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 Ɨ.ƛ ÉČóÚèÚĀæñäóãËøćîèõØãóÂäÛääãóã  4 Ø¬óÚ ăÕ­ĀÂ¬  
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ë¬èÚØöć Ƙ ÿÚøĈîìó/îÈÅ°Åèóâäú­ÉóÂÂóäÿÃ­óä¬èâāÅäÈÂóä 
 Ƙ.Ɨ ØöćâóìäøîèòÖ×ùÜäñëÈÅ°ÃîÈāÅäÈÂóäāÕãã¬î 
       āÅäÈÂóäîÛäâÅäòĈÈÚöĈ âù¬ÈßòÓÚóÃöÕÅèóâëóâóä×ÃîÈÝú­ÿÃ­óä¬èâāÅäÈÂóä Ăì­âöÅèóâßä­îâĂÚÂóäÜÐõÛòÖõÈóÚØöć
ÿÂöćãèÃ­îÈÂòÛÂóäèóÈĀÝÚßòÓÚóĀæñÂóäÉòÕÂóäÂóäØ¬îÈÿØöćãèÿËõÈÚõÿèé ÿÚøćîÈÉóÂÜòÉÉùÛòÚ äòÑÛóæÃîÈìæóãÜäñÿØéĂì­
ÅèóâëČóÅòÎÂòÛÂóäĂË­ÂóäØ¬îÈÿØöćãèÿËõÈÚõÿèéÿÜĆÚÿÅäøćîÈâøîĂÚÂóäëä­óÈäóãăÕ­Ăì­ÜäñÿØéÃîÈÖÚ ĀæñìóÂăâ¬âöÂóäèóÈĀÝÚĀæñ
ÉòÕÂóäÂóäØ¬îÈÿØöćãèîã¬óÈäîÛÅîÛäñâòÕäñèòÈ ÂóäØ¬îÈÿØöćãèîóÉÂæóãÿÜĆÚëóÿìÖùÃîÈÂóäØČóæóãëõćÈĀèÕæ­îâÃîÈĀìæ¬È
Ø¬îÈÿØöćãèĀæñèõ×öÕòĈÈÿÕõâÃîÈØ­îÈ×õćÚÚòĈÚą ăÕ­    

      āÅäÈÂóäâöèòÖ×ùÜäñëÈÅ° ÕòÈÚöĈ  
                    Ɨ) ÿßøćîëä­óÈÅèóâäú­ÅèóâÿÃ­óĂÉĀÂ¬Ýú­ÿÃ­óä¬èâāÅäÈÂóäÿÂöćãèÂòÛĀÚèÅõÕ ØåêÏö ĀæñÅèóâëČóÅòÎÃîÈÂóäØ¬îÈÿØöćãè
ÿËõÈÚõÿèé (Ecotourism)  
       Ƙ) ÿßøćîÞ÷ÂîÛäâÝú­ÿÃ­óä¬èâāÅäÈÂóäĂÚÂóäĂË­ÿÅäøćîÈâøîĀæñÿØÅÚõÅèõÙöØöćÿÂöćãèÃ­îÈëČóìäòÛÂóäèóÈĀÝÚĀæñÉòÕÂóä
āÅäÈÂóäÕ­óÚÂóäØ¬îÈÿØöćãèÿËõÈÚõÿèé  
    
 Ƙ.Ƙ ÿÚøĈîìó/îÈÅ°Åèóâäú­ØöćăÕ­ÉóÂÂóäàòÈÛääãóã ßä­îâĀëÕÈÅèóâÅõÕÿìĆÚìäøîãÂÖòèîã¬óÈÜäñÿÕĆÚØöćëóâóä×
ÚČóâóÜäòÛĂË­ĂÚîÈÅ°ÂäìäøîÜäñÿØéăØã 
      ëäùÜÜäñÿÕĆÚÉóÂÂóäàòÈÛääãóãĂÚĀÖ¬æñìòèÃ­îìæòÂăÕ­ ÕòÈÚöĈ  

     Ƙ.Ƙ.Ɨ ìòèÃ­î : ĀÚèÅõÕ ìæòÂÂóäĀæñÂäñĀëÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° (Concepts, Principles, and Trends on 
Ecotourism) ÛääãóãāÕã  Dr. Alexandra Coghlan Āæñ Mr. David Preece  

      ÜòÉÉùÛòÚ îùÖëóìÂääâØ¬îÈÿØöćãè×øîÿÜĆÚîùÖëóìÂääâØöćâöÃÚóÕĂìÎ¬ëùÕĂÚāæÂ ĀæñâöÂóäÿÖõÛāÖîã¬óÈäèÕÿäĆè ÉóÂ
ë×õÖõßÛè¬ó ĂÚÜö Å.é. 2012 âöÚòÂØ¬îÈÿØöćãèØòćèāæÂÂè¬óìÚ÷ćÈßòÚæ­óÚÅÚ ĀæñÅóÕè¬óáóãĂÚÜö Å.é. 2030 Ú¬óÉñâöÚòÂØ¬îÈÿØöćãè×÷È 
1.8 ßòÚæ­óÚÅÚ ÂóäØ¬îÈÿØöćãèÉ÷È×øîÿÜĆÚÿëóìæòÂØóÈÿéäêÑÂõÉ (key economic pillar) ĂÚÜäñÿØéÂČóæòÈßòÓÚóìæóãÜäñÿØé 
äèâØòĈÈĂÚÛóÈÜäñÿØé ÂóäØ¬îÈÿØöćãè×øîÿÜĆÚ growth engine ìäøîÖòèÃòÛÿÅæøćîÚÅèóâÿÖõÛāÖØóÈÿéäêÑÂõÉîöÂÕ­èã  

 ÚîÂÉóÂÚöĈ ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° (Ecotourism) ÿäõćâîãú¬ĂÚÂäñĀëÅèóâëÚĂÉÃîÈÚòÂØ¬îÈÿØöćãèØòćèāæÂâóÂÃ÷ĈÚ 
ë¬èÚìÚ÷ćÈâóÉóÂÂóäØöćâöäóãÈóÚ×÷ÈÂóäÿÜæöćãÚĀÜæÈëáóßîóÂóéîã¬óÈÖ¬îÿÚøćîÈ ÖòĈÈĀÖ¬ Å.é. ƗƟƚƟ-ƘƖƖƜ äèâØòĈÈâöÃ­îÿëÚîĂì­
ÕČóÿÚõÚÂóäÖ¬óÈą āÕãÚČóĀÚèÅõÕÅèóâãòćÈãøÚ (Sustainability) Āæñ Corporate Social Responsibility (CSR) âóÜÐõÛòÖõÉäõÈâóÂ
Ã÷ĈÚ ĀæñâöÂóäÉòÕØČóâóÖäÑóÚÕ­óÚëõćÈĀèÕæ­îâÖ¬óÈą ÿßõćâÃ÷ĈÚÕ­èã  

 The International Ecotourism Society (TIES) ÜäñÿâõÚè¬óÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°Ú¬óÉñâöëòÕë¬èÚÜäñâóÔ 
ä­îãæñ 25 ÃîÈÂóäØ¬îÈÿØöćãèØòĈÈìâÕĂÚāæÂ ×øîăÕ­è¬óâöÅèóâÿÖõÛāÖîã¬óÈäèÕÿäĆè ÿìĆÚăÕ­è¬ó ĂÚÃÔñØöćÚòÂØ¬îÈÿØöćãèÿÃ­ó×÷È
ÜäñëÛÂóäÔ°ĀæñÂóäÝÉÎáòãĂÚßøĈÚØöćÙääâËóÖõâóÂÃ÷ĈÚ ÂĆÂ¬îĂì­ÿÂõÕÅèóâÂòÈèæè¬ó îóÉÿÂõÕÝæÂäñØÛÖ¬îëõćÈĀèÕæ­îâ èòÓÚÙääâ
ĀæñëòÈÅâĂÚßøĈÚØöćÚòĈÚą Õ­èã ëõćÈëČóÅòÎÅøîÂóäìóÅèóâëâÕùæäñìè¬óÈÜòÉÉòãÖ¬óÈą Ã­óÈÖ­Ú Ì÷ćÈã¬îâĀÖÂÖ¬óÈÂòÚăÜĂÚĀÖ¬æñßøĈÚØöć  

 The International Ecotourism Society (TIES) ăÕ­Ăì­ÅČóÚõãóâè¬ó Ecotourism (ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°) è¬ó 
ÿÜĆÚÂóäÿÕõÚØóÈØöćâöÅèóâäòÛÝõÕËîÛăÜãòÈßøĈÚØöćÙääâËóÖõØöćâöÂóäîÚùäòÂê°ëõćÈĀèÕæ­îâßä­îâØòĈÈãÂäñÕòÛÅèóâÿÜĆÚîãú¬ÃîÈÅÚĂÚ
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Ø­îÈ×õćÚ ("Responsible travel to natural areas that conserves the environment and improves the well-being of local 
people" (1990))  

 ÅČóè¬ó ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° (Ecotourism) âöÅČóØöćÿÂöćãèÃ­îÈĀæñĂÂæ­ÿÅöãÈÂòÚìæóãÅČó ÿË¬Ú nature-based 
tourism, adventure tourism (ÂóäØ¬îÈÿØöćãèÿËõÈÝÉÎáòã), sustainable tourism (ÂóäØ¬îÈÿØöćãèîã¬óÈãòćÈãøÚ), wildlife tourism 
(ÂóäØ¬îÈÿØöćãèËâëòÖè°Ü¬ó) ÚîÂÿìÚøîÉóÂÚöĈ ÛóÈÜäñÿØéãòÈ×øîè¬ó ÂóäØ¬îÈÿØöćãèæ¬óëòÖè° (hunting tourism) ÿßøćîæÕÜäñËóÂä  
ëòÖè°Øöćëä­óÈÅèóâÿÕøîÕä­îÚĂì­ĀÂ¬ßøĈÚØöćÚòĈÚ ÿÜĆÚÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÜäñÿáØìÚ÷ćÈÕ­èã  ĀÖ¬ãòÈÅÈÿÜĆÚÜäñÿÕĆÚ×Âÿ×öãÈè¬ó       
ÂóäØ¬îÈÿØöćãèæ¬óëòÖè°ÚòĈÚÿÜĆÚÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÉäõÈìäøî 

 ÂóäØöćÉñßõÉóäÔóè¬ó ÂóäØ¬îÈÿØöćãèÜäñÿáØÚòĈÚą ÿÜĆÚÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ìäøîăâ¬ îóÉßõÉóäÔóÉóÂ
îÈÅ°ÜäñÂîÛìæòÂ ƙ ÜäñÂóä ăÕ­ĀÂ¬ 

 Ɨ) Āìæ¬ÈØ¬îÈÿØöćãèØöćâöÙääâËóÖõÿÜĆÚîÈÅ°ÜäñÂîÛìæòÂ (Nature is main attraction.) 
 Ƙ) âöÂóäëøćîÅèóâìâóãÿÂöćãèÂòÛëõćÈĀèÕæ­îâ (Environmental interpretation.) 
 ƙ) ë¬ÈÝæÕ­óÚÛèÂÖ¬îëõćÈĀèÕæ­îâĀæñËùâËÚ (Positive outcomes for nature and locals.) 
 ÚîÂÉóÂÚöĈ ÿäóîóÉßÛëõćÈØöćÛ¬ÈÛîÂ×÷ÈÂóäÿÜĆÚĀìæ¬ÈØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° (Ecotourism cues) ăÕ­ÕòÈÖ¬îăÜÚöĈ  
 Ɨ)  ØöćßòÂ (Accommodation) ÿË¬Ú ÂóäîîÂĀÛÛØöćßòÂĂì­âöÝæÂäñØÛÖ¬îëõćÈĀèÕæ­îâÚ­îã ÂóäĂË­ĀëÈëè¬óÈÖóâ 
           ÙääâËóÖõ 
 Ƙ) ÂóäîÚùäòÂê°ßæòÈÈóÚ (Energy conservation) ăÕ­ĀÂ¬ ÂóäĂË­ÿØÅāÚāæãöÿßøćîæÕÂóäĂË­ßæòÈÈóÚ ÿË¬Ú Öú­ÿãĆÚ 
          ÜäñìãòÕßæòÈÈóÚ âöÂóäĂì­Åèóâäú­ßÚòÂÈóÚ ĀæñĂË­ÿÅäøćîÈâøîÉòÕÂóä ÿË¬Ú room-light master keys  
 ƙ) ÂóäîÚùäòÂê°ÚČĈó (Water conservation) ăÕ­ĀÂ¬ ÂóäĂË­ÞòÂÛòèÜäñìãòÕÚČĈó ÂóäĂì­Åèóâäú­ÿÂöćãèÂòÛÂóäĂË­ÚČĈóîã¬óÈäú­ 
          ÅùÔÅ¬ó 
 ƚ) ÂóäîÚùäòÂê°ØäòßãóÂä (Resource conservation) ÿË¬Ú ĂË­ÛääÉùáòÔÒ°îóìóäĀæñÿÅäøćîÈÕøćâØöćëóâóä×ÚČóâó 
           ĂË­ÌČĈóăÕ­ 
 ƛ) ÂóäæÕâæáóèñØóÈÚČĈó (Reduce water pollution) ÿË¬Ú  ÂóäÛČóÛòÕÚČĈóÿëöãØöćăÕ­âóÖäÑóÚ æÕÂóäĂË­ëóäÿÅâö 
           ÜäóÛéòÖäúßøË ĀæñĂË­ÝÈÌòÂàîÂìäøîëÛú¬Øöćã¬îãëæóãăÕ­ÖóâÙääâËóÖõ 
 Ɯ) ÂóäÉòÕÂóäì¬èÈāÌ¬îùÜØóÚ (Supply chain) ÿË¬Ú ÿæøîÂÂóäÃÚë¬ÈØöćëä­óÈÝæÂäñØÛÚ­îã  ÿæøîÂĂË­ÛäõÂóäÃîÈ 
          Ýú­ÜäñÂîÛÂóäØöćâöÂóäÉòÕÂóäØöćÕöĀæñË¬èãîÚùäòÂê°  æÕÃãñ ÿæøîÂØČóÂõÉÂääâØöćæÕÝæÂäñØÛ 
 Ɲ) ÂóäæÕÂäñØÛ (Minimising impacts) ×øîÿÜĆÚìòèĂÉëČóÅòÎÃîÈÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ÿäóÉČóÿÜĆÚÉñÖ­îÈ 
          ØČóÅèóâÿÃ­óĂÉ×÷ÈÂæăÂÝæÂäñØÛÖ¬óÈą ÚČóÿØÅāÚāæãöĀæñÿÅäøćîÈâøîÖ¬óÈą âóË¬èãæÕÝæÂäñØÛ Ì÷ćÈÿìæ¬óÚöĈÿÜĆÚ 
           ÖòèËöĈèòÕÜäñëõØÙõáóßăÕ­ÿÜĆÚîã¬óÈÕö 
 ëäùÜăÕ­è¬ó ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ØöćĀØ­ÉäõÈ ÉñÖ­îÈÅČóÚ÷È×÷ÈÂóäîÚùäòÂê° ìóăâ¬Āæ­è ÂĆÉñÿÜĆÚÿßöãÈÂõÉÂääâØóÈ

ÿéäêÑÂõÉîã¬óÈìÚ÷ćÈÿØ¬óÚòĈÚ āÕãÂóäÉòÕÂóäÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ÅèäÅČóÚ÷È×÷ÈëîÈÕ­óÚ ØòĈÈĂÚâùâÃîÈÝú­ÝæõÖìäøî
Ýú­ÜäñÂîÛÂóä (supply-side approach) Āæñ Ýú­ÛäõāáÅìäøîÚòÂØ¬îÈÿØöćãè (demand-side approach) ÿË¬Ú ÚòÂØ¬îÈÿØöćãèÅèä
ăÕ­äòÛÂóäĀÚñÚČóĀæñëä­óÈÅèóâÖäñìÚòÂ×÷ÈÂóäîÚùäòÂê°ëõćÈĀèÕæ­îââóÂÂè¬óÅèóâÖ­îÈÂóäëñÕèÂëÛóã ë¬èÚĂÚØóÈ
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Ýú­ÜäñÂîÛÂóäÙùäÂõÉØ¬îÈÿØöćãè ÂĆîóÉÞ÷ÂîÛäââòÅÅùÿØéÂ°Ăì­ëóâóä×ĀÚñÚČóÚòÂØ¬îÈÿØöćãèÿÂöćãèÂòÛÂóäÜÐõÛòÖõÖÚÿâøćîăÜÿãøîÚ    
Āìæ¬ÈØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ăÕ­îã¬óÈ×úÂÖ­îÈ 

 îã¬óÈăäÂĆÖóâ Ã­îÅèääñèòÈÜäñÂóäìÚ÷ćÈÅøî ÛóÈÅäòĈÈ  ´Ecotourismµ îóÉÂæóãÿÜĆÚ ´Egotourismµ ìäøî           
ÂóäØ¬îÈÿØöćãèĂÚäúÜĀÛÛØöćÚòÂØ¬îÈÿØöćãèÖ­îÈÂóäÉñÿÜĆÚë¬èÚìÚ÷ćÈÃîÈÙääâËóÖõ ÿË¬Ú wildlife tourism, adventure tourism, 
volunteer tourism Ì÷ćÈëõćÈÿìæ¬óÚöĈ ìóÂÃóÕÂóäÉòÕÂóäĀæñÕČóÿÚõÚÂóäāÕãăâ¬äñâòÕäñèòÈÂĆîóÉÉñë¬ÈÝæÂäñØÛÕ­óÚæÛÖ¬îËùâËÚ
âóÂÂè¬óÕ­óÚÛèÂăÕ­   

 Ƙ.Ƙ.Ƙ ìòèÃ­î : ÂóäèóÈĀÝÚĀæñÂóäÉòÕÂóäëõÚÅ­óĀæñĀìæ¬ÈØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° (Planning and Management 
of Ecotourism Products and Sites) ÛääãóãāÕã Mr.Joselito Bernardo Āæñ Mr. Rajendra Narsingh Suwal 

 ÂóäÕČóÿÚõÚÂóäĂÕą ÉČóÿÜĆÚÖ­îÈâöÂóäèóÈĀÝÚ  ÿßäóñÂóäèóÈĀÝÚØöćÕöÉñË¬èãÜäñìãòÕÿèæóĀæñØäòßãóÂä 
ìæöÂÿæöćãÈÅèóâÿÃ­óĂÉÝõÕĀæñÂóäØČóÈóÚÌČĈóÌ­îÚ ÿÜĆÚÂóäëä­óÈßøĈÚÑóÚăÜëú¬ÂóäÜÐõÛòÖõÈóÚØöćâöÂóäèòÕÝæ äèâØòĈÈÂóäèóÈĀÝÚØöćâö
ÜäñëõØÙõáóßã¬îâÚČóâóÌ÷ćÈÅèóâëČóÿäĆÉÃîÈāÅäÈÂóäÕ­èã ĂÚÂóäÉòÕÂóäÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÂĆÉČóÿÜĆÚÖ­îÈâöÂóäèóÈĀÝÚ
îã¬óÈäîÛÅîÛÿË¬ÚÂòÚ āÕãÉñÖ­îÈÖäñìÚòÂ×÷ÈÜäñāãËÚ°ØóÈëòÈÅâĀæñÿéäêÑÂõÉÉóÂÂõÉÂääâÂóäØ¬îÈÿØöćãèĂÚèõ×öØóÈØöćãòćÈãøÚ 
ÅèÛÅú¬ÂòÛÂóäîÚùäòÂê°ëõćÈĀèÕæ­îâĀæñØäòßãóÂäÙääâËóÖõ Ì÷ćÈÿÜĆÚìòèĂÉëČóÅòÎÃîÈÂõÉÂääâÿìæ¬óÚòĈÚ 

 ĀÝÚÂóäØöćÕö ìäøîÿäöãÂè¬ó SMART plan ÅøîâöæòÂêÔñ  
 - Specific (ÿÊßóñÿÉóñÉÈ) 
 - Measurable (èòÕÝæăÕ­) 
 - Attainable (ÜÐõÛòÖõĂì­ëČóÿäĆÉăÕ­) 
 - Realistic (îãú¬ÛÚßøĈÚÑóÚÅèóâÿÜĆÚÉäõÈ) 
 - Time-Bound (ÅČóÚ÷È×÷ÈÂČóìÚÕÿèæó) 
 îÈÅ°ÜäñÂîÛßøĈÚÑóÚÃîÈĀÝÚ ÜäñÂîÛÕ­èã 
 Ɨ) Goal / Objectives ÿÜ­óìâóãìäøîèòÖ×ùÜäñëÈÅ°  
 Ƙ) Steps / Tasks ăÕ­ĀÂ¬ ÃòĈÚÖîÚÂóäÜÐõÛòÖõÈóÚÖóâæČóÕòÛÂ¬îÚìæòÈ ÿßøćîÚČóăÜëú¬ÿÜ­óìâóã 
 ƙ) Resources ØäòßãóÂäØöćÉČóÿÜĆÚØöćÉñË¬èãĂì­āÅäÈÂóäëČóÿäĆÉæùæ¬èÈ ÿË¬Ú ÈÛÜäñâóÔ ÿÅäøćîÈâøî ĀæñØäòßãóÂä 
           âÚùêã° 
 ƚ) Organization ăÕ­ĀÂ¬ ÂóäßõÉóäÔóè¬ó ĂÅäìäøîìÚ¬èãÈóÚĂÕâöë¬èÚÿÂöćãèÃ­îÈĂÚāÅäÈÂóäÚòĈÚą Û­óÈ ĀæñĂÅäÿÜĆÚ 
           Ýú­äòÛÝõÕËîÛÂõÉÂääâĂÚÃòĈÚÖîÚÖ¬óÈą  
 ƛ) Timeline ăÕ­ĀÂ¬ ÂóäßõÉóäÔóè¬ó ÂõÉÂääâÚòĈÚą ÅèäÉñÿäõćâÖ­ÚĀæñëõĈÚëùÕÿâøćîĂÕ  
 Â¬îÚÂóäèóÈĀÝÚĀæñÉòÕÂóäëõÚÅ­óĀæñĀìæ¬ÈØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ìæóãÂäÔöÿäóÉČóÿÜĆÚÖ­îÈØäóÛëáóßÜòÎìóØöć

ĀØ­ÉäõÈÿëöãÂ¬îÚ ÿÅäøćîÈâøîØöćëóâóä×ÚČóâóĂË­ĂÚÂóäèõÿÅäóñì°ë×óÚÂóäÔ° ăÕ­ĀÂ¬ 
 Ɨ) SWOT Analysis 
 ÿÜĆÚÿÅäøćîÈâøîØöćĂË­ĂÚÂóäÜäñÿâõÚë×óÚÂóäÔ°ÃîÈîÈÅ°Âä îùÖëóìÂääâìäøîÙùäÂõÉ āÕãÂóäÜäñÿâõÚĀîÈÅ°ÜäñÂîÛ 

ƚ ÜäñÂóä ăÕ­ĀÂ¬ Strengths (ÉùÕĀÃĆÈ) Weaknesses (ÉùÕî¬îÚ) Opportunities (āîÂóë) Āæñ Threats (îùÜëääÅ) ÿÜĆÚÿÅäøćîÈâøî
ØöćĂË­ĂÚÂóäèõÿÅäóñì°áóßäèâÂóäØ¬îÈÿØöćãè/ë×óÚÂóäÔ°âóÂÂè¬óÖòèāÅäÈÂóä 
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 Ƙ) Problem Tree Analysis 
 ÿÜĆÚÂóäèõÿÅäóñì°ÜòÎìóāÕãĂË­ĀÝÚáóßÖ­Úăâ­ ÿßøćîëóèìóëóÿìÖùĀæñÝææòßÙ°ÃîÈÜòÎìóĀæñËöĈĂì­ÿìĆÚ

ÅèóâëòâßòÚÙ°ÃîÈîÈÅ°ÜäñÂîÛÖ¬óÈą ÿìâóñÂòÛÂóäĂË­Å­Úìó causes and effects Åèäâù¬ÈØöćÜòÎìóÿÊßóñÿäøćîÈ ÿÅäøćîÈâøîÚöĈăâ¬
ÿìâóñÂòÛÂóäâîÈáóßĂìÎ¬ ÿË¬Ú ÜòÎìóÿéäêÑÂõÉ ÿßäóñÉñØČóĂì­ÿÜĆÚÖ­Úăâ­ÃÚóÕĂìÎ¬âóÂ 
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Öòèîã¬óÈÂóäèõÿÅäóñì°ÜòÎìóÕ­èã Problem Tree Analysis 

 
 ƙ) Fishbone Diagram ìäøî Ishikawa Diagram ÿÜĆÚÿÅäøćîÈâøîØöćÅõÕÃ÷ĈÚāÕã Dr.Kaoru Ishikawa Ýú­ÿËöćãèËóÎ

Õ­óÚÂóäÅèÛÅùâÅùÔáóß ËóèÎöćÜù¬Ú  ÿÅäøćîÈâøîÚöĈÉñË¬èãĂì­ëóâóä×èõÿÅäóñì°ÜòÎìóăÕ­îã¬óÈÿÜĆÚäñÛÛ ë¬èÚĂìÎ¬ĂË­ĂÚÂóäÉòÕÂóä
ÅùÔáóßĂÚāäÈÈóÚ 

 
îÈÅ°ÜäñÂîÛĂÚÂóäèõÿÅäóñì°ÜòÎìóÕ­èã Fishbone Diagram 
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 Ƙ.Ƙ.ƙ ÂóäßòÓÚó ë¬ÈÿëäõâĀæñÂóäÖæóÕÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° (Ecotourism Product Development, 
Promotion and Marketing) ÛääãóãāÕã Mr.David Preece 

 ÂóäØ¬îÈÿØöćãèîóÉâîÈăÕ­è¬óÿÜĆÚÂóäë¬ÈîîÂîã¬óÈÚ÷È ăÕ­ĀÂ¬ Âóäë¬ÈîîÂÜäñëÛÂóäÔ°ĀæñÅèóâØäÈÉČóĀæÂÿÜæöćãÚ
ÂòÛÿÈõÚÖäóÖ¬óÈÜäñÿØéÿÃ­óâó ëõÚÅ­óØóÈÂóäØ¬îÈÿØöćãè (Tourism Product) ăÕ­ĀÂ¬ Āìæ¬ÈØ¬îÈÿØöćãèĀæñÛäõÂóä âòÂâöæòÂêÔñ 
ÕòÈÚöĈ 

 - ë¬èÚĂìÎ¬ÿÜĆÚëõÚÅ­óÖîÛëÚîÈÿËõÈÉõÖĂÉ ÿÂöćãèÃ­îÈÂòÛÝú­ÅÚ 
 - Û¬îãÅäòĈÈÜäñÂîÛÕ­èãÛäõÂóäØöćăâ¬ëóâóä×ÉòÛÖ­îÈăÕ­ ÌòÛÌ­îÚĀæñâöìæóãĀÈ¬âùâ 
 - âöÅùÔáóßĀæñâóÖäÑóÚìæóãäñÕòÛ 
 - âöîùÜëÈÅ°ĀæñîùÜØóÚØöćÿÜæöćãÚĀÜæÈÖóâåÕúÂóæ 
 Û¬îãÅäòĈÈÚòÂØ¬îÈÿØöćãèâòÂÖ­îÈÂóäëõćÈĂìâ¬ą îãú¬ÿëâî ÿäóÉ÷ÈÖ­îÈëä­óÈëääÅ°ëõÚÅ­óĂìâ¬ą ÿßøćîÕ÷ÈÕúÕĂÉÝú­âóÿãøîÚ     

Ì÷ćÈÿÜĆÚë¬èÚìÚ÷ćÈØöćØČóĂì­Āìæ¬ÈØ¬îÈÿØöćãèãòÈÅÈîãú¬ăÕ­ āÕãëõÚÅ­óĂìâ¬ÚöĈ îóÉÿÜĆÚÜäñëÛÂóäÔ°ìäøîÂõÉÂääâäúÜĀÛÛĂìâ¬ĂÚ               
Āìæ¬ÈØ¬îÈÿØöćãèÿÕõâÂĆăÕ­ É÷ÈÉČóÿÜĆÚÖ­îÈâöÂóäßòÓÚóëõÚÅ­óØ¬îÈÿØöćãè (Product Development) îã¬óÈÖ¬îÿÚøćîÈ ĀæñÂäñÛèÚÂóä
ÕòÈÂæ¬óèÂĆÖ­îÈîóéòãÂóäâöë¬èÚä¬èâÖòÕëõÚĂÉÃîÈËùâËÚ (community visioning) Āæñ ÂóäèóÈĀÝÚÿËõÈÂæãùØÙ (strategic 
planning) Õ­èã ÚîÂÉóÂÚöĈ ãòÈÉČóÿÜĆÚÖ­îÈâöìÚ¬èãÈóÚÝú­äòÛÝõÕËîÛìæòÂ ĀæñâöÛØÛóØÿÜĆÚÝú­ÚČóĂÚÂóäèóÈĀÝÚëõÚÅ­óØ¬îÈÿØöćãè 
ØòĈÈÚöĈ Ã÷ĈÚîãú¬ÂòÛÛäõÛØĀæñāÅäÈëä­óÈØóÈÿéäêÑÂõÉ ëòÈÅâĀæñÂóäÿâøîÈÃîÈÜäñÿØéÚòĈÚą  āÕãë¬èÚĂìÎ¬îÈÅ°ÂäØöćâöÛØÛóØĂÚ     
ÂóäÕČóÿÚõÚÂóäØ¬îÈÿØöćãèÉñÿÜĆÚîÈÅ°ÂäÂóäØ¬îÈÿØöćãèÃîÈáóÅäòÑ ìäøîÛóÈÅäòĈÈîóÉÿÜĆÚîÈÅ°Âäăâ¬ĀëèÈÝæÂČóăä 
îã¬óÈăäÂĆÖóâ ÂóäßòÓÚóëõÚÅ­óÂĆÖ­îÈîóéòãÂóäØČóÈóÚä¬èâÂòÚäñìè¬óÈÝú­âöë¬èÚăÕ­ë¬èÚÿëöãÖ¬óÈą ØòĈÈÜäñËóËÚĂÚßøĈÚØöć Ýú­ÚČóËùâËÚ 
áóÅäòÑ ÿîÂËÚ ÖæîÕÉÚÝú­ØöćëÚòÛëÚùÚĀæñÝú­Øöćăâ¬ÿìĆÚÕ­èãÂòÛāÅäÈÂóä 

 ÕòÈØöćÂæ¬óèÃ­óÈÖ­Úè¬ó ĂÚÂóäÉòÕÂóäÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ÂóäìóÅèóâëâÕùæØöćãòćÈãøÚ (sustainable balance) 
äñìè¬óÈîÈÅ°ÜäñÂîÛØóÈëõćÈĀèÕæ­îâ èòÓÚÙääâĀæñëòÈÅâ ×øîÿÜĆÚìòèĂÉëČóÅòÎ ĀæñÅèóâëâÕùæÚòĈÚÂĆĀÖÂÖ¬óÈÂòÚăÜëČóìäòÛ    
ĀÖ¬æñĀìæ¬ÈìäøîÜäñëÛÂóäÔ°Ø¬îÈÿØöćãèÿËõÈîÚùäòÂê°ĂÚĀì¬ÈÚòĈÚą ÖòèÃòÛÿÅæøćîÚÿÛøĈîÈÖ­ÚØöćÝæòÂÕòÚĂì­Āìæ¬ÈØ¬îÈÿØöćãèÖ¬óÈą ÿæøîÂ
ßòÓÚóÿÜĆÚĀìæ¬ÈØöćĂì­ÜäñëÛÂóäÔ°Ø¬îÈÿØöćãèÿËõÈîÚùäòÂê° ë¬èÚĂìÎ¬âöîãú¬ đ ÜäñÂóä ăÕ­ĀÂ¬ Đ) ÂóäîÚùäòÂê°ëõćÈĀèÕæ­îâ Åøî       
ÂóäßòÓÚóÿÜĆÚĀìæ¬ÈØ¬îÈÿØöćãèÿßøćîäòÂêóëáóßĀèÕæ­îâÕòĈÈÿÕõâăè­ Āæñ đ) āîÂóëØóÈÿéäêÑÂõÉ ÅøîÂóäØöćĀìæ¬ÈÚòĈÚâöîòÖæòÂêÔ°
āÕÕÿÕ¬ÚØóÈëõćÈĀèÕæ­îâĀæñèòÓÚÙääâ ĀæñâöéòÂãáóßĂÚÂóäßòÓÚóÿÜĆÚëõÚÅ­óØ¬îÈÿØöćãèßä­îâÿëÚîÃóã ĀëÕÈĂì­ÿìĆÚè¬ó      
Âóäëä­óÈÅèóâĀÖÂÖ¬óÈÿßøćîÿßõćâÅèóâëóâóä×ĂÚÂóäĀÃ¬ÈÃòÚ (Competitive differentiation) âöÅèóâëČóÅòÎÖ¬îĀìæ¬ÈØ¬îÈÿØöćãè
ĀæñÜäñëÛÂóäÔ°Ø¬îÈÿØöćãèÿËõÈîÚùäòÂê°ØùÂĀì¬È ÿßäóñÚòÂØ¬îÈÿØöćãèÉñÖòÕëõÚĂÉÿæøîÂăÜĂÚØöćØöćÖÚâîÈè¬óăÕ­äòÛÅùÔÅ¬óâóÂÂè¬ó 
ÕòÈÚòĈÚ ëõÚÅ­óØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ØöćâöéòÂãáóßāÕãÙääâËóÖõÃîÈÖòèĀìæ¬ÈØ¬îÈÿØöćãèÿîÈ âòÂÉñëóâóä×ëä­óÈÜäñëÛÂóäÔ°Øöć
ĀÖÂÖ¬óÈÉóÂØöćîøćÚăÕ­ ëõćÈëČóÅòÎÅøîÉñâöèõÙöÂóäîã¬óÈăäĂÚÂóäÝëóÚÅèóâĀÖÂÖ¬óÈÿìæ¬óÚòĈÚĂì­îãú¬ĂÚÂäñÛèÚÂóäßòÓÚóëõÚÅ­óĀæñ
ÂóäØČóÂóäÖæóÕĂÚĀìæ¬ÈØ¬îÈÿØöćãèÚòĈÚîã¬óÈâöÜäñëõØÙõáóß 

 ÚîÂÿìÚøîÉóÂÚöĈ ĂÚÂóäîîÂĀÛÛĀæñßòÓÚóëõÚÅ­óØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ÅèäßõÉóäÔó×÷ÈÜòÉÉòãÖ¬óÈą ÕòÈÚöĈ 
 1)  ÂóäÿÃ­ó×÷ÈĀìæ¬ÈØ¬îÈÿØöćãè (Attraction accessibility)  
 2) ÂóäĂì­ÜäñëÛÂóäÔ°Ø­óØóãÖîÛëÚîÈÅèóâÜäóä×ÚóÃîÈÚòÂØ¬îÈÿØöćãè (Desired rigor of experience)  
 3) ØäòßãóÂäØöćâöîãú¬ (Availability of resources) Åøî Ö­îÈĂË­ØùÚĀæñÈÛÜäñâóÔÿØ¬óăä 
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 4) ÜäõâóÔÚòÂØ¬îÈÿØöćãèØöćÅóÕìèòÈ (Anticipated visitor traffic) ÿË¬Ú ìóÂÖ­îÈÂóäÜäõâóÔÚòÂØ¬îÈÿØöćãèâóÂ        
          ÂĆÖ­îÈâöāÅäÈëä­óÈßøĈÚÑóÚØöćäîÈäòÛăÕ­ 
 5) ÅèóâÖ­îÈÂóäÕ­óÚëõćÈîČóÚèãÅèóâëñÕèÂ (Support facilities requirements) ÿË¬Ú ÅèóâÜæîÕáòã  
          ëùÃîÚóâòã  
 Ɯ) ÂóäÉòÕÂóäÝæÂäñØÛîã¬óÈãòćÈãøÚ (Impact sustainability) Âæ¬óèÅøî âöÿäóÖ­îÈÉòÕÂóäÂòÛÝæÂäñØÛäñÕòÛĂÕ  
          ĀæñÿäóÅèÛÅùâÝæÂäñØÛÚòĈÚăÕ­ÿßöãÈĂÕ 
 
 ÜòÉÉùÛòÚâöÅèóâÖ­îÈÂóäÉóÂÞòćÈÝú­ÛäõāáÅØöćÖ­îÈÂóäĂì­ÿÂõÕÅèóâãòćÈãøÚÃ÷ĈÚĂÚáóÅÂóäØ¬îÈÿØöćãè ìäøîØöćÿäöãÂÂòÚè¬ó 

ÂóäØ¬îÈÿØöćãèîã¬óÈãòćÈãøÚ (Sustainable tourism) âóÂÃ÷ĈÚ Âæ¬óèÅøî îÈÅ°ÂäÕ­óÚÂóäØ¬îÈÿØöćãèÖ¬óÈą Ö­îÈëóâóä×ĀÃ¬ÈÃòÚăÕ­îã¬óÈ
âöÜäñëõØÙõáóß ßä­îâØòĈÈäòÛÝõÕËîÛÖ¬îÅùÔáóßĀæñÂóäÿÖõÛāÖÃîÈÂóäØ¬îÈÿØöćãèĂÚäñãñãóèÕ­èã āÕãĂÚÂóäÕČóÿÚõÚÂóä        
îóÉßõÉóäÔó×÷ÈÜòÉÉòãÖ¬îăÜÚöĈ   

 Ɨ) ÂóäèóÈĀÝÚĀæñßòÓÚóÉùÕìâóãÜæóãØóÈ  
 Ƙ) ëõÚÅ­ó ÛäõÂóäĀæñÂóäÖæóÕÂóäØ¬îÈÿØöćãè  
 ƙ) Åèóâä¬èââøîäñÕòÛØ­îÈ×õćÚĀæñāæÂ  
 ƚ) ÝæÂäñØÛĂÚÕ­óÚèòÓÚÙääâ ëõćÈĀèÕæ­îâĀæñëòÈÅâ  
 ÜòÉÉòãØòĈÈëöćÜäñÂóäÃ­óÈÖ­Ú ÿÜĆÚÜòÉÉòãØöćÿÂöćãèÿÚøćîÈÂòÚ ÂóäÉñßõÉóäÔóè¬óÿÜĆÚÂóäÕČóÿÚõÚÂóäÚòĈÚą ÉñÚČóăÜëú¬      

ÂóäØ¬îÈÿØöćãèãòćÈãøÚìäøîăâ¬ îóÉæîÈÖòĈÈÅČó×óâÖ¬îăÜÚöĈÕ­èã 
 Ɨ) âöÂóäĂË­ØäòßãóÂäÖ¬óÈą îã¬óÈËóÎÊæóÕÿßøćîÜäñāãËÚ°ĂÚÜòÉÉùÛòÚĀæñîÚóÅÖìäøîãòÈ 
 Ƙ) ÿäóÿæĆÈÿìĆÚĀæñĂì­ÅèóâÿÅóäßÖ¬îâäÕÂèòÓÚÙääâĀæñëõćÈĀèÕæ­îâÃîÈØ­îÈ×õćÚìäøîăâ¬ 
 ƙ) ÝæÜäñāãËÚ°ÉóÂÂóäØ¬îÈÿØöćãèăÕ­äòÛÂóäÉòÕëääîã¬óÈÿØ¬óÿØöãâëČóìäòÛÝú­âöë¬èÚăÕ­ë¬èÚÿëöãØòĈÈìâÕìäøîăâ¬ 
 

 ÉóÂØöćÂæ¬óèâóÃ­óÈÖ­Ú Ã­óßÿÉ­óÿìĆÚè¬ó îÈÅ°Åèóâäú­ØöćăÕ­ÉóÂÂóäàòÈÛääãóãë¬èÚĂìÎ¬ÿÜĆÚÿËõÈØåêÏöÿÂöćãèÂòÛ              
ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ĀÖ¬ÜäñÿÕĆÚìÚ÷ćÈØöćÚ¬óëÚĂÉÅøî ĀÚèÅõÕÿÂöćãèÂòÛÂóäèóÈĀÝÚĀæñÂóäÉòÕÂóäëõÚÅ­óĀæñĀìæ¬ÈØ¬îÈÿØöćãè
ÿËõÈîÚùäòÂê° Ì÷ćÈèõØãóÂäăÕ­ĀÚñÚČóÿÅäøćîÈâøîØöćëóâóä×ÚČóâóĂË­ăÕ­ÉäõÈ ăÕ­ĀÂ¬ SWOT Analysis, Problem Tree Analysis Āæñ 
Fishbone Diagram  āÕãÃ­óßÿÉ­óâîÈè¬ó ÿÜĆÚÜäñāãËÚ°Ö¬îÂóäØČóÈóÚĂÚîÈÅ°ÂäĀæñìÚ¬èãÈóÚîøćÚą ØöćÿÂöćãèÃ­îÈĂÚÂóäÉòÕÂóä
ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° āÕãÿÊßóñëóâóä×ÚČóâóĂË­ĂÚÂóäèóÈĀÝÚĀæñÚāãÛóãÖ¬óÈą ÿßøćîĂì­âîÈÿìĆÚÜòÎìóØöćĀØ­ÉäõÈÃîÈßøĈÚØöć
ĀæñÂČóìÚÕĀÝÚÂóäÕČóÿÚõÚÂóäØöćëîÕÅæ­îÈÂòÛëáóßßøĈÚØöćÉäõÈăÕ­îã¬óÈÿìâóñëâ Â¬îÚÂóäßòÓÚóĀìæ¬ÈØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°
Ö¬óÈą ÿßøćîë¬ÈÿëäõâĂì­ÿÂõÕÂóäØ¬îÈÿØöćãèîã¬óÈãòćÈãøÚØöćëóâóä×ëä­óÈäóãăÕ­ÅèÛÅú¬ÂòÛÂóääòÂêóëõćÈĀèÕæ­îâÃîÈßøĈÚØöćÚòĈÚą  
 
 Ƙ.ƙ ÿÚøĈîìó/îÈÅ°Åèóâäú­ØöćăÕ­ÉóÂÂäÔöé÷ÂêóÃîÈÜäñÿØéëâóËõÂ (Country Paper) (×­óâö) ßä­îâĀëÕÈÅèóâ
ÅõÕÿìĆÚìäøîãÂÖòèîã¬óÈÜäñÿÕĆÚÿËõÈÿÜäöãÛÿØöãÛÂòÛÛäõÛØÜäñÿØéăØã Āæñ/ìäøîÜäñÿÕĆÚØöćëóâóä×ÚČóâóÜäòÛĂË­ĂÚ
îÈÅ°ÂäìäøîÜäñÿØéăØã (ÉČóĀÚÂÖóâäóãËøćîÜäñÿØé)  
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       ĂÚÂóäÿÃ­óä¬èâëòââÚóÅäòĈÈÚöĈ âöÂóäÚČóÿëÚîÂäÔöé÷ÂêóÃîÈÜäñÿØéëâóËõÂ (Country Paper) ØòĈÈìâÕ 3 ÜäñÿØé 
ăÕ­ĀÂ¬ îõìä¬óÚ îõÚÿÕöã ĀæñéäöæòÈÂó ëäùÜÜäñÿÕĆÚÂóäÚČóÿëÚîÃîÈĀÖ¬æñÜäñÿØéăÕ­ ÕòÈÚöĈ 
       Ƙ.ƙ.Ɨ Ecotourism in Iran, Opportunities and Threats and Valuable Experiences āÕã Mr. Maziar 
Niazmand Ýú­ĀØÚÉóÂÜäñÿØéîõìä¬óÚ  
    îõìä¬óÚ×øîÿÜĆÚìÚ÷ćÈĂÚì­óÜäñÿØéîòÚÕòÛÖ­ÚÃîÈāæÂØöćâöéòÂãáóßÕ­óÚĀìæ¬ÈØ¬îÈÿØöćãèĀæñÂóäØ¬îÈÿØöćãèÿËõÈ
îÚùäòÂê° ÿÚøćîÈÉóÂĂÚßøĈÚØöćÜäñÿØéäóè Ɨ,Ɯƚƞ,ƗƟƖ ÖóäóÈÂõāæÿâÖäÚòĈÚ âöÅèóâìæóÂìæóãØóÈËöèáóßÃîÈäñÛÛÚõÿèéĀæñ
áúâõîóÂóéîã¬óÈâóÂ âöØòĈÈËóãÞòćÈØñÿæ ìâú¬ÿÂóñ ØñÿæØäóã Ü¬óëÚ ×ČĈó ðæð âößòÚÙù°ßøËÂè¬ó ƞ,ƘƖƖ ëóãßòÚÙù° Ì÷ćÈÿØöãÛÿØ¬óĂÂæ­ÿÅöãÈ
ÉČóÚèÚëóãßòÚÙù°ßøËØòĈÈìâÕĂÚØèöÜãùāäÜ äèâ×÷ÈâöÅèóâāÕÕÿÕ¬ÚÃîÈèòÓÚÙääâÃîÈËóèîõìä¬óÚØöćÿÜĆÚÿîÂæòÂêÔ° âöäóãÈóÚè¬ó 
ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°×øîÿÜĆÚÖæóÕØöćÿÖõÛāÖîã¬óÈäèÕÿäĆèØöćëùÕĂÚîùÖëóìÂääâÂóäØ¬îÈÿØöćãèÃîÈÜäñÿØéîõìä¬óÚ  
    ëČóìäòÛĀìæ¬ÈØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÃîÈÜäñÿØéîõìä¬óÚ ÜäñÂîÛÕ­èã  
    Ɨ) ßøĈÚØöćÅù­âÅäîÈ ÅõÕÿÜĆÚßøĈÚØöćä­îãæñ ƗƖ.ƚ ÃîÈÜäñÿØé ăÕ­ĀÂ¬ îùØãóÚĀì¬ÈËóÖõ Ƙƞ Āì¬È ßøĈÚØöćÅù­âÅäîÈ ƗƜƜ 
Āì¬È ë×óÚØöćØóÈÙääâËóÖõ (National Natural Monuments) ƙƛ Āì¬È ĀæñÿÃÖëòÖè°Ü¬óîßãß (Wildlife Refugees) 43 Āì¬È äèâ
ØòĈÈëõĈÚ ƘƝƘ ßøĈÚØöć 
    Ƙ) ßøĈÚØöćÜ¬ó Ɨƙƞ,ƜƖƖ æ­óÚÖóäóÈÿâÖä 
                      ƙ) Āìæ¬ÈØ¬îÈÿØöćãèÙääâËóÖõĀæñèòÓÚÙääâ ÿË¬Ú ìâú¬Û­óÚØ¬îÈÿØöćãè Āìæ¬ÈÜäñèòÖõéóëÖä°ĀæñāÛäóÔë×óÚØöć
îãú¬ĂÚßøĈÚØöćÙääâËóÖõ äèâ×÷ÈßøĈÚØöćëòÖè°îßãß  
    ÂóäØ¬îÈÿØöćãèÿËõÈÚõÿèéÿäõćâÿÜĆÚØöćÚõãâĂÚîõìä¬óÚÜäñâóÔ ƘƖ ÜöØöćÝ¬óÚâó ÿâøćîÿÕøîÚÂäÂÏóÅâ ß.é. Ƙƛƚƞ âö
ÂóäÉòÕÖòĈÈÅÔñÂääâÂóäÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°Āì¬ÈËóÖõ (Ecotourism National Committee) ÿßøćîÿÜĆÚìÚ¬èãÈóÚäòÛÝõÕËîÛ
āÕãÖäÈĂÚÂóäßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÃîÈÜäñÿØé ÜòÉÉùÛòÚâöÂæù¬âÝú­ÜäñÂîÛÂóäØ¬îÈÿØöćãèØöćÉòÕÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°
ÉČóÚèÚăâ¬âóÂÚòÂ îóÉÂæ¬óèăÕ­è¬ó Ýú­âöë¬èÚăÕ­ë¬èÚÿëöãĂÚîùÖëóìÂääâÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ÜäñÂîÛÕ­èã 
    Ɨ) ÅÔñÂääâÂóäÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°Āì¬ÈËóÖõ  äòÛÝõÕËîÛĂÚÂóäîîÂÚāãÛóã ÂČóìÚÕØõéØóÈ 
ÖäèÉëîÛÂóäÕČóÿÚõÚÂóä ĀæñëÚòÛëÚùÚÂóäßòÓÚóÂóäÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÃîÈÜäñÿØé 
   Ƙ) áóÅäòÑ ăÕ­ĀÂ¬ ICHTO, DOE, FRLO ĀæñìÚ¬èãÈóÚØöćÿÂöćãèÃ­îÈÌ÷ćÈÿÜĆÚëâóËõÂÃîÈÅÔñÂääâÂóä        
ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°Āì¬ÈËóÖõ   

              ƙ) áóÅÿîÂËÚ ăÕ­ĀÂ¬ Ýú­ÜäñÂîÛÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° ÿÉ­óÃîÈë×óÚÜäñÂîÛÂóäØöćßòÂ ÚòÂæÈØùÚĀæñ
âòÅÅùÿØéÂ°ÚČóÿØöćãèÿËõÈîÚùäòÂê°  
   ƚ) îÈÅ°Âäăâ¬ĀëèÈÂČóăä (NGO³s) ë¬èÚĂìÎ¬ăâ¬ăÕ­ÕČóÿÚõÚÂóäÿÂöćãèÃ­îÈÂòÛÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°āÕãÖäÈ 
ĀÖ¬âòÂÉñÿÂöćãèÃ­îÈÂòÛÂóäÕČóÿÚõÚÂóäĂÚÜäñÿÕĆÚÕ­óÚëõćÈĀèÕæ­îâ ÂóäßòÓÚóÂóäØ¬îÈÿØöćãèāÕãËùâËÚ ĀæñÂóäâöë¬èÚä¬èâÃîÈ
ËùâËÚØ­îÈ×õćÚ ĀëÕÈĂì­ÿìĆÚè¬ó ÿãóèËÚĂì­ÅèóâëÚĂÉÿäøćîÈÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ĀæñÜäñÿÕĆÚØöćÿÂöćãèÃ­îÈâóÂÃ÷ĈÚ   
        ƛ) ë×óÛòÚÂóäé÷Âêó  âöë×óÛòÚÂóäé÷ÂêóÉČóÚèÚìÚ÷ćÈØöćÉòÕĂì­âöÂóäîÛäâìæòÂëúÖääñãñëòĈÚÿÂöćãèÂòÛ        
ÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° 
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   ÿâøćîßõÉóäÔóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ÃîÈîõìä¬óÚ ÖóâìæòÂ SWOT Analysis ßÛè¬ó âöÜäñÿÕĆÚÖ¬îăÜÚöĈ 
   Ɨ) ÉùÕĀÃĆÈ (Strengths)  
       - ÂóäâößøĈÚØöćØöćăÕ­äòÛÂóäÅù­âÅäîÈ 
       - ÅèóâìæóÂìæóãÃîÈĀìæ¬ÈØ¬îÈÿØöćãèØóÈÙääâËóÖõ 
       - ÖæóÕÂČóæòÈÿÖõÛāÖ 
       - âö NGO ÛóÈÂæù¬âØöćØČóÈóÚÕ­óÚëõćÈĀèÕæ­îâĀæñÂóäØ¬îÈÿØöćãè  
   Ƙ) ÉùÕî¬îÚ (Weaknesses) 
       - ÜäñËóËÚÛóÈë¬èÚÃóÕëČóÚ÷ÂëóÙóäÔñØöćÿìâóñëâ  
       - ÂóäÉòÕÂóäØäòßãóÂäÙääâËóÖõãòÈăâ¬ÕöÿØ¬óØöćÅèä 
       - ËùâËÚØ­îÈ×õćÚãòÈâöë¬èÚä¬èâăâ¬âóÂÚòÂĂÚÂóäÉòÕÂóäÂóäØ¬îÈÿØöćãè 
       - ËùâËÚØ­îÈ×õćÚăÕ­äòÛÝæÜäñāãËÚ°ØóÈÙùäÂõÉØ¬îÈÿØöćãèîã¬óÈÉČóÂòÕ 
    ƙ) āîÂóë (Opportunities) 
       - âöãùØÙéóëÖä°Õ­óÚÂóäßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°Øöćÿìâóñëâ āÕãÿÊßóñëČóìäòÛßøĈÚØöćØ­îÈ×õćÚ  
       - âöÂóäßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ĂÚßøĈÚØöćÅù­âÅäîÈĀæñîùØãóÚÙääâËóÖõ 
       - Âóäë¬ÈÿëäõâĂì­ËùâËÚØ­îÈ×õćÚâöë¬èÚä¬èâĂÚÂóäèóÈĀÝÚ ĀæñÉòÕÂóäÂóäØ¬îÈÿØöćãèĂÚßøĈÚØöćÙääâËóÖõ 
       - ÂóäĂì­ NGO ĀæñËùâËÚØ­îÈ×õćÚØöćâöéòÂãáóß âöÛØÛóØĂÚÂóäßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° 
   ƚ) îùÜëääÅ (Threats) 
       - Âóäăâ¬ÿæĆÈÿìĆÚ×÷ÈÉùÕî¬îÚØöćâöîãú¬ 
       - ÃóÕÂóäÉòÕÂóäØäòßãóÂäÙääâËóÖõîã¬óÈãòćÈãøÚ 
       - ăâ¬ĂË­ÜäñëÛÂóäÔ°ØöćÿÜĆÚÜäñāãËÚ°âóÿÜĆÚÛØÿäöãÚ 
       - ÃóÕÂóäëÚòÛëÚùÚÝú­âöë¬èÚăÕ­ë¬èÚÿëöãØòĈÈìâÕ 
                                 - ÃóÕÂóäëÚòÛëÚùÚÕ­óÚÈÛÜäñâóÔĂÚÂóäÉòÕÂõÉÂääâÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° 
       - ÅèóâÿÃ­óĂÉÝõÕè¬ó ÂóäØ¬îÈÿØöćãèÛóÈËÚõÕ ÿË¬Ú Âóäæ¬óëòÖè° ÿÜĆÚÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° Ì÷ćÈîòÚØöćÉäõÈ 
                                   ÿÜĆÚÂóäëä­óÈÝæÂäñØÛÿËõÈæÛÖ¬îÙääâËóÖõ  

Öòèîã¬óÈÂóäÕČóÿÚõÚÂóäØöćÜäñëÛÅèóâëČóÿäĆÉÃîÈÜäñÿØéîõìä¬óÚ 
  United Nations Development Programme (UNDP ìäøî āÅäÈÂóäßòÓÚóĀì¬ÈëìÜäñËóËóÖõ) ăÕ­ÕČóÿÚõÚ

āÅäÈÂóä Small Grants program (SGP) Ì÷ćÈÿÜĆÚë¬èÚìÚ÷ćÈÃîÈāÅäÈÂóä Global Environment Facility (GEF) 
ÚòÛÖòĈÈĀÖ¬ Å.é. ƘƖƖƖ (ß.é. Ƙƛƚƙ) ÿßøćîÖîÛëÚîÈÿÜ­óìâóãĂÚÂóäßòÓÚóÃîÈ UN ĀæñāÅäÈÂóä SGP ÚöĈ ăÕ­ÕČóÿÚõÚ
ÂõÉÂääâÖ¬óÈą ÿßøćîßòÓÚóÂóäØî¬ÈÿØöćãèāÕãËùâËÚĂÚîõìä¬óÚ ÿË¬Ú  

  - ĂÚÜö Å.é. ƘƖƖƘ (ß.é. Ƙƛƛƛ) âöÂóäßòÓÚóÂóäØ¬îÈÿØöćãèāÕãËùâËÚĂÚ ƗƜ ìâú¬Û­óÚÌ÷ćÈÖòĈÈîãú¬ÛäõÿèÔ
ÿØøîÂÿÃó Dena āÕãÂóäîÛäâĂì­Åèóâäú­ ÂóäÉòÕëòââÚóÿËõÈÜÐõÛòÖõÂóäĀÛÛâöë¬èÚä¬èâ ÂóäÿÖäöãâĀÝÚØöćÿë­ÚØóÈ
Ø¬îÈÿØöćãèÿËõÈîÚùäòÂê°  îÛäââòÅÅùÿØéÂ°Ø­îÈ×õćÚ  ÉòÕØöćßòÂĀÛÛāïâëÿÖã° äèâ×÷ÈâöÂóäÉòÕÂóäëõÚÅ­óîîĀÂÚõÂ ÿË¬Ú ĀîÜ
ÿÜõĈæ ÿßøćîÃóãĀÂ¬ÚòÂØ¬îÈÿØöćãè āÅäÈÂóäÕòÈÂæ¬óè×øîÿÜĆÚë¬èÚëČóÅòÎĂÚÂóäëä­óÈÅèóâÿÃ­âĀÃĆÈĂì­ËùâËÚÖ¬óÈą Āæñ
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ë¬ÈÿëäõâÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ĂÚÛäõÿèÔÿØøîÂÿÃó Dena ăÕ­ÿÜĆÚîã¬óÈÕö ÜòÉÉùÛòÚ ËóèËùâËÚĂÚßøĈÚØöćëóâóä×
îîÂĀÛÛĀæñßòÓÚóÿë­ÚØóÈØ¬îÈÿØöćãèÜöÚÿÃóĀæñÿÕõÚÜ¬óăÕ­ÿîÈ āÕãÿÜĆÚÿë­ÚØóÈØöćÜæîÕáòãßä­îâÂòÛâöÂóäëøćî
ÅèóâìâóãăÕ­ÿÜĆÚîã¬óÈÕö ÚòÂØ¬îÈÿØöćãèëóâóä×ÿßæõÕÿßæõÚÂòÛÙääâËóÖõØöćëèãÈóâĀæñăÕ­äòÛÅèóâäú­ ÖæîÕÉÚ
Â¬îĂì­ÿÂõÕÅèóâÖäñìÚòÂĂÚÅèóâëČóÅòÎÃîÈÂóäîÚùäòÂê°ëòÖè°Ü¬óĀæñëõćÈĀèÕæ­îâĂÚèÈÂè­óÈÕ­èã   

  - āÅäÈÂóäîÚùäòÂê°ÿÂóñ Hengam āÕãÉòÕÂóäØ¬îÈÿØöćãèËâÜæóāæâóĀæñÿÖ¬óØñÿæ ÿÜĆÚāÅäÈÂóäØöć
ÕČóÿÚõÚÂóäāÕãËùâËÚÛäõÿèÔî¬óèÿÜîä°ÿÌöã (Persian Gulf)  

  - āÅäÈÂóäîÚùäòÂê°ßøĈÚØöćËù¬âÚČĈó Kanibrazan āÕãëä­óÈÂóäâöë¬èÚä¬èâÃîÈËùâËÚ Ghareh Dagh Āæñ  
Khor Khoreh āÅäÈÂóäÚöĈ Ë¬èãÅèÛÅùâÂóäæ¬óÚÂ ĀæñÜòÉÉùÛòÚÂæóãÿÜĆÚßøĈÚØöćßõÿéêëČóìäòÛÂóäÕúÚÂĀæ­è 
    - âöÂóäĂì­ÈÛÜäñâóÔĂÚÂóäÕČóÿÚõÚāÅäÈÂóäîÚùäòÂê°ÿÖ¬óØñÿæßøĈÚÛ­óÚĂÚ Qeshm ÿßøćîĂì­âöÂóäÉòÕÂóä
îÚùäòÂê°îã¬óÈÖ¬îÿÚøćîÈ āÕãÂ¬îÚØöćÉñâöāÅäÈÂóä ËóèËùâËÚâòÂÿÂĆÛăÃ¬ÿÖ¬óâóØČóîóìóäĀæñëòÖè°ÛóÈËÚõÕÂĆÂõÚăÃ¬ÿÖ¬óăÜ
ÉČóÚèÚâóÂ áóãĂÖ­āÅäÈÂóä ËóèËùâËÚăÕ­äòÛÂóäîÛäâĂì­Åèóâäú­ÉÚÿÂõÕÅèóâÖäñìÚòÂĂÚÂóäîÚùäòÂê°ßòÚÙù°ÿÖ¬ó 
ÜòÉÉùÛòÚËùâËÚÿÜĆÚÝú­ÕúĀæäòÂêóßøĈÚØöćÕòÈÂæ¬óèÿîÈ ĀæñÿÜõÕĂì­ÚòÂØ¬îÈÿØöćãèëóâóä×âóËâÂóäëøÛßòÚÙ°ÃîÈÿÖ¬óăÕ­ 

 
  ÂóäÕČóÿÚõÚÂóäÖ¬îÿÚøćîÈĂÚîÚóÅÖ 
  - ÂóäÚČóĀÝÚĀâ¬ÛØÂóäÉòÕÂóäĀæñßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°âóÜÐõÛòÖõÉäõÈ 
  - ÂóäßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°āÕãËùâËÚĂÚßøĈÚØöćÅù­âÅäîÈĀæñĀìæ¬ÈØ¬îÈÿØöćãèØóÈÙääâËóÖõØöćìóãóÂ 
  - ÂóäëÚòÛëÚùÚÂóäÕČóÿÚõÚÂóäÃîÈáóÅÿîÂËÚĀæñ NGO³s 
  - Âóäâöë¬èÚä¬èâÂòÛËùâËÚØ­îÈ×õćÚĂÚāÅäÈÂóäßòÓÚóÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°Ö¬óÈą  
  - Âóäë¬ÈÿëäõâĂì­ÿÂõÕÂóäßòÓÚóÂõÉÂääâØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ØöćÖîÛäòÛÂäñĀëÂóäØ¬îÈÿØöćãè ÿË¬Ú ÂóäÕúÕóè  
    ÂóäÕúÚÂ 
  - ÂóäÕČóÿÚõÚāÅäÈÂóäëä­óÈÅèóâÖäñìÚòÂĀÂ¬ÜäñËóËÚĂÚÂóäîÚùäòÂê°ëõćÈĀèÕæ­îâ  
  - ÂóäèóÈĀÝÚāÅäÈÂóäîÛäâÿÊßóñØóÈ 
  - ÂóäÉòÕÂóäëòââÚóĀæñÜäñËùâ 
  - ÂóäÝæõÖÿÅäøćîÈâøî/ëøćîë¬ÈÿëäõâÂóäØ¬îÈÿØöćãèØöćÿìâóñëâ ÿßøćîëä­óÈéòÂãáóßÕ­óÚÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê° 
    ÃîÈÜäñÿØé 

 
                   Ƙ.ƙ.Ƙ Ecotourism Promotion: The Uttarakhand Experience āÕã Mr. Rajiv Bhartari Ýú­ĀØÚÉóÂ
ÜäñÿØéîõÚÿÕöã  
      Mr. Rajiv ÚČóÿëÚîÿÂöćãèÂòÛÂóäë¬ÈÿëäõâÂóäØ¬îÈÿØöćãèÿËõÈîÚùäòÂê°ĂÚßøĈÚØöćÅù­âÅäîÈĂÚäòÑ Uttarakhand  
āÕãÖòĈÈĀÖ¬Üö Å.é. ƘƖƖƙ-ƘƖƗƘ (ß.é. ƘƛƚƜ-Ƙƛƛƛ) âöÚòÂØ¬îÈÿØöćãèÚõãâÿÕõÚØóÈâóÿãøîÚë×óÚØöćÚöĈÿßõćâÃ÷ĈÚîã¬óÈÖ¬îÿÚøćîÈāÕãÿÊßóñ
ÚòÂØ¬îÈÿØöćãèËóèîõÚÿÕöã ×øîÿÜĆÚĀìæ¬ÈØ¬îÈÿØöćãèØöćâöéòÂãáóßëóâóä×ÿÜĆÚ International bird-watching hub (éúÚã°ÂæóÈÂóäÕú
ÚÂÚóÚóËóÖõ) ăÕ­ ÿÚøćîÈÉóÂĂÚÜäñÿØéîõÚÿÕöãâöÚÂîãú¬äóè Ɨ,ƙƖƖ ëóãßòÚÙù° ĀæñĂÚäòÑ Uttarakhand Āì¬ÈÿÕöãèâö×÷È ƜƙƖ ëóã
ßòÚÙù°ØöÿÕöãè  äòÑÕòÈÂæ¬óèâöÂóäÉòÕÂóäÖ¬óÈą ăÕ­ĀÂ¬  
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     - ÉòÕîÛäâ Nature Interpretation Course ëČóìäòÛâòÅÅùÿØéÂ° 
   - ÉòÕØČóāÜäĀÂäâÿë­ÚØóÈÕúÚÂ (Uttarakhand Bird-watching Programme) āÕãâöèòÖ×ùÜäñëÈÅ°ÿßøćî

ëä­óÈÅèóâÖäñìÚòÂĂÚÂóäîÚùäòÂê°ÚÂ ĀæñßòÓÚóØòÂêñÂóäÕúÚÂÃîÈÿÉ­óìÚ­óØöćØöćÿÂöćãèÃ­îÈĀæñâòÅÅùÿØéÂ°  
     - ÉòÕØČóÅú¬âøî Manual for Training Bird Guides in Rural Communities 
     - ÉòÕÅ¬óãÕúÚÂ (Bird-watching Camps) 
     - ÉòÕØČóĀÝÚØöćäúÜĀÛÛÖ¬óÈą Ăì­âöÅèóâÚ¬óëÚĂÉ āÕãÿÜäöãÛÿØöãÛÂòÛ Google Maps Āæñ Google Earth   

                    Ƙ.ƙ.ƙ Ecotourism Tourism in Sri Lanka: Deniyaya āÕã Mr. Liyanaarachchi Mihira Udayanga Ýú­ĀØÚ
ÉóÂÜäñÿØééäöæòÈÂó  
        Mr. Mihira ÚČóÿëÚîÿÂöćãèÂòÛ Deniyaya  Āìæ¬ÈØ¬îÈÿØöćãèĀì¬ÈìÚ÷ćÈÃîÈéäöæòÈÂó ÖòĈÈîãú¬ĂÚÉòÈìèòÕØóÈÖîÚ
ĂÖ­ÃîÈ Mathara District ăÕ­äòÛÂóäÃÚóÚÚóâîöÂËøćîìÚ÷ćÈè¬ó ´Small Nuwara Eliyaµ ÿÜĆÚĀìæ¬ÈØöćâöîóÂóéÛäõëùØÙõċÿãĆÚëÛóã 
ØõèØòéÚ°ÃîÈáúÿÃó ÚČĈóÖÂ ăä¬Ëó Ì÷ćÈâöÅèóâìæóÂìæóãØóÈËöèáóß  âöÚÂĀæñëòÖè°Ü¬óÚóÚóËÚõÕ ÉùÕÿÕ¬ÚÃîÈë×óÚØöćĀì¬ÈÚöĈîöÂ
ÜäñÂóäìÚ÷ćÈÅøî Sinharaja Rain Forest Ì÷ćÈăÕ­äòÛÂóäÜäñÂóéÉóÂ UNESCO Ăì­ÿÜĆÚâäÕÂāæÂÕ­èã 
                                 ĀÝÚßòÓÚóÃîÈ Deniyaya ÜäñÂîÛÕ­èã 
        Ɨ) ÂóäßòÓÚóëóÙóäÔúÜāáÅÃòĈÚßøĈÚÑóÚëČóìäòÛßøĈÚØöćØ¬îÈÿØöćãè ăÕ­ĀÂ¬ Morning site roads (ÿë­ÚØóÈëú¬ 
Morning Site) ĀæñØóÈÿÃ­ó Sinharaja Forest 
       Ƙ) ÂóäßòÓÚó Deniyaya Ăì­ÿÜĆÚÉùÕìâóãÜæóãØóÈÂóäØ¬îÈÿØöćãèÚîÂÿìÚøîÉóÂìóÕØäóãËóãØñÿæ 
       ƙ) ÂóäßòÓÚóéúÚã°ÜäñëóÚÈóÚĂÚßøĈÚØöćÿßøćîîČóÚèãÅèóâëñÕèÂĂì­ÚòÂØ¬îÈÿØöćãè 
       ƚ) ÂóäßòÓÚóØöćßòÂØöćăÕ­âóÖäÑóÚĀæñÉòÕĂì­âöëõćÈîČóÚèãÅèóâëñÕèÂÖ¬óÈą  
       ƛ) Âóäëä­óÈÅèóâÖ­îÈÂóäÝæõÖáòÔÒ°Ëó 

     Ɯ) Âóäëä­óÈÅèóâÖ­îÈÂóäëõÚÅ­óÿÂêÖäĀæñëâùÚăßäÃîÈØ­îÈ×õćÚ 
     Ɲ) Âóäëä­óÈÂóääòÛäú­ĀÂ¬Ýú­âöë¬èÚăÕ­ë¬èÚÿëöãĂÚáóÅÂóäØ¬îÈÿØöćãè 

       ĂÚë¬èÚÝæÜäñāãËÚ°ØöćÉñăÕ­äòÛ ăÕ­ĀÂ¬  
     Ɨ) Âóäëä­óÈäóãăÕ­ØóÈÿéäêÑÂõÉĂì­ÜäñÿØé 
     Ƙ) ÂóäÂäñÖù­ÚĂì­ÿÂõÕÿÅäøîÃ¬óãäñìè¬óÈáóÅäòÑĀæñÿîÂËÚØöćÿÂöćãèÃ­îÈÿßøćîÚČóăÜëú¬ÅèóâëČóÿäĆÉĂÚÂóä

ßòÓÚóĀìæ¬ÈØ¬îÈÿØöćãè 
     ƙ) ÂóäßòÓÚó Tea Cultural Area (ßøĈÚØöćăä¬ËóØöćâöèõ×öèòÓÚÙääâ) ĂÚ Deniyaya ÿßøćîÿßõćâÉČóÚèÚ

ÚòÂØ¬îÈÿØöćãèĀæñÂ¬îĂì­ÿÂõÕäóãăÕ­ÉóÂÂóäÃóãÝæõÖáòÔÒ°ÿÂöćãèÂòÛËó 
     ƚ) ÂóäßòÓÚóĀßĆÅÿÂÉØ¬îÈÿØöćãèāÕãÿËøćîâāãÈÂòÛÝú­ÜäñÂîÛÂóäÙùäÂõÉÚČóÿØöćãè    

  
Ƙ.ƚ ÿÚøĈîìó/îÈÅ°Åèóâäú­ØöćăÕ­ÉóÂÂóäé÷ÂêóÕúÈóÚĀÖ¬æñĀì¬È (×­óâö) ßä­îâĀÚÛáóßÜäñÂîÛ 

 ĂÚÂóäîÛäâÅäòĈÈÚöĈ âöÂóäÉòÕĂì­ÿÃ­óä¬èâîÛäâăÜé÷ÂêóÕúÈóÚĂÚĀìæ¬ÈØ¬îÈÿØöćãèÃîÈÜäñÿØéàõÉõ Ƙ Āì¬È ăÕ­ĀÂ¬ 
Sigatoka Sand Dunes Āæñ Biausevu Waterfall āÕãĀìæ¬ÈØ¬îÈÿØöćãèØòĈÈëîÈĀì¬ÈĂì­ÜäñëÛÂóäÔ°ĀÂ¬Ýú­âóÿãøîÚ (Tourist 
experience and interpretation) ØöćĀÖÂÖ¬óÈÂòÚ ÕòÈÚöĈ   
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      Ƙ.ƚ.Ɨ Sigatoka Sand Dunes National Park ÿÜĆÚîùØãóÚĀì¬ÈËóÖõĀì¬ÈĀäÂÃîÈàõÉõ îãú¬ĂÚÅèóâÕúĀæÃîÈäòÑÛóæ
àõÉõ Â¬îÖòĈÈÿâøćî Å.é. ƗƟƞƝ ÖòĈÈîãú¬ÛÚ Queen³s Highway ĂÂæ­ Coral Coast ì¬óÈÉóÂÖòèÿâøîÈ Sigatoka ƗƖ ÚóØö ăÜØóÈÿâøîÈ   
ÚóÕö æòÂêÔñÿÜĆÚÿÚõÚØäóãÃÚóÕĂìÎ¬ØöćëùÕĂÚàõÉõ ÿÂõÕÃ÷ĈÚāÕãÂóäÂäñØČóØóÈÙääâËóÖõ âöÿë­ÚØóÈÿÕõÚé÷ÂêóÙääâËóÖõëîÈÿë­Ú 
ĂË­äñãñÿèæó Ɨ ËòćèāâÈĀæñ Ƙ ËòćèāâÈÖóâæČóÕòÛ āÕãÉñâöâòÅÅùÿØéÂ°ÚČóËâ ÂõÉÂääâØöćÚ¬óëÚĂÉ ăÕ­ĀÂ¬ ÂóäăÜËâĀìæ¬ÈāÛäóÔÅÕö 
ÂóäÕúÚÂÖóâÙääâËóÖõ îùØãóÚĀì¬ÈËóÖõÚöĈÿÜõÕĂì­ËâØùÂèòÚ ÿèæó ƞ.ƖƖ - ƗƜ.ƖƖ Ú. 

              ÂóäâóÿãøîÚ Sigatoka Sand Dunes National Park ØČóĂì­ăÕ­ÿäöãÚäú­ÉòÂäñÛÛÚõÿèéÖóâÙääâËóÖõÌ÷ćÈÿÜĆÚ
ÿîÂæòÂêÔ°ÿÊßóñ×õćÚ ăÕ­ĀÂ¬ ëòÚØäóãÃÚóÕĂìÎ¬ØöćëèãÈóâ ßøËßòÚÙù°ăâ­ËÚõÕÖ¬óÈą äèâ×÷ÈÅèóâÿËøćîÃîÈËóèàõÉõÿÂöćãèÂòÛÂóäÚČó     
ÂõćÈăâ­âóëä­óÈ Tree Hugger ÝúÂăè­ÂòÛÖ­Úăâ­ÿëâøîÚÿÜĆÚÝú­ÜÂÜ­îÈÜ¬ó Ì÷ćÈÅèóâÿËøćîÚöĈÅæ­óãÂòÛÜäñÿØéØóÈÿîÿËöãÛóÈÜäñÿØé ÿË¬Ú 
îõÚÿÕöã Ì÷ćÈÿäöãÂËøćîÖ¬óÈÂòÚăÜ  

 

     
 

      
    
 
     



- 14 - 

     
 

        
 

       
 

       
 



- 15 - 

       
 

      
 

      
 


