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Formal education is a walk through the zoo,

informal learning is a walk through the savannah.

- Stephen W Hart -
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Global MAKE Winners

. Accenture (Ireland)

. Apple (United States)

—

. Arup (United Kingdom)

. ConocoPhillips (United States)
. Deloitte (Global)

. EY (Global)

. Facebook (United States)

. Fluor (United States)

. Google (United States)

. IBM (United States)

O © N O O~ W N

—_ =
— O

. Infosys Limited (Indic)
. Microsoft (United States)

w N

. Novo Nordisk (Denmark)

. PwC (Global)

[S2F SN

. Samsung Group (South Korea)

. SAP (Germany)

JEEFE—
N O

. Schlumberger (France/the Netherlands/
United States)

18. Siemens (Germany)

19. Tata Group (India)

20. Toyota (Japan)

Americas MAKE Winners | European MAKE Winners Asian MAKE Winners

1. Amazon.com 1. Accenture (Ireland) 1. Arup Hong Kong

(United States) 2. Arup (United Kingdom) (Hong Kong SAR, China)
2. Apple (United States) 3. Dyson (United Kingdom) 2. Baoshan Iron & Steel
3. ConocoPhillips 4. Novo Nordisk (Denmark) Co., Ltd. (China)

(United States) 5. Royal Philips Electronics 3. BINUS University
4. Facebook (the Netherlands) (Indonesia)

(United States) 6. SAP (Germany) 4. CCC Heep Woh College
5. Fluor (United States) 7. Schlumberger (France/ (Hong Kong SAR, China)

6. Google (United States) the Netherlands/USA) 5. eClerx Services (India)




Americas MAKE Winners | European MAKE Winners Asian MAKE Winners

7. IBM (United States) 8. Siemens (Germany) 6. Hindustan Unilever Limited

8. Microsoft (United States) 9. Syngenta (Switzerland) (India)

9. Procter & Gamble 7. Infosys Limited (India)
(United States) 8. Korea Water Resources

10. Vale S.A. (Brazil) Corporation (South Korea)

9. Pertamina (Indonesia)

10. Samsung Electronics
(South Korea)

11. Samsung SDS
(South Korea)

12. Singapore Armed Forces
(Singapore)

13. Tata Consultancy Services
(India)

14. TELKOM Indonesia
(Indonesia)

15. The Titan Company
(India)

16. Toyota Motor Corporation
(Japan)

17. Tsingtao Brewery (China)

18. United Tractors
(Indonesia)

19. Wipro Limited (India)

20. Woods Bagot (Australia)
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