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(Innovation principle)

e UNUINHUIUTNNTTY (Innovative
Leader)
(Transformation Leader) TussAns
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UIMNT5U (Innovation Master Plan)
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(Innovation Strategy)
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2u1AA (Scenario Planning)
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(Innovation Portfolio)
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(Business Model Adjustment)

* N3ZUIUNITODNKUUNANA LAY
13115 (Product & Service design
process)

e 13oufuinnssuiiiedanindoy
(Green Innovation)

e FufuunAnnisinauonuend
wANA9UAgNAT (Value Innovation)

o Boufuinnsauiiloyuoy

(Social Innovation)

LI SALUUNATAR (Best Practice) luilfisngg
Ya9nsanasLLInnssuluaIAns

ARTUNITESIIUTANSSUNULANA

sharing

Judi 22
o wuaMsLazLasasilalun1 AL
UINATIN LU Kaizen, SCAMBLE &
TRIZ
*eN1588NLUUBIANTUTANTTU
Designing Innovation Organization
e LUIMIINTAS 1 TRIUSTINBIANS
IANTIU (open Innovation culture)
eN1TASIIANINUINADULAEY
U3581714 (Innovative Workplace)
- srua1eneaUssaun1siilagy
pafnsTuTiTAulanLA A
winnssu Tae 2 aednsvuii
o AFULHUNITHAIUININNTTUBIANT
(Innovation Mater Plan) Ua3isiag
DIANT WAEIINAUMN Best Practice
Tudifege)

AsIIuLEy

nou Vat 7% 59U Vat 7% Promotion
Member 15,000 16,050 ailns 3 vinu
Non-member 17,000 18,190 FuduansI 4,500.-

RHULYA F1AIFILDNEITUILNOUNITOUTN 9IMTNAIIU DINAITIN

o a0num ogfluszuu Vat 7% wazldFumseniunsinm® a fidne 3%

o lavUszaiIiFenE 0994000020724 (@2l 1)

o AldTeNsHnoUsTIANSRAAEBUAELH 200% A1UUTENTA WS
duaSunsiauRilenseny

da1uNaUTH: L59IUaNI3 Yladsa

saunudayatialiu:

fheflnousy datuliunananueni
Tel. 02-619-5500 ext.455 (5ntiila)
Fax. 02-619-8098

E-mail ratpilai@ftpi.or.th

Innovation Master Plan
20-22 Feb 2018



