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1. Mr. Sang Yong Han
APO Liaison Officer for the ROK

Director of International Cooperation Department, KPC

2. Mr. Jun Ho Lim,

Program Officer, Industry Department, APO.

1. Mr. Young Soo Han, Manager, Trade Policy Department,
Korea International Trade Association, ROK

2.  Mr. Abdul Kareem Sulaiman,

Director, It's Biznes Pte Ltd., Singapore.

3. Mr. Taneo Moriyama,
Managing Director, Insight Incorporation, Japan.
4. Dr. Ju-Young Park, Professor
Department of Small Business and Entrepreneurship,

College of Business Administration, Soongsil University, ROK
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“Market Access Policy in Service Sector in Republic of Korea”

mens Mr. Young Soo Han,
Korea International Trade Association, Republic of Korea.
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“Market Readiness and Global Partnership”

mens Mr. Abdul Kareem Sulaiman,
Director, It's Biznes Pte Ltd., Singapore.
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“Market Access Strategy for SMEs in Service Sector”

mennsg Mr. Taneo Moriyama,

Managing Director, Insight Incorporation, Japan
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“Japanese Cases of Market Access

Focusing on Japanes Retailers in Foreign Market”

menng Mr. Taneo Moriyama,
Managing Director, Insight Incorporation, Japan
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“Success Story of Global Market in Korean Service”
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“Best Practice of Market Access in Foreign Market”

neng Mr. Abdut Kareem Sulaiman,
Director, It's Biznes Pte Ltd., Singapore.
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Onsite Visite (1)
“GENESIS BBQ”

nens 1. Mr. Shinbae KANG,
Executive Managing Director/Chief Operating Officer,
Genesis BBQ Global Company Limited.
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Global BBQ / Business Development Team/Executive Director,
Genesis BBQ Global Company Limited.
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“How to Develop Access Plan for Global Market”

nens Mr. Abdul Kareem Sulaiman,
Director, It's Biznes Pte Ltd., Singapore
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5) Do you invest on advertising & promotion?

dlunsdszifiulaediasneilugauaesgluiy wuanie NIINITUUANAENE WATANUIURY
asuluinunisisandssaduiuiuazgluuunisdadiunisunedudiuazidnisaesgsnaliiamnsodinnuay

g Y v d' a 3 1 ¥ =
zngugnaiunnefgsnaniuualiunniiaiels
6) Does your sales staff have international experience?
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Wunnsdssiiumanunsenaa9duAinaziisnig Ineqmssiiainuannsn lunisuaadua g
a v

Audruaztinisluinuean sanlldeiuunisndnuasfiunuiineaiaasine afianu i euvzedaFay

1 1 v v =
@LL‘H\WI’W\‘iﬂ’Wﬂ‘ﬂ’mﬁﬂu@ﬂL‘WF;I\‘isLﬁ

_27_



3) What's your current product share of domestic market?
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4) What are your payment terms for foreing buyers?
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6) Does your product offering require any special training?
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