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The future will be determined in part by
happenings that it is impossible to foresee;
it will also be influenced by trends that are

now existent and observable.

- Emily Greene Balch -
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Green Purchasmg Laws & Initiatives fo;r Green
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= Green Public Procurement (Green Purchasing
Law, Green Contract Law)

» National Eco-labeling programme

* Green Purchasmg Network (GPN)

* Green products/services darabase

- Regular eco products exhibitions

China

= 12th five-year plan for nifional"eee
and social development — g,

* Circnlar economy promotion law

= Encrgy conscrvation law

* Opinion on the implementing of
governmential procurement of eg
labeling products

= Nauonal Eco-labelng progra

* China Green PnrchasinE_Ne .

-

Korea

* National strategy and 5-year plan on low carbon
and green growth

» National GHG emussions reduction target

* Green Procwement Law

* Mational Eco-labelng programme

* Korea Green Purchasing Network (KGPN)

* Regular eco products exhibition (Low carbon
green growth expa)

* Global Green Growth Instimute (GGGI)

} Taiwan ROC

» Government procurement law

* National Eco-labelng programme
~ Green Purchasmg Alliance

» Green export p'roject

» Green store

* Regular eco products exhibitions

*» Green products/services directory
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& Initiatives for Green -

Viemam

ool b
* Vietnam Green Purchasing :
* Eco Products International Fair

Thailand

* Green Public Procurement Policy

» National Eco-labeling progranmme

* Thailand Green Purchasing Network (TGPIN)
* Greenhouse Gas Management Orgamzation

* Eco Products International Fair 2006

The Philippmes

* Exccutive Qrder for Green Public Procurcment
(EO301)

* National Eco-labeling programme

* Green Purchasing Alliance Movement (GPAM)
* Green products/services directory

* Eco products exhibition

* Eco Products International Fair (EPIF) 2009

Purchasmg Network
* Eco Produet:
International Fair Malaysia
(EPIE) 2007 * Low carbon green growth strategy
‘| - Ministry of Encrgy, Green Technology and Water
: \ * Green public proct t pilot progr.
Indonesia

* 1 MATAYSIA PROGRESS project

* National Eco-labeling programme

* Green Purchasing Network Malaysia (GPNM)
* Green products/services database

* Regular cco products exhibition

* National Eco-labeling programm

= Indonesia Green Purchasing
Network

* Eco Products International Fair
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Future
Management
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Business Model
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Cost Structure

What are the most important
costs relatedto key
activities & key resources?
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B —— g Who efse are we
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( q\) Revenue Streams (5)
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What are the most
importantrevenues 7

gﬂﬁ 1 Business Model Canvas: Guideline Questions
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