚìäøîãÂÖòèîã¬óÈÜäñÿÕĆÚÿËõÈÿÜäöãÛÿØöãÛÂòÛÛäõÛØÜäñÿØéăØã Āæñ/ìäøîÜäñÿÕĆÚØöćëóâóä×ÚČóâóÜäòÛĂËĂÚ
îÈÅ°ÂäìäøîÜäñÿØéăØã (ÉČóĀÚÂÖóâäóãËøćîÜäñÿØé)  
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       ĂÚÂóäÿÃóä¬èâëòââÚóÅäòĈÈÚöĈ âöÂóäÚČóÿëÚîÂäÔöé÷ÂêóÃîÈÜäñÿØéëâóËõÂ (Country Paper) ØòĈÈìâÕ 3 ÜäñÿØé 
ăÕĀÂ¬ îõìä¬óÚ îõÚÿÕöã ĀæñéäöæòÈÂó ëäùÜÜäñÿÕĆÚÂóäÚČóÿëÚîÃîÈĀÖ¬æñÜäñÿØéăÕ ÕòÈÚöĈ 
       Ƙ.ƙ.Ɨ Ecotourism in Iran, Opportunities and Threats and Valuable Experiences āÕã Mr. Maziar 
Niazmand ÝúĀØÚÉóÂÜäñÿØéîõìä¬óÚ  
    îõìä¬óÚ×øîÿÜĆÚìÚ÷ćÈĂÚìóÜäñÿØéîòÚÕòÛÖÚÃîÈāæÂØöćâöéòÂãáóßÕóÚĀìæ¬ÈØ¬îÈÿØöćãèĀæñÂóäØ¬îÈÿØöćãèÿËõÈ
îÚùäòÂê° ÿÚøćîÈÉóÂĂÚßøĈÚØöćÜäñÿØéäóè Ɨ,Ɯƚƞ,ƗƟƖ ÖóäóÈÂõāæÿâÖäÚòĈÚ âöÅèóâìæóÂìæóãØóÈËöèáóßÃîÈäñÛÛÚõÿèéĀæñ
áúâõîóÂóéîã¬óÈâóÂ âöØòĈÈËóãÞòćÈØñÿæ ìâú¬ÿÂóñ ØñÿæØäóã Ü¬óëÚ ×ČĈó ðæð âößòÚÙù°ßøËÂè¬ó ƞ,ƘƖƖ ëóãßòÚÙù° Ì÷ćÈÿØöãÛÿØ¬óĂÂæÿÅöãÈ
ÉČóÚèÚëóãßòÚÙù°ßøËØòĈÈìâÕĂÚØèöÜãùāäÜ äèâ×÷ÈâöÅèóâāÕÕÿÕ¬ÚÃîÈèòÓÚÙääâÃîÈËóèîõìä¬óÚØöćÿÜĆÚÿîÂæòÂêÔ° âöäóãÈóÚè¬ó 
ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°×øîÿÜĆÚÖæóÕØöćÿÖõÛāÖîã¬óÈäèÕÿäĆèØöćëùÕĂÚîùÖëóìÂääâÂóäØ¬îÈÿØöćãèÃîÈÜäñÿØéîõìä¬óÚ  
    ëČóìäòÛĀìæ¬ÈØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÃîÈÜäñÿØéîõìä¬óÚ ÜäñÂîÛÕèã  
    Ɨ) ßøĈÚØöćÅùâÅäîÈ ÅõÕÿÜĆÚßøĈÚØöćäîãæñ ƗƖ.ƚ ÃîÈÜäñÿØé ăÕĀÂ¬ îùØãóÚĀì¬ÈËóÖõ Ƙƞ Āì¬È ßøĈÚØöćÅùâÅäîÈ ƗƜƜ 
Āì¬È ë×óÚØöćØóÈÙääâËóÖõ (National Natural Monuments) ƙƛ Āì¬È ĀæñÿÃÖëòÖè°Ü¬óîßãß (Wildlife Refugees) 43 Āì¬È äèâ
ØòĈÈëõĈÚ ƘƝƘ ßøĈÚØöć 
    Ƙ) ßøĈÚØöćÜ¬ó Ɨƙƞ,ƜƖƖ æóÚÖóäóÈÿâÖä 
                      ƙ) Āìæ¬ÈØ¬îÈÿØöćãèÙääâËóÖõĀæñèòÓÚÙääâ ÿË¬Ú ìâú¬ÛóÚØ¬îÈÿØöćãè Āìæ¬ÈÜäñèòÖõéóëÖä°ĀæñāÛäóÔë×óÚØöć
îãú¬ĂÚßøĈÚØöćÙääâËóÖõ äèâ×÷ÈßøĈÚØöćëòÖè°îßãß  
    ÂóäØ¬îÈÿØöćãèÿËõÈÚõÿèéÿäõćâÿÜĆÚØöćÚõãâĂÚîõìä¬óÚÜäñâóÔ ƘƖ ÜöØöćÝ¬óÚâó ÿâøćîÿÕøîÚÂäÂÏóÅâ ß.é. Ƙƛƚƞ âö
ÂóäÉòÕÖòĈÈÅÔñÂääâÂóäÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°Āì¬ÈËóÖõ (Ecotourism National Committee) ÿßøćîÿÜĆÚìÚ¬èãÈóÚäòÛÝõÕËîÛ
āÕãÖäÈĂÚÂóäßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÃîÈÜäñÿØé ÜòÉÉùÛòÚâöÂæù¬âÝúÜäñÂîÛÂóäØ¬îÈÿØöćãèØöćÉòÕÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°
ÉČóÚèÚăâ¬âóÂÚòÂ îóÉÂæ¬óèăÕè¬ó Ýúâöë¬èÚăÕë¬èÚÿëöãĂÚîùÖëóìÂääâÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ÜäñÂîÛÕèã 
    Ɨ) ÅÔñÂääâÂóäÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°Āì¬ÈËóÖõ  äòÛÝõÕËîÛĂÚÂóäîîÂÚāãÛóã ÂČóìÚÕØõéØóÈ 
ÖäèÉëîÛÂóäÕČóÿÚõÚÂóä ĀæñëÚòÛëÚùÚÂóäßòÓÚóÂóäÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÃîÈÜäñÿØé 
   Ƙ) áóÅäòÑ ăÕĀÂ¬ ICHTO, DOE, FRLO ĀæñìÚ¬èãÈóÚØöćÿÂöćãèÃîÈÌ÷ćÈÿÜĆÚëâóËõÂÃîÈÅÔñÂääâÂóä        
ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°Āì¬ÈËóÖõ   

              ƙ) áóÅÿîÂËÚ ăÕĀÂ¬ ÝúÜäñÂîÛÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ÿÉóÃîÈë×óÚÜäñÂîÛÂóäØöćßòÂ ÚòÂæÈØùÚĀæñ
âòÅÅùÿØéÂ°ÚČóÿØöćãèÿËõÈîÚùäòÂê°  
   ƚ) îÈÅ°Âäăâ¬ĀëèÈÂČóăä (NGO³s) ë¬èÚĂìÎ¬ăâ¬ăÕÕČóÿÚõÚÂóäÿÂöćãèÃîÈÂòÛÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°āÕãÖäÈ 
ĀÖ¬âòÂÉñÿÂöćãèÃîÈÂòÛÂóäÕČóÿÚõÚÂóäĂÚÜäñÿÕĆÚÕóÚëõćÈĀèÕæîâ ÂóäßòÓÚóÂóäØ¬îÈÿØöćãèāÕãËùâËÚ ĀæñÂóäâöë¬èÚä¬èâÃîÈ
ËùâËÚØîÈ×õćÚ ĀëÕÈĂìÿìĆÚè¬ó ÿãóèËÚĂìÅèóâëÚĂÉÿäøćîÈÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ĀæñÜäñÿÕĆÚØöćÿÂöćãèÃîÈâóÂÃ÷ĈÚ   
        ƛ) ë×óÛòÚÂóäé÷Âêó  âöë×óÛòÚÂóäé÷ÂêóÉČóÚèÚìÚ÷ćÈØöćÉòÕĂìâöÂóäîÛäâìæòÂëúÖääñãñëòĈÚÿÂöćãèÂòÛ        
ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° 
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   ÿâøćîßõÉóäÔóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÃîÈîõìä¬óÚ ÖóâìæòÂ SWOT Analysis ßÛè¬ó âöÜäñÿÕĆÚÖ¬îăÜÚöĈ 
   Ɨ) ÉùÕĀÃĆÈ (Strengths)  
       - ÂóäâößøĈÚØöćØöćăÕäòÛÂóäÅùâÅäîÈ 
       - ÅèóâìæóÂìæóãÃîÈĀìæ¬ÈØ¬îÈÿØöćãèØóÈÙääâËóÖõ 
       - ÖæóÕÂČóæòÈÿÖõÛāÖ 
       - âö NGO ÛóÈÂæù¬âØöćØČóÈóÚÕóÚëõćÈĀèÕæîâĀæñÂóäØ¬îÈÿØöćãè  
   Ƙ) ÉùÕî¬îÚ (Weaknesses) 
       - ÜäñËóËÚÛóÈë¬èÚÃóÕëČóÚ÷ÂëóÙóäÔñØöćÿìâóñëâ  
       - ÂóäÉòÕÂóäØäòßãóÂäÙääâËóÖõãòÈăâ¬ÕöÿØ¬óØöćÅèä 
       - ËùâËÚØîÈ×õćÚãòÈâöë¬èÚä¬èâăâ¬âóÂÚòÂĂÚÂóäÉòÕÂóäÂóäØ¬îÈÿØöćãè 
       - ËùâËÚØîÈ×õćÚăÕäòÛÝæÜäñāãËÚ°ØóÈÙùäÂõÉØ¬îÈÿØöćãèîã¬óÈÉČóÂòÕ 
    ƙ) āîÂóë (Opportunities) 
       - âöãùØÙéóëÖä°ÕóÚÂóäßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°Øöćÿìâóñëâ āÕãÿÊßóñëČóìäòÛßøĈÚØöćØîÈ×õćÚ  
       - âöÂóäßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ĂÚßøĈÚØöćÅùâÅäîÈĀæñîùØãóÚÙääâËóÖõ 
       - Âóäë¬ÈÿëäõâĂìËùâËÚØîÈ×õćÚâöë¬èÚä¬èâĂÚÂóäèóÈĀÝÚ ĀæñÉòÕÂóäÂóäØ¬îÈÿØöćãèĂÚßøĈÚØöćÙääâËóÖõ 
       - ÂóäĂì NGO ĀæñËùâËÚØîÈ×õćÚØöćâöéòÂãáóß âöÛØÛóØĂÚÂóäßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° 
   ƚ) îùÜëääÅ (Threats) 
       - Âóäăâ¬ÿæĆÈÿìĆÚ×÷ÈÉùÕî¬îÚØöćâöîãú¬ 
       - ÃóÕÂóäÉòÕÂóäØäòßãóÂäÙääâËóÖõîã¬óÈãòćÈãøÚ 
       - ăâ¬ĂËÜäñëÛÂóäÔ°ØöćÿÜĆÚÜäñāãËÚ°âóÿÜĆÚÛØÿäöãÚ 
       - ÃóÕÂóäëÚòÛëÚùÚÝúâöë¬èÚăÕë¬èÚÿëöãØòĈÈìâÕ 
                                 - ÃóÕÂóäëÚòÛëÚùÚÕóÚÈÛÜäñâóÔĂÚÂóäÉòÕÂõÉÂääâÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° 
       - ÅèóâÿÃóĂÉÝõÕè¬ó ÂóäØ¬îÈÿØöćãèÛóÈËÚõÕ ÿË¬Ú Âóäæ¬óëòÖè° ÿÜĆÚÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° Ì÷ćÈîòÚØöćÉäõÈ 
                                   ÿÜĆÚÂóäëäóÈÝæÂäñØÛÿËõÈæÛÖ¬îÙääâËóÖõ  

Öòèîã¬óÈÂóäÕČóÿÚõÚÂóäØöćÜäñëÛÅèóâëČóÿäĆÉÃîÈÜäñÿØéîõìä¬óÚ 
  United Nations Development Programme (UNDP ìäøî āÅäÈÂóäßòÓÚóĀì¬ÈëìÜäñËóËóÖõ) ăÕÕČóÿÚõÚ

āÅäÈÂóä Small Grants program (SGP) Ì÷ćÈÿÜĆÚë¬èÚìÚ÷ćÈÃîÈāÅäÈÂóä Global Environment Facility (GEF) 
ÚòÛÖòĈÈĀÖ¬ Å.é. ƘƖƖƖ (ß.é. Ƙƛƚƙ) ÿßøćîÖîÛëÚîÈÿÜóìâóãĂÚÂóäßòÓÚóÃîÈ UN ĀæñāÅäÈÂóä SGP ÚöĈ ăÕÕČóÿÚõÚ
ÂõÉÂääâÖ¬óÈą ÿßøćîßòÓÚóÂóäØî¬ÈÿØöćãèāÕãËùâËÚĂÚîõìä¬óÚ ÿË¬Ú  

  - ĂÚÜö Å.é. ƘƖƖƘ (ß.é. Ƙƛƛƛ) âöÂóäßòÓÚóÂóäØ¬îÈÿØöćãèāÕãËùâËÚĂÚ ƗƜ ìâú¬ÛóÚÌ÷ćÈÖòĈÈîãú¬ÛäõÿèÔ
ÿØøîÂÿÃó Dena āÕãÂóäîÛäâĂìÅèóâäú ÂóäÉòÕëòââÚóÿËõÈÜÐõÛòÖõÂóäĀÛÛâöë¬èÚä¬èâ ÂóäÿÖäöãâĀÝÚØöćÿëÚØóÈ
Ø¬îÈÿØöćãèÿËõÈîÚùäòÂê°  îÛäââòÅÅùÿØéÂ°ØîÈ×õćÚ  ÉòÕØöćßòÂĀÛÛāïâëÿÖã° äèâ×÷ÈâöÂóäÉòÕÂóäëõÚÅóîîĀÂÚõÂ ÿË¬Ú ĀîÜ
ÿÜõĈæ ÿßøćîÃóãĀÂ¬ÚòÂØ¬îÈÿØöćãè āÅäÈÂóäÕòÈÂæ¬óè×øîÿÜĆÚë¬èÚëČóÅòÎĂÚÂóäëäóÈÅèóâÿÃâĀÃĆÈĂìËùâËÚÖ¬óÈą Āæñ
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ë¬ÈÿëäõâÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ĂÚÛäõÿèÔÿØøîÂÿÃó Dena ăÕÿÜĆÚîã¬óÈÕö ÜòÉÉùÛòÚ ËóèËùâËÚĂÚßøĈÚØöćëóâóä×
îîÂĀÛÛĀæñßòÓÚóÿëÚØóÈØ¬îÈÿØöćãèÜöÚÿÃóĀæñÿÕõÚÜ¬óăÕÿîÈ āÕãÿÜĆÚÿëÚØóÈØöćÜæîÕáòãßäîâÂòÛâöÂóäëøćî
ÅèóâìâóãăÕÿÜĆÚîã¬óÈÕö ÚòÂØ¬îÈÿØöćãèëóâóä×ÿßæõÕÿßæõÚÂòÛÙääâËóÖõØöćëèãÈóâĀæñăÕäòÛÅèóâäú ÖæîÕÉÚ
Â¬îĂìÿÂõÕÅèóâÖäñìÚòÂĂÚÅèóâëČóÅòÎÃîÈÂóäîÚùäòÂê°ëòÖè°Ü¬óĀæñëõćÈĀèÕæîâĂÚèÈÂèóÈÕèã   

  - āÅäÈÂóäîÚùäòÂê°ÿÂóñ Hengam āÕãÉòÕÂóäØ¬îÈÿØöćãèËâÜæóāæâóĀæñÿÖ¬óØñÿæ ÿÜĆÚāÅäÈÂóäØöć
ÕČóÿÚõÚÂóäāÕãËùâËÚÛäõÿèÔî¬óèÿÜîä°ÿÌöã (Persian Gulf)  

  - āÅäÈÂóäîÚùäòÂê°ßøĈÚØöćËù¬âÚČĈó Kanibrazan āÕãëäóÈÂóäâöë¬èÚä¬èâÃîÈËùâËÚ Ghareh Dagh Āæñ  
Khor Khoreh āÅäÈÂóäÚöĈ Ë¬èãÅèÛÅùâÂóäæ¬óÚÂ ĀæñÜòÉÉùÛòÚÂæóãÿÜĆÚßøĈÚØöćßõÿéêëČóìäòÛÂóäÕúÚÂĀæè 
    - âöÂóäĂìÈÛÜäñâóÔĂÚÂóäÕČóÿÚõÚāÅäÈÂóäîÚùäòÂê°ÿÖ¬óØñÿæßøĈÚÛóÚĂÚ Qeshm ÿßøćîĂìâöÂóäÉòÕÂóä
îÚùäòÂê°îã¬óÈÖ¬îÿÚøćîÈ āÕãÂ¬îÚØöćÉñâöāÅäÈÂóä ËóèËùâËÚâòÂÿÂĆÛăÃ¬ÿÖ¬óâóØČóîóìóäĀæñëòÖè°ÛóÈËÚõÕÂĆÂõÚăÃ¬ÿÖ¬óăÜ
ÉČóÚèÚâóÂ áóãĂÖāÅäÈÂóä ËóèËùâËÚăÕäòÛÂóäîÛäâĂìÅèóâäúÉÚÿÂõÕÅèóâÖäñìÚòÂĂÚÂóäîÚùäòÂê°ßòÚÙù°ÿÖ¬ó 
ÜòÉÉùÛòÚËùâËÚÿÜĆÚÝúÕúĀæäòÂêóßøĈÚØöćÕòÈÂæ¬óèÿîÈ ĀæñÿÜõÕĂìÚòÂØ¬îÈÿØöćãèëóâóä×âóËâÂóäëøÛßòÚÙ°ÃîÈÿÖ¬óăÕ 

 
  ÂóäÕČóÿÚõÚÂóäÖ¬îÿÚøćîÈĂÚîÚóÅÖ 
  - ÂóäÚČóĀÝÚĀâ¬ÛØÂóäÉòÕÂóäĀæñßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°âóÜÐõÛòÖõÉäõÈ 
  - ÂóäßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°āÕãËùâËÚĂÚßøĈÚØöćÅùâÅäîÈĀæñĀìæ¬ÈØ¬îÈÿØöćãèØóÈÙääâËóÖõØöćìóãóÂ 
  - ÂóäëÚòÛëÚùÚÂóäÕČóÿÚõÚÂóäÃîÈáóÅÿîÂËÚĀæñ NGO³s 
  - Âóäâöë¬èÚä¬èâÂòÛËùâËÚØîÈ×õćÚĂÚāÅäÈÂóäßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°Ö¬óÈą  
  - Âóäë¬ÈÿëäõâĂìÿÂõÕÂóäßòÓÚóÂõÉÂääâØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ØöćÖîÛäòÛÂäñĀëÂóäØ¬îÈÿØöćãè ÿË¬Ú ÂóäÕúÕóè  
    ÂóäÕúÚÂ 
  - ÂóäÕČóÿÚõÚāÅäÈÂóäëäóÈÅèóâÖäñìÚòÂĀÂ¬ÜäñËóËÚĂÚÂóäîÚùäòÂê°ëõćÈĀèÕæîâ  
  - ÂóäèóÈĀÝÚāÅäÈÂóäîÛäâÿÊßóñØóÈ 
  - ÂóäÉòÕÂóäëòââÚóĀæñÜäñËùâ 
  - ÂóäÝæõÖÿÅäøćîÈâøî/ëøćîë¬ÈÿëäõâÂóäØ¬îÈÿØöćãèØöćÿìâóñëâ ÿßøćîëäóÈéòÂãáóßÕóÚÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° 
    ÃîÈÜäñÿØé 

 
                   Ƙ.ƙ.Ƙ Ecotourism Promotion: The Uttarakhand Experience āÕã Mr. Rajiv Bhartari ÝúĀØÚÉóÂ
ÜäñÿØéîõÚÿÕöã  
      Mr. Rajiv ÚČóÿëÚîÿÂöćãèÂòÛÂóäë¬ÈÿëäõâÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ĂÚßøĈÚØöćÅùâÅäîÈĂÚäòÑ Uttarakhand  
āÕãÖòĈÈĀÖ¬Üö Å.é. ƘƖƖƙ-ƘƖƗƘ (ß.é. ƘƛƚƜ-Ƙƛƛƛ) âöÚòÂØ¬îÈÿØöćãèÚõãâÿÕõÚØóÈâóÿãøîÚë×óÚØöćÚöĈÿßõćâÃ÷ĈÚîã¬óÈÖ¬îÿÚøćîÈāÕãÿÊßóñ
ÚòÂØ¬îÈÿØöćãèËóèîõÚÿÕöã ×øîÿÜĆÚĀìæ¬ÈØ¬îÈÿØöćãèØöćâöéòÂãáóßëóâóä×ÿÜĆÚ International bird-watching hub (éúÚã°ÂæóÈÂóäÕú
ÚÂÚóÚóËóÖõ) ăÕ ÿÚøćîÈÉóÂĂÚÜäñÿØéîõÚÿÕöãâöÚÂîãú¬äóè Ɨ,ƙƖƖ ëóãßòÚÙù° ĀæñĂÚäòÑ Uttarakhand Āì¬ÈÿÕöãèâö×÷È ƜƙƖ ëóã
ßòÚÙù°ØöÿÕöãè  äòÑÕòÈÂæ¬óèâöÂóäÉòÕÂóäÖ¬óÈą ăÕĀÂ¬  
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     - ÉòÕîÛäâ Nature Interpretation Course ëČóìäòÛâòÅÅùÿØéÂ° 
   - ÉòÕØČóāÜäĀÂäâÿëÚØóÈÕúÚÂ (Uttarakhand Bird-watching Programme) āÕãâöèòÖ×ùÜäñëÈÅ°ÿßøćî

ëäóÈÅèóâÖäñìÚòÂĂÚÂóäîÚùäòÂê°ÚÂ ĀæñßòÓÚóØòÂêñÂóäÕúÚÂÃîÈÿÉóìÚóØöćØöćÿÂöćãèÃîÈĀæñâòÅÅùÿØéÂ°  
     - ÉòÕØČóÅú¬âøî Manual for Training Bird Guides in Rural Communities 
     - ÉòÕÅ¬óãÕúÚÂ (Bird-watching Camps) 
     - ÉòÕØČóĀÝÚØöćäúÜĀÛÛÖ¬óÈą ĂìâöÅèóâÚ¬óëÚĂÉ āÕãÿÜäöãÛÿØöãÛÂòÛ Google Maps Āæñ Google Earth   

                    Ƙ.ƙ.ƙ Ecotourism Tourism in Sri Lanka: Deniyaya āÕã Mr. Liyanaarachchi Mihira Udayanga ÝúĀØÚ
ÉóÂÜäñÿØééäöæòÈÂó  
        Mr. Mihira ÚČóÿëÚîÿÂöćãèÂòÛ Deniyaya  Āìæ¬ÈØ¬îÈÿØöćãèĀì¬ÈìÚ÷ćÈÃîÈéäöæòÈÂó ÖòĈÈîãú¬ĂÚÉòÈìèòÕØóÈÖîÚ
ĂÖÃîÈ Mathara District ăÕäòÛÂóäÃÚóÚÚóâîöÂËøćîìÚ÷ćÈè¬ó ´Small Nuwara Eliyaµ ÿÜĆÚĀìæ¬ÈØöćâöîóÂóéÛäõëùØÙõċÿãĆÚëÛóã 
ØõèØòéÚ°ÃîÈáúÿÃó ÚČĈóÖÂ ăä¬Ëó Ì÷ćÈâöÅèóâìæóÂìæóãØóÈËöèáóß  âöÚÂĀæñëòÖè°Ü¬óÚóÚóËÚõÕ ÉùÕÿÕ¬ÚÃîÈë×óÚØöćĀì¬ÈÚöĈîöÂ
ÜäñÂóäìÚ÷ćÈÅøî Sinharaja Rain Forest Ì÷ćÈăÕäòÛÂóäÜäñÂóéÉóÂ UNESCO ĂìÿÜĆÚâäÕÂāæÂÕèã 
                                 ĀÝÚßòÓÚóÃîÈ Deniyaya ÜäñÂîÛÕèã 
        Ɨ) ÂóäßòÓÚóëóÙóäÔúÜāáÅÃòĈÚßøĈÚÑóÚëČóìäòÛßøĈÚØöćØ¬îÈÿØöćãè ăÕĀÂ¬ Morning site roads (ÿëÚØóÈëú¬ 
Morning Site) ĀæñØóÈÿÃó Sinharaja Forest 
       Ƙ) ÂóäßòÓÚó Deniyaya ĂìÿÜĆÚÉùÕìâóãÜæóãØóÈÂóäØ¬îÈÿØöćãèÚîÂÿìÚøîÉóÂìóÕØäóãËóãØñÿæ 
       ƙ) ÂóäßòÓÚóéúÚã°ÜäñëóÚÈóÚĂÚßøĈÚØöćÿßøćîîČóÚèãÅèóâëñÕèÂĂìÚòÂØ¬îÈÿØöćãè 
       ƚ) ÂóäßòÓÚóØöćßòÂØöćăÕâóÖäÑóÚĀæñÉòÕĂìâöëõćÈîČóÚèãÅèóâëñÕèÂÖ¬óÈą  
       ƛ) ÂóäëäóÈÅèóâÖîÈÂóäÝæõÖáòÔÒ°Ëó 

     Ɯ) ÂóäëäóÈÅèóâÖîÈÂóäëõÚÅóÿÂêÖäĀæñëâùÚăßäÃîÈØîÈ×õćÚ 
     Ɲ) ÂóäëäóÈÂóääòÛäúĀÂ¬Ýúâöë¬èÚăÕë¬èÚÿëöãĂÚáóÅÂóäØ¬îÈÿØöćãè 

       ĂÚë¬èÚÝæÜäñāãËÚ°ØöćÉñăÕäòÛ ăÕĀÂ¬  
     Ɨ) ÂóäëäóÈäóãăÕØóÈÿéäêÑÂõÉĂìÜäñÿØé 
     Ƙ) ÂóäÂäñÖùÚĂìÿÂõÕÿÅäøîÃ¬óãäñìè¬óÈáóÅäòÑĀæñÿîÂËÚØöćÿÂöćãèÃîÈÿßøćîÚČóăÜëú¬ÅèóâëČóÿäĆÉĂÚÂóä

ßòÓÚóĀìæ¬ÈØ¬îÈÿØöćãè 
     ƙ) ÂóäßòÓÚó Tea Cultural Area (ßøĈÚØöćăä¬ËóØöćâöèõ×öèòÓÚÙääâ) ĂÚ Deniyaya ÿßøćîÿßõćâÉČóÚèÚ

ÚòÂØ¬îÈÿØöćãèĀæñÂ¬îĂìÿÂõÕäóãăÕÉóÂÂóäÃóãÝæõÖáòÔÒ°ÿÂöćãèÂòÛËó 
     ƚ) ÂóäßòÓÚóĀßĆÅÿÂÉØ¬îÈÿØöćãèāÕãÿËøćîâāãÈÂòÛÝúÜäñÂîÛÂóäÙùäÂõÉÚČóÿØöćãè    

  
Ƙ.ƚ ÿÚøĈîìó/îÈÅ°ÅèóâäúØöćăÕÉóÂÂóäé÷ÂêóÕúÈóÚĀÖ¬æñĀì¬È (×óâö) ßäîâĀÚÛáóßÜäñÂîÛ 

 ĂÚÂóäîÛäâÅäòĈÈÚöĈ âöÂóäÉòÕĂìÿÃóä¬èâîÛäâăÜé÷ÂêóÕúÈóÚĂÚĀìæ¬ÈØ¬îÈÿØöćãèÃîÈÜäñÿØéàõÉõ Ƙ Āì¬È ăÕĀÂ¬ 
Sigatoka Sand Dunes Āæñ Biausevu Waterfall āÕãĀìæ¬ÈØ¬îÈÿØöćãèØòĈÈëîÈĀì¬ÈĂìÜäñëÛÂóäÔ°ĀÂ¬ÝúâóÿãøîÚ (Tourist 
experience and interpretation) ØöćĀÖÂÖ¬óÈÂòÚ ÕòÈÚöĈ   
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      Ƙ.ƚ.Ɨ Sigatoka Sand Dunes National Park ÿÜĆÚîùØãóÚĀì¬ÈËóÖõĀì¬ÈĀäÂÃîÈàõÉõ îãú¬ĂÚÅèóâÕúĀæÃîÈäòÑÛóæ
àõÉõ Â¬îÖòĈÈÿâøćî Å.é. ƗƟƞƝ ÖòĈÈîãú¬ÛÚ Queen³s Highway ĂÂæ Coral Coast ì¬óÈÉóÂÖòèÿâøîÈ Sigatoka ƗƖ ÚóØö ăÜØóÈÿâøîÈ   
ÚóÕö æòÂêÔñÿÜĆÚÿÚõÚØäóãÃÚóÕĂìÎ¬ØöćëùÕĂÚàõÉõ ÿÂõÕÃ÷ĈÚāÕãÂóäÂäñØČóØóÈÙääâËóÖõ âöÿëÚØóÈÿÕõÚé÷ÂêóÙääâËóÖõëîÈÿëÚ 
ĂËäñãñÿèæó Ɨ ËòćèāâÈĀæñ Ƙ ËòćèāâÈÖóâæČóÕòÛ āÕãÉñâöâòÅÅùÿØéÂ°ÚČóËâ ÂõÉÂääâØöćÚ¬óëÚĂÉ ăÕĀÂ¬ ÂóäăÜËâĀìæ¬ÈāÛäóÔÅÕö 
ÂóäÕúÚÂÖóâÙääâËóÖõ îùØãóÚĀì¬ÈËóÖõÚöĈÿÜõÕĂìËâØùÂèòÚ ÿèæó ƞ.ƖƖ - ƗƜ.ƖƖ Ú. 

              ÂóäâóÿãøîÚ Sigatoka Sand Dunes National Park ØČóĂìăÕÿäöãÚäúÉòÂäñÛÛÚõÿèéÖóâÙääâËóÖõÌ÷ćÈÿÜĆÚ
ÿîÂæòÂêÔ°ÿÊßóñ×õćÚ ăÕĀÂ¬ ëòÚØäóãÃÚóÕĂìÎ¬ØöćëèãÈóâ ßøËßòÚÙù°ăâËÚõÕÖ¬óÈą äèâ×÷ÈÅèóâÿËøćîÃîÈËóèàõÉõÿÂöćãèÂòÛÂóäÚČó     
ÂõćÈăââóëäóÈ Tree Hugger ÝúÂăèÂòÛÖÚăâÿëâøîÚÿÜĆÚÝúÜÂÜîÈÜ¬ó Ì÷ćÈÅèóâÿËøćîÚöĈÅæóãÂòÛÜäñÿØéØóÈÿîÿËöãÛóÈÜäñÿØé ÿË¬Ú 
îõÚÿÕöã Ì÷ćÈÿäöãÂËøćîÖ¬óÈÂòÚăÜ  
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