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MARKETING CONCLUSION

How the business generates customers and How the business will overcome competitive challenges

® BUSINESS
PLAN

® BUSINESS

STRATEGY

Managing Today
@ Shape Tomorrow's/Wol

NISARIA: NNFINUNUTING LATNALNTNINGING AIN19INUNUNNIAAIALATNALNSNITAAA KL
WPFBIHEAN7 817 WNUNNTARANT WNLNNIINAS wazwEUAANsTNRAY denasie nisFufueanguithunng 1§
taneisay HunisaFeunsuiiasdaideaasaedng dannuaiiisonienisudeduiudaunss uazanism

% %
PALIANFLY LA

AMNAIATYARINTAANA

NNIARIA AB NIZLIUNNINITAANITHIURUAIUAZ TN DA LAUBIANEDINITBNGNAN Teazaaniie
a9mlsznauiia 4 (3809 4 P fail

1. UARATST NMIT2YANANHILE NIIARIABN WASNNIWENINAR T

2. 37A1: NINTUUATIAN

dl A 1 o [J 1 4‘ v ¥ K v
3. ADUN: N9AENTEINNNIIIARINeNe AN DagnAY
4. NAYNENIIAUATUNNTVNEY: NIWALIUAZNNIANHUNNIIBINALNENIAUATUN32E
A tﬂl 1 a v a a v 1 v = & Aﬂl a =

NMIAAIA ABNTITRDATTAMUAITEY AUAN LTNNT LaznsA@uAwignAn tneiqnlscasdiiedaainvzang
I8AWAN NelAn1Ranm Usznaufae nnslaean N19Uss i dNAUS N1sAAETNNNTTNY LWAY

nsmanmenleaiuANAINITTeedIAN uazgLuuLIATEERA NsRaLANe ANNTINElA ANETL

LAZANABNNITHNUNTZLAUNNTUAN Lﬂaﬂu UAZNNTAEI9ANNANRUS IUsTaIzE0

AMNLANGI9UDY Business Plan Waz Marketing Plan

N199NUALNNNgINA (Business Plan) i liiiuninsangedgaia unnasandedoyaresnineu anui
UH1RN NIRaA wazyHNeIiIuNTRY Adaaw M ldiusAauazitivnng eldieawaimunagniniemig

WaNdUNIY wgNNNaANAnTRlktLnNTalluaun AR LA

aunadngaulasniaafila_Kanokkorn_Bangladesh i1 4 999 33



NMTINUKENTAATA (Marketing Plan) iuseazidansesnisaiiunisiie Winadhuunamuiusie
& ://Qd -ﬂl v =K v ] dl = 1 v aa dl o A
wazitunneueesAng saNvieisn1snazidnnegnAftinuae N NIRAINIINNINNTAT UAEABNNsINeFUNe

o o !

AuANiTMEaINALa istinnsaaunun s autiadtd Ay dauntiereaniseunun19gsiasas

Outbound VS Inbound Marketing

® Outbound Marketing Lﬂumimmmgmlmﬁﬁﬂ@qwﬁ‘mwﬁn Tngnnsairadienhadlaitesndulate
GIR ti’]umdi;mﬁﬂriiwj 279 Landing Pages, Lead Generation, Paid search, Social Media, SEO, Email
Marketing LLa& Reputation Management

®  Inbound Marketing iflunismanmgauin dnagminnsasgnénlnedauduaziinis e1f msdeansma

LAEI N3AAANTHIBADUAN a7 Wnaviead Davase

MARKETING TREND 2015

@ dke P ToF

Vehicle,asset,person & pet AJn'cullwe aufomation  Energy consumption Jz:wig & Buﬁnj wanggment
monitoring & controlling

survedllance

) Embedded § Everyday things for smarter|
@ Hobile |nte rnet of th i ngS get connected <« tomorrow
° () @©© :] E 1!’ E'-‘i @

& [OF

" ® 0 ) B N m
TR h@ mife ©@e
M2H & wireless « e e &

Sensor networt EVegd@ things Swart homes & cities Telemedicine & helthcare

Managing Today
“Shape Tomorrow's Worl

Marketing Trend 2015

Tutl 2015 wwslduniseanazidulilugiluuy “Internet of Things” Aa LwIANNITaNFaABNALABST
fagzuzliinaiuldies Tnalddesinuanaainty Inadidhuwng A desfuineuine liauazaanaunaay Tnadn

rulidasdnligoirediniseetiu Fuiduaseddmmumalulagwmuinndeszdunnewnng warsiunuluniangs

o < s

|8 & =3 =3 U = dJ o ‘i’ e‘d‘ 1 o [ 3| o 4
g17ALITIUIALAN ﬂgﬂmﬂu@mmmn mnmuuqﬂmmmqmumm laddnazdlulnadnwy 917 FILEIL TOEUR 8™

a v o

¥ v 1 d’g d‘ o ya o 1 = 1@ . o 1
ATULATLLADATANINULLTDE) Limﬂ@ﬂmumm Smart Wiﬂvl,llﬂ Intelligence ﬂu@umiu‘l‘wm AN Smart

Q

d o A =

L& A o o . Aa X % =< oo o
3% E 002 u’aﬂmuﬂvl,ﬂmrm’]iVIW\‘i’]uVI’NmuGI’]ﬂ NIANAULRY AMHATHITOATUNUINRANATUAR NITLTIANADNLU

o

auLmﬂfLﬁmLﬁ@aﬂﬁi@ﬁ"i_lﬁ‘z‘i_l‘]_lﬂ’muﬂﬂ LAZAINITDAR m"’]mmﬁﬁmﬁi’]ﬂ LW]‘LAL?’WVL??WJ

sanunnidndanasenisieila_Kanokkorn_Bangladesh 99N 5 189 33



1A3A118 (Networking)

NETWORKING CONCLUSION
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2.2.2 Relevance of Social Marketing to NPOs’ activities
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2.2.3 Optimizing Social Marketing Toward Enhancing NPO Visibility

el Ms. Elizabeth C. Roxas Executive Director, Environmental Broadcast Circle, Philippines
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Began in America, summer 2014
By Pete Frates, former Boston
College baseball player

Goal: to raise money for the
Amyotrophic Lateral Sclerosis
(ALS) Association.

« involves a person having a
bucket of iced water poured over
their head, then nominating
someone else to follow suit.
+Video evidence of the drenching
is shared on social media.

The nominee can either accept
and donate money to the ALS
Association or refuse and donate
a larger sum of money.

*Raised over $100 M for the ALS
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2.2.4 Planning and Evaluating Social Marketing Campaign
Imel Ms. Elizabeth C. Roxas Executive Director, Environmental Broadcast Circle, Philippines
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2.2.5 Social Marketing: Case of Bangladesh
{mel Dr. Sahida Akter, Vice President (Tangil branch),

National Association of Small and Cottage Industries of Bangladesh (NASCIB)
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Perception shapes reputation in long-run

Examples: Examples:

1. ChNews Asia Alternative Environmental [y gﬁ:ﬁ::":’:}iews
Facebook Media scannin .
2. Hardware Zone B SPRING Facebook

3. TechinAsia

Examples:
Examples: 1. “Guo

1. Straits Times Traditional Xiongwei”
2. Lanhe Wanbao P 2. Kurt
Media Wee, ASME

Perception President
of SPRING

[Analysis]
The perception of the following shapes our reputation:
1. The administration of programmes e.g. ICV, CDG Lite ‘
2. The effective implementation of projects e.g.

projected outcomes are realised

SPRING's
Reputation
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Site Visit
The Small & Medium Enterprise Foundation: SMEF
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