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4.1 tuuANITatuagn (Program) (A3lWAuwL)
4.2 \an@nsisznaunsiseaa/aunun (Training Materials)
1) 1 @N419 Ecotourism: Concepts & Definitions ussenalag Dr. Alexandra Coghlan
2) 1@Nn&17 Ecotourism: Successful Examples ussenalae Dr. Alexandra Coghlan

3) In&anan31inaue Successful Ecotourism Models Us3eineiiag Mr. David Preece
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4) dienansinaue Planning and Managing Rupina Eco Tour vssenelng Mr. Rajendra Narsingh
Suwal

5) Tdienansinaue Planning and Managing Sagarmatha-Annapurna-Chitwan ussenalag
Mr. Rajendra Narsingh Suwal

6) Indienansinaue Selected Tools and Techniques in Planning ussenalae Mr.Joselito Bernardo

4.3 Uszanlaadaaluasinannsussans (CV)

1) Dr. Alexandra Coghlan

Senior Lecturer in Tourism

Academic Staff, Department of Tourism, Sport and Hotel Management
Gold Coast Campus, Griffith University, Australia
fnaaiAseAgaiunszusunsasuulaslulszduse 1

- Sustainable tourism and relationship management for change

- Experience design and the affective dimensions of tourism,

- Tourism and the green economy, and finally

- Value adding in philanthropic tourism.

2) Mr. Rajendra Narsingh Suwal

Vice President, KGH Group of Hotels, Resorts and Travels, Nepal

3) Mr. David Preece

Assistant Professor, Business Management Department
Brigham Young University — Hawaii, US
=S

N1TANS

- M.S. 4111 Integrated Marketing Communications, Northwestern University, Evanston, lllinois

- B.A. @111 Communications, Brigham Young University, Provo, Utah

faa1udaaanty luatan Business Management (N1194AN1993574) Marketing (N13AA1A) WAL
Hospitality & Tourism Management (mﬁmma‘miﬁmLﬁmumgiﬁmﬁmi)

4) Mr.Joselito Bernardo

Director, Agriculture Department, APO, Tokyo
4.4 S1EUNDUNIFTLAUN (Country Paper-Thailand)
Tl
4.5 1 ANATUNAUBNANUNAIRININSINTANTTHNGN (Group Presentation)

aglugtluuuvidilenanstiniaua Group Presentation-Field Visit.pptx



